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The  architecture  critic 


who  has  become  a  landmark. 


Allan  Temko’s  three  and  a  half  decades  as  a  scholar,  teacher, 
historian,  author  and  reporter  have  earned  him  international  recognition 
as  one  of  the  world’s  most  respected  authorities  on  urban  environment. 
And  as  architecture  critic  for  the  San  Francisco  Chronicle,  he  not  only 
covers  the  architectural  scene,  he  also  profoundly  affects  it. 

His  Chronicle  reports  have  helped  shape  higher  environmental  standards 
throughout  the  Bay  Area.  His  critical  insight  has  influenced  the  design 
of  dozens  of  San  Francisco  landmarks — from  St.  Mary’s  Cathedral  to  the 
Levi  Strauss  corporate  headquarters. 

In  a  city  known  for  its  landmarks,  our  readers  are  glad  that  one  of  them 
happens  to  write  for  The  Chronicle. 

^ranrisro  Qftjronirlr 

Great  people  make  a  great  paper. 


F'E’R'A'G 

THE  MOVING  FORCE 

IN  AUTOMATED  PROCESSING  SYSTEMS 


THE  INSERTING  DRUM 

For  30  years,  FERAG  has  been  the  innovator  in 
advanced  technology  production  and  support  for 
publishing’s  automated  processing  systems. 
Today  FERAG  stands  alone  for  maximum  longevity, 
minimum  maintenance,  and  optimum  profitability. 
The  Inserting  Drum  is  one  more  reason  why 
FERAG  is  the  proven  leader  worldwide  — 
FROM  FOLDER  TO  TRUCK. 

Puts  your  publication  on  the  cutting  edge  with 
a  bigger  and  better  revenue  potential.  Power 
inserting  of  preprinted  sections,  supplements, 
stitched  catalogs,  or  single  sheets  at 
maximum  press  speed  helps  you  win  in  a  tough, 
competitive  environment. 


Exclusive  on-line  and  off-line  Inserting.  The 

only  integrated  system  on  the  market  capable  of 
on-line  and  off-line  inserting  at  full  press  speed! 

State-of-the-art  technology  meets  your  inserting 
needs  and  space  requirements  today;  expands  into 
your  ideal  mallroom  system  tomorrow. 

Increasing  press  capacity  isn’t  the  only  way 
to  maximize  your  product.  Automatic  feeding  of 
preprinted  sections  from  Rotadisc’s  storage  system 
to  the  Inserting  Drum  minimizes  processing  as  it 
maximizes  advertising  profits  —  far  more  cost- 
efficient  than  a  new  press! 

FERAG.  The  Moving  Force  in  Automated 
Processing  Systems. 


FERAG,  Inc.,  Conveying  and  Processing  Systems, 

Keystone  Industrial  Park,  190  Rittenhouse  Circle,  Bristol,  Pa.  19007 
Telephone  (215)  788-0892,  Telex  83  47  43,  Fax  (215)  788-7597 


It's  time  to  take 
the  gloves  off. 
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Arroudith  Rub-Free  Black 


the  best-running,  most  rub-resistant 
black  newsink  on  the  market  today. 


Compare. 


CORPORATE  OFFICES;  25111  GLENDALE  AVE.,  DETROIT.  Ml  48239-2689 
OIL  INK  DIVISION;  ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  DETROIT 
GRAND  RAPIDS  •  HOUSTON  •  INDIANAPOLIS  •  lACKSONVILLE  •  KANSAS  CITY  •  LANCASTER 
LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  ORLANDO  •  PORTLAND 
PROVIDENCE  •  RICHMOND  •  SAN  FRANCISCO  •  SOUTH  BRUNSWICK 
INTERNATIONAL  DIVISION;  MIAMI  •  MEXICO  CITY 
CAiyiNK  DIVISION 
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SEPTEMBER 

21-22 — Michigan  League  of  Home  Dailies,  Fall  Meeting,  Grand  Traverse 
Resort,  Traverse  City,  Mich. 

21-23— Interstate  Advertising  Managers  Association,  Bel  Aire  Hotel,  Erie, 
Pa. 

23-24 — Western  Newspaper  Production  Conference,  The  Points  at  Tapatio 
Cliffs,  Phoenix,  Ariz. 

23-25— Foundation  for  American  Communications,  Conference,  Science, 
Pseudoscience  and  Quackery:  Knowing  the  Difference;  Co-spon¬ 
sored  with  Gannett  Foundation  and  Detroit  News,  Hyatt  Regency, 
Dearborn,  Mich. 

24-10/1 — National  Press  Photographers  Association,  Annual  Flying  Short 
Course:  Sept.  24-McLean  Hilton,  Dulles  Airport,  Washington,  D.C.; 
Sept.  25,  Hyatt  Regency,  O'Hare  Airport,  Chicago;  Sept.  27,  Tampa 
Airport  Hilton;  Sept.  29,  Westin  Hotel,  Tulsa;  Oct.  1,  Holiday  Inn 
Embarcadero,  San  Diego. 

25-27— International  Newspaper  Marketing  Association  Eastern  Region 
Conference,  Sheraton  Society  Hill,  Philadelphia,  Pa 

27-10/2— Women  in  Communications  National  Conference,  Hyatt  Capitol  Hill, 
Washington,  D.C. 

28-30— Suburban  Newspapers  of  America  Editorial  Conference,  Westin 
Crown  Center,  Kansas  City,  Mo 

28-30 — Pennsylvania  Newspaper  Publishers  Association  Annual  Meeting, 
Bel  Aire  Hotel,  Erie,  Pa. 

29-10/1— Florida  Newspaper  Advertising  and  Marketing  Executives  Confer¬ 
ence,  The  Hilton,  Ocala,  Fla. 

30 — Newspaper  Features  Council  Inc.,  General  Membership  Meeting, 
Grand  Hyatt  Hotel,  New  York  City. 

30 — Foundation  for  American  Communications,  Conference,  Covering 
Liability,  Risk  and  Insurance  Reform;  Co;spondored  with  the  Sac¬ 
ramento  Bee,  Sacramento  Community  Convention  Center,  Sac¬ 
ramento. 

OCTOBER 

1-2 — Wisconsin  Newspaper  Association  Fall  Conference,  Madison,  Wis¬ 
consin. 

5- 7 — American  Association  of  Sunday  and  Feature  Editions,  Opryland 

Hotel,  Nashville,  Tenn. 

6- 7 — Southern  Production  Program,  Inc.  Annual  Meeting,  San  Diego, 

Calif. 

6- 8 — Missouri  Press  Association  Annual  Convention,  Holiday  Inn  Execu¬ 

tive  Center,  Columbia,  Mo. 

7- 9 — Tennessee  Press  Association  Ad  Managers'  Retreat,  River  Terrace, 

Gatlinburg,  Tenn. 

8-11 — Western  Classified  Advertising  Association  Fall  Conference,  New¬ 
port  Beacti,  Calif. 

8- 12— Mid-Atlantic  Circulation  Managers  Association,  Fall  Meeting, 

Raleigh,  N.C. 

9- 12 — International  Newspaper  Marketing  Association,  Southern  Region 

Meeting,  Austin,  Texas. 

1 0-1 3— Inter  American  Press  Association,  General  Assembly,  Hotel  Marriott, 
Salt  Lake  City,  Utah. 

13- 15 — The  Society  of  Newspaper  Design,  Annual  Business  Meeting  and 

Workshop,  Galt  House,  Louisville. 

14- 16 — Free  Press  Assoication,  Annual  Conference  on  First  Amendment 

Frontiers.  Pacifica  Hotel,  Los  Angeles. 

16-19 — Newspaper  Research  Council,  General  Conference,  Westin  Hotel, 
Cincinnati. 

16-19 — Southern  Newspaper  Publishers  Association,  Convention,  Boca 
Raton  Hotel,  Fla. 

SefninarsIWorkshopsICIinics 

SEPTEMBER 

23 — California  Newspaper  Publishers  Association  Graphics  Seminar, 
Orange  County  Register,  Santa  Ana,  Calif, 

25-30 — American  Press  Institute,  Executive  Development  Program,  Reston, 
Va. 

25-30 — Poynter  Institute  For  Media  Studies  Graphics  Center;  Video  Graphic 
Design,  St.  Petersburg,  Fla. 

27 — Gannett  Center  for  Media  Studies;  Host  for  Columbia  Communica¬ 
tion  &  Society  Seminar,  A  Communication  Policy  for  the  Next  Admin¬ 
istration,  Columbia  University,  New  York  City. 
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By  Doug  Borgstedt 


SORRY  YOU  THINK.  WE  ONLY  PRINT  THE  BAD 
NEWS,LAPY.,.  FROM  NOW  ON  WE’LLTRY  TO  SAY 
SOMiTNINQ  NICE  ABOUT  AlPS,0RUaS,HI-JACK|Na, 

pollution  , crime,  the  mid-east,  apartheid, 

AND  NORTHERN  IRELAND  ... 


About  Awards 


Missouri  Medal.  Dorothy  Jurney,  a  retired  editor  and 
reporter  for  Knight-Ridder  newspapers,  is  among  the  1988 
winners  of  the  Missouri  Honor  Medal  for  Distinguished 
Service  to  Journalism.  The  award  is  given  during  the 
University  of  Missouri-Columbia's  annual  Journalism 
Week,  Nov.  9-12. 

Best  Canadian  Food  Writers.  Six  newspaper  journalists 
were  among  the  winners  of  the  fourth  annual  Canadian 
Food  Writers  Awards,  sponsored  by  Nabisco  Brands  Ltd. 

The  winners  were:  Best  food  editor — Ros  Guggi, 
Ottawa  Citizen,:  best  food  writer  —  Julian  Armstrong, 
Montreal  Gazette,  :  best  food  columnist  —  Marion  Kane, 
Toronto  Siin  and  Joanne  Kates,  Toronto  Globe  and  Mail 
(tie);  best  restaurant  critic,  Joanne  Kates;  best  food  indus¬ 
try  business  story  —  Andrew  McIntosh,  Globe  and  Mail; 
and  best  community  newspaper  food  writer  —  Nancy 
Lingley,  100  Mile  House  Free  Press. 

Top  columnists.  Ralph  Seeley  of  the  Tacoma  (Wash.) 
News-Tribune  won  first  place  in  the  general-interest  cate¬ 
gory  for  newspapers  over  65.000  circulation  in  the  annual 
writing  competition  sponsored  by  the  National  Society  of 
Newspaper  Columnists. 

Nancy  Null  of  the  Fort  Wayne  News-Sentinel  won  in  the 
under  65,000  category. 

Sam  Lowe  of  the  Plioeni.x  Gazette  was  Judged  best 
humor  columnist  in  the  over  65 ,000  category,  and  Dan  Ehl 
of  the  Newton  (Iowa)  Daily  News  took  first  place  in  humor 
in  the  under  65,000  category. 

Diane  Ketchum  of  the  New  York  Times  took  first  place 
in  the  items  category,  which  has  no  circulation  cutoff. 

NPPA  Awards.  The  National  Press  Photographers 
Association  recently  presented  awards  to  three  newspa¬ 
per  photojournalists.  J.  Charles  Gardner  of  the  Reading 
(Pa.)  Eagle  and  Times  won  the  Joseph  Costa  Award. 
Charles  Freestone,  assistant  managing  editor  of  the 
Arizona  Daily  Star,  Tucson,  and  J.  Scott  Henry,  Marin 
County  (Calif.)  Independent,  each  received  the  J.  Winton 
Lemen  Awards. 
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INACLASSBY 


,,  would  not  be  fair  to  say  that  Pulitzer 
Prizes  have  ruined  as  many  good  news¬ 
papermen  as  booze.  Such  a  statement 
would  presuppose  that  Pulitzer  Prizes 
always  go  to  good  newspapermen. 

“But  sometimes  they  do,  which  is 
why  it’s  tough  to  be  Don  Wright’s  friend, 
which  I  am ...  You  have  to  work  at  it, 
because  Don  Wright  works  at  his 
thing....’’ 

Thus  said  a  columnist  for  the 
Washington  Daily  News  in  1971.  A 
decade  later  the  Washington  Journalism 
Review  quoted  the  executive  editor  of  a 
California  paper  as  saying: 

“After  looking  through  package  after 
package  (of  editorial  cartoons),  1  found 
the  subjects  mundane,  the  captioning 
weak,  the  artwork  unacceptable.  Often 
you  could  transpose  the  issues  and  still 
get  essentially  the  same  cartoon.  I  found 
Don  Wright  was  just  about  the  only  one 
with  any  guts  and  with  the  pen  to  back 
them  up.” 

That’s  what  makes  Wright’s  work  so 
consistently  beyond  comparison.  And  the  best  testimony  to  his  excellence  lies  in  the  words  of  others. 

Don  Wright  “has  demonstrated  he  can  produce  brilliant  editorial  cartoons  day  in  and  day  out  with 
an  impressive  grasp  of  diverse  subject  matter. . .  ”  said  the  Sigma  Delta  Chi  awards  committee  judges. 

“ ...  he  gets  to  the  heart  of  the  subject  immediately  with  superbly  wry  and  bold  comment. . .  showing  both 
flair  and  restraint  and  a  finely  honed  feeling  for  design.” 

“Of  the  200  or  so  editorial  cartoonists  in  the  United  States,  Wright. . .  is  considered  one  of  the  three 
or  four  best. . .  ”  observed  a  writer  for  the  St.  Petersburg  (Fla.)  Times  Sunday  m^azine  in  1982. 

“(His  work)  helps  sell  \\\e  Miami  News  because  Wright’s  cartoons  are  much  of  the  reason  people 
buy  the  paper.” 

Don  Wright  is  a  winner— two  Don  Wright  proudly  represented  by 

Pulitzers,  five  Overseas  Press  Club 
Awards,  two  Reubens,  two  awards  from 
the  Inter  American  Press  Association,  the  = 

Headliner,  the  Sigma  Delta  Chi  and  the , 

first  and,  again,  the  most  recent  recipient  Tribune  Media  Services 

of  the  Robert  F.  Kennedy  Memorial  Robert  S.  Reed,  President/CEO 

Journalism  Award  in  the  editorial  64  East  Concord  Street  •  Orlando,  Florida  32801 

canooncategoiy.  407/839-5600  1-8OO/322-3068 

For  rates  and  information,  call John  Matthews,  Vice  President/Sales  at  1-800-322-3068. 


IN  BRIEF 

Tomlinson  buys 
magazine  in  L.A. 

Micromedia  Affiliates  of  Morris¬ 
town.  N.J.,  a  company  headed  by 
Norman  Tomlinson  J r. ,  former  owner 
of  the  Morristown  Daily  RecorcL  has 
acquired  L.A.  West  magazine  from 
the  Robert  Loomis  family. 

A  new  Micromedia  affiliate,  L.A. 
West  Media  Magazine  Inc.,  will  own 
the  property. 

NYT  sees  lower 
3rd-quarter  profits 

Citing  a  drop  in  advertising  vol¬ 
ume  for  July  and  August  at  its  llagship 
New  York  Times,  the  New  York 
Times  Co.  expects  third-quarter  net 
income  to  be  lower  than  last  year,  said 
Arthur  Ochs  Sulzberger,  chairman 
and  chief  executive  officer. 

Downturns  in  retail,  financial  and 
help-wanted  advertising  were  behind 
the  ad  volume  decline,  with  the  finan¬ 
cial  category  showing  the  most  sig¬ 
nificant  drop-off,  the  company  said. 

Magazine  group  earnings  will  also 
be  lower  in  the  quarter,  the  company 
reported. 

Sulzberger  said  that  although 
"there  are  signs"  advertising  volume 
will  pick  up  in  the  fall,  "we  expect  it 
to  continue  to  be  below  last  year." 

In  the  1987  third  quarter,  the  com¬ 
pany  recorded  net  income  of  S32.6 
million,  or  40^;  a  share,  on  revenue  of 
S406.5  million. 

The  Times  Co.  also  disclosed  that  it 
has  repurchased  2.5  million  of  its 
publicly  traded  Class  A  shares  at  an 
average  cost  of  $27  a  share.  The  com¬ 
pany  plans  additional  repurchases  of 
up  to  two  million  shares. 

S.F.  Examiner 
offers  new 
AIDS  column 

The  San  Franeiseo  E.xaminer  is 
offering  a  weekly  column  on  AIDS  by 
staff  bioethics  writer  Bruce  Hilton. 

Executive  editor  Larry  Kramer 
said  the  column's  purpose  is  to 
heighten  AIDS  awareness  in  the  Bay 
area  and  the  nation. 

Launched  Aug.  7.  the  column, 
AIDS  WEEK,  is  a  compilation  of 
AIDS  news  from  around  the  world. 

"It  is  our  response  to  the  AIDS 
information  explosion."  Kramer 
explained.  "Readers  told  us  they  felt 


overwhelmed  by  all  the  AIDS  news 
and  unable  to  sort  through  it.  This 
column  helps  them  get  a  handle  on 
what's  going  on  —  not  just  the  medi¬ 
cine,  but  in  politics,  entertainment, 
business,  real  estate  and  more." 

Hilton  is  director  of  the  National 
Center  for  Bioethics,  which  encour¬ 
ages  discussion  of  social  issues  in 
biology  and  medicine.  His  bioethics 
column  appears  Thursdays  in  the  pa¬ 
per’s  science  section.  Spectra. 

In  November,  the  Examiner  will 
begin  a  holiday  season  fund-raising 
campaign  on  behalf  of  its  AIDS 
"NAMES  Project"  and  local  AIDS 
direct  service  organizations. 

Last  December,  the  newspaper 
sponsored  the  San  Francisco  unfold¬ 
ing  of  the  "AIDS  quilt,"  a  patch- 
work  comprised  of  nearly  2. ()()() 
panels,  each  bearing  the  name  of 
someone  who  had  died  of  AIDS.  The 
quilt,  conceived  and  organized  by  the 
NAMES  Project  of  San  Francisco, 
has  grown  to  lO.OOO  panels  since  it 
was  started.  The  Examiner  also  is 
currently  engaged  in  a  food  drive  in 
cooperation  with  Rainbow  Records, 
KTVU-TV  and  Safeway  Stores. 

The  paper  and  the  tv  station  are 
running  promotional  ads  asking  the 
public  to  take  non-perishable  food 
items  to  Rainbow  Record  stores.  The 
food  will  be  distributed  to  food  banks 
serving  1 1  Bay  area  counties. 

The  program,  called  the  Second 
Harvest  Food  Bank  Drive,  has  set  a 
goal  of  gathering  more  than  140.000 
pounds  of  food  to  benefit  over  200.000 
families,  according  to  Examiner  pro¬ 
motion  director  Terri  Robbins. 

Safeway  will  promote  the  effort 
with  in-store  displays  and  point-of- 
purchase  reminders. 

Two  papers 
add  Vista  on 
a  weekly  basis 

The  Phoenix  Gazette  and  the  Los 
Angeles  Herald  E.xaniiner  began  in 
September  to  carry  Vista,  a  magazine 
focusing  on  Hispanic-Americans,  on 
a  weekly  basis. 

Vista,  an  English-language  publica¬ 
tion,  had  been  inserted  monthly  in 
both  papers  and  had  only  limited  dis¬ 
tribution  in  the  Herald. 

To  accommodate  the  weekly 
schedule.  Vista  has  named  regional 
editors  at  news  bureaus  in  Los 
Angeles  and  New  York  City. 

Vista,  which  is  in  its  third  year  of 
publication,  is  available  in  26  markets 
with  a  total  claimed  circulation  of  1 .24 
million. 


Threats  ignored  as 
judge  sets  charges 
in  publisher  murder 

A  judge  in  Bogota,  Colombia,  has 
ignored  a  death  threat  and  charged 
Colombia's  biggest  alleged  cocaine 
trafficker  in  the  slaying  of  a  newspa¬ 
per  publisher. 

Judge  Consuelo  Sanchez  on  Aug. 
25  ordered  Pablo  Escobar  arrested 
and  charged  with  murder  in  the  Dec. 
17  shooting  of  Guillermo  Cano,  owner 
of  the  Bogota  daily  El  Espectator. 

The  U.S  Drug  Enforcement 
Administration  says  Escobar  heads 
the  Medellin  cartel,  blamed  for  smug¬ 
gling  most  of  the  cocaine  that  reaches 
the  United  States. 

The  note,  published  by  newspa¬ 
pers,  said  if  Escobar  were  charged, 
Sanchez  would  be  killed  and  that 
“there  is  no  place  on  this  planet" 
where  she  could  hide. 

In  four  years,  drug  traffickers  have 
killed  two  dozen  judges,  a  justice 
minister,  an  attorney  general,  three 
journalists  and  scores  of  policemen 
and  soldiers. 

—  AP 

Former  tv  newsman 
publishes  a  weekly 

David  Dick,  a  former  CBS  televi¬ 
sion  reporter  who  won  an  Emmy  for 
coverage  of  the  1972  shooting  of 
presidential  candidate  George  Wal¬ 
lace.  has  added  another  title  to  his 
credentials. 

He  and  his  wife  Eulalie  are 
putting  out  the  Bonrhon  Times  once  a 
week  from  their  office  in  Paris,  Ky. 

"It’s  a  cliche,  but  1  think  the  ink  is 
in  my  veins,"  said  Dick,  who  also  will 
continue  teaching  at  the  University  of 
Kentucky,  where  he  is  director  of  its 
journalism  program. 

His  newspaper,  which  sells  for  35(i. 
competes  with  the  Bonrhon  County 
Citizen,  published  by  Larry  Brannon. 

Mrs.  Dick  left  her  post  as  lifestyle 
editor  at  the  Montgomery  Times  in 
Mount  Sterling  to  serve  as  general 
manager  of  the  new  paper. 

—  AP 

Quarterly  dividend 

The  board  of  directors  of  Lee 
Enterprises,  Inc.  announced  a  regular 
quarterly  cash  dividend  of  16^  per 
share  to  be  paid  on  both  its  Common 
Stock  and  Class  B  stock  on  Sept.  30  to 
shareholders  of  record  Sept.  12. 
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Thafs  Coniideiice! 

Confidence  in  FLEXO 
and  in  MAN  Roland. 


Flexography  is  rapidly  gaining  acceptance  in  the 

newspaper  printing  market.  To  date,  nearly  1,000  cou- 

pies  have  been  sold  in  the  North  and  South  American  mar- 

kets  with  MAN  Roland  maintaining  the  single  largest  share 

of  the  Flexo  newspaper  press  market.  In  fact,  a  total  of  12  full 

FLEXOMAN  presses  have  been  sold  —  more  than  any  of  our  competitors. 


MAN  Roland’s  superiority  in  the  Flexo  newspaper  market  is  the  result  of  a  clear 
corporate  commitment  to  Flexography  and  Flexo  press  technology  which  is  unsurpassed, 


Technical  Superiority:  MAN  Roland  leads  all 

competitors  in  actual  running  experience.  Add 

to  this  an  unparalleled  list  of  Flexo  firsts: 

•  First  to  introduce  a  simple  slip-in  Flexo  unit 
designed  for  six  different  Letterpress  drive 
configurations; 

•  First  to  introduce  the  unitized  ink  pack  concept 
incorporated  in  the  base  of  the  FLEXOMAN  unit; 

•  First  to  offer  and  support  full  ink  handling  sys¬ 
tems,  including  waste  water  treatment; 

•  First  to  develop,  and  put  into  daily  operation,  a 
complete  Flexo  press  management  system  — 

INFOFLEX; 

•  First  to  introduce  in  daily  production  split 
fountain  inkers  for  up  to  four  color  positions; 


First  to  offer  ceramic  anilox  performance 
warranties; 

First  to  refine  plastic  doctor  blade  technology 
for  use  with  ceramic  aniloxes. 


MAN  Roland’s  commitment  to  Flexo  research  and 
global  resources  is  a  sure  sign  that  if  you’re  con¬ 
sidering  Flexo,  you  need  to  consider  the  world¬ 
wide  leader  in  Flexography. 


Call  Donna  Bacon  at  MAN  Roland  for  our  new 
14-page  FLEXOMAN  brochure. 

MAN  Roland,  Inc. 

333  Cedar  Avenue,  Middlesex.  X.J  08846 
Fax:(201)  469-8946 
Tel.  (201)  469-6600 
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Standards  for  JournaUsts 

The  Canadian- U.S.  negotiators  who  agi'eecl  on  the  Trade  Agree¬ 
ment  now  before  Congi’ess  has  thrown  a  curve  ball  to  the  press.  It  has 
been  discovered  that  the  agreement  carries  a  provision  setting  stan¬ 
dards  and  definitions  of  journalists  as  professionals  for  the  purposes 
of  immigration. 

Establishing  the  criteria  that  only  those  persons  with  a  college 
degree  and  three  years  of  working  experience  can  be  called  “journal¬ 
ists,”  whether  for  immigration  or  anything  else,  is  ridiculous.  There 
are  many  topflight  reporters  and  editors  who  never  obtained  a  col¬ 
lege  degree.  It  is  this  sort  of  definition  of  a  professional  journalist 
that  becomes  the  precursor  to  licensing  and  this  is  exactly  what  U.S. 
journalists,  joined  by  the  U.S.  State  Department,  have  been  fighting 
in  the  halls  of  the  United  Nations  as  well  as  UNESCO.  It  is  one  of  the 
reasons  why  the  U.S.  government  withdrew  from  UNESCO. 

Unfortunately,  the  Canadian  and  U.S.  negotiators  have  presented 
Congress  and  the  U.S.  with  a.  fait  accompli.  Under  the  agi’eement  it 
cannot  be  amended  by  Congi*ess.  It  is  a  take-it-or-leave-it  situation, 
and  Congress  seems  inclined  to  ratify  it.  The  hope  is  that  the  provi¬ 
sion  can  be  deleted  or  rewritten  when  the  treaty  comes  up  for  its 
mandatory  annual  review. 

Although  this  new  treaty  provision  applies  to  Canadians,  it  is  in 
line  with  “qualifying  standards”  for  journalists  seeking  entry  into  the 
U.S.  that  the  Immigration  and  Naturalization  Service  has  estab¬ 
lished  over  the  years  by  immigi'ation  case  law.  These  standards  are 
discriminatory,  to  say  the  least,  and  should  be  changed  or  abolished. 
Is  it  not  obvious  that  it  is  wrong  to  declare  that  a  college  degree  and 
three  years  of  experience  make  a  person  a  professional  journalist, 
whereas  15  years’  experience  without  a  college  degi’ee  does  not 
qualify? 

There  is  a  sensible  way  out  of  the  muddle  if  INS  will  only  follow 
through.  An  INS  spokesman  told  E&P  that  the  service  gives  third- 
preference  status  to  doctors,  lawyers  and  other  professionals,  includ¬ 
ing  journalists  and  teachers  with  degi'ees.  It  will  also  consider  giving 
third-preference  status  to  people  whose  exceptional  ability  in  arts 
and  sciences  will  substantially  benefit  the  country.  INS  did  that 
recently  (E&P,  June  25,  Page  15)  when  a  Latin  American  journalist 
with  14  years’  experience  but  no  college  degi*ee  applied  for  perma¬ 
nent  resident  status.  INS  originally  turned  him  down  and  it  was  only 
on  his  appeal  to  the  INS  administrative  appeals  unit  that  his  request 
was  approved.  So  the  precedent  has  been  set. 

Journalists  in  the  U.S.  and  Canada  are  united  on  this  issue — the 
definition  of  professionalism  for  journalists  in  the  Trade  Agreement 
must  be  deleted.  The  chairman  of  the  Canadian  Daily  Newspaper 
Publishers  Association  said:  “Once  a  ‘professional’  journalist  has  a 
right  greater  than  other  journalists  .  .  .  presumably  it  is  something 
that  can  be  taken  away.”  ASNE  and  ANPA  are  equally  concerned. 

Richard  Schmidt,  ASNE  counsel  put  it  succinctly:  “Since  it  is  well 
established  in  this  country  that  under  the  First  Amendment  to  our 
Constitution  the  government  cannot  license  journalists,  it  is  illogical 
for  the  executive  branch  to  attempt  to  define  the  same  and  set 
qualifications  in  this  agreement.” 
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March  22, 1884:  Newspaperdom  established  March.  1892: 
the  Fourth  Estate.  March  1,  1894:  Editor  &  Publisher.  June 
29.  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


Says  reader’s  view  on  reporting  suicide  is  flawed 


Susan  Ernst's  views  on  reporting 
teen-age  suicide  {E&P,  Aug.  27)  are 
flawed  in  two  dangerous  ways,  as 
most  editors  readily  recognize.  The 
problem  for  journalists  is  how  to  com¬ 
bat  the  emotional  backlash  that  this 
and  other  unhappy  news  engenders. 

May  1  speak  as  one  who  has  both 
had  the  privilege  of  successfully 
intervening  in  a  suicide  attempt,  and 
as  the  uncle  of  a  teen-ager  who  took 
his  own  life? 

First,  it  is  important  for  society  to 
recognize  the  magnitude  of  the  prob¬ 
lem.  Newspapers  play  a  vital  role  in 
forcing  communities  to  face  the  teen¬ 
age  suicide  problem.  Reporting  helps 
destroy  dangerous  myths  that  stand  in 
the  way  of  recognizing  potentially  sui¬ 
cidal  youth. 

I  can  unequivocally  say  that  1 
would  never  have  detected  a  friend’s 
veiled  plea  for  help  had  it  not  been  for 


being  made  aware  of  the  general 
problem  through  newspaper  stories, 
articles  on  suicides,  and  for  factual 
information  printed  in  features  on  the 
subject. 

As  an  opinion  columnist  for  the 
local  newspaper  1  also  wrote  about 
suicide  when  our  community  exper¬ 
ienced  a  rash  of  attempts  and  sui¬ 
cides,  even  criticizing  "my"  paper 
for  being  reluctant  to  label  suicides. 
Psychologists  and  social  workers  who 
were  working  with  these  and  other 
troubled  youths  were  most  appre¬ 
ciative  of  these  efforts  and  expressed 
their  support  —  almost  insistence  — 
that  the  newspaper  report  the  suicide 
problem. 

Reporting  individual  suicides  is  dif¬ 
ficult,  but  reason  must  rule  emotions, 
as  uncomfortable  as  that  may  be  for 
victims’  family  and  friends.  In  the 
end,  it  may  be  more  humane;  for  it 


gives  friends  and  acquaintances  an 
opportunity  to  demonstrate  their  sup¬ 
port  for  the  family. 

Secondly,  such  reporting  is  one  of 
the  collision  points  between  freedom 
of  the  press  (every  citizen’s  right  to 
know)  and  rising  societal  concerns 
with  privacy.  Protection  of  citizens 
from  government  intrusion  on  their 
privacy  seems  implicit  in  the  U.S. 
Constitution  and  essential  to  free  gov¬ 
ernment;  but  freedom  to  know  is 
explicit  in  our  Constitution  and  in 
most  cases  must  override  privacy 
issues  if  our  nation  is  to  remain  free. 

Tkrknck  L.  Day 


(Day  is  with  the  information  depart¬ 
ment,  Washington  State  University 
College  of  Agriculture  &  Home  Eco¬ 
nomics.) 


The  right  to  know  vs.  privacy 


Re;  "The  media  infatuation  with 
caskets"  by  George  Padgett  —  Shop 
Talk  at  Thirty,  E&P,  Aug.  27,  1988. 

1  must  confess  I  am  not  a  regular 
reader  of  the  column  Shop  Talk  at 
Thirty.  However,  in  this  issue,  the 
enlarged  quote  caught  my  eye  and,  as 
1  began  reading  Padgett’s  essay,  1 
found  myself  identifying  with  the 
ideas  expressed  both  as  a  journalist 
and  as  a  grieving  family  member. 

1  feel,  overall,  the  news  media  cov¬ 
ered  events  relating  to  my  situation 
very  thoroughly  but  also  sensitively 
and  not  particularly  in  a  sensational 
manner.  However,  there  is  a  strong 
case  for  the  idea  expressed  in  "How 
do  you  feel?”  on  Page  6  that  televi¬ 
sion  media  tends  to  sensationalize 
more  than  print.  My  mother  was  mur¬ 
dered  in  February  1985  in  Dayton 
while  on  a  shopping  trip  at  an  area 
mall.  My  family  went  through  an 
entire  year  of  media  coverage, 
because  they  did  not  find  the  body 
until  December. 

While  going  through  a  very  painful 
grieving  process,  again  and  again  I 
come  back  to  the  exposure,  the 
detailed  accounts  of  my  mother’s 
death  and  the  situation  following 
being  readily  available  to  the  public 
because  it  "had  a  right  to  know." 
Although  I  was  not  working  for  a 
newspaper  at  that  time,  I  remember 
well  the  struggle  1  had  as  a  journalist, 
with  an  instinct  to  "get  the  story"  and 


the  grief  that  just  made  me  want  to 
disappear. 

Because  of  that  exposure  to  an 
entire  city  of  people,  1  have  faced  and 
continue  to  face  the  results  of  "letting 
the  public  know"  —  how  much  do 
they  know,  and  what  prying  question 
will  they  ask  —  the  inevitable,  are 
you  related  to  ...  ,  and  how  can  I 


avoid  talking  about  this?  Although 
time  has  lessened  the  fear,  the  mis¬ 
trust,  1  still  face  these  situations,  and 
still  fear  that  reporter's  call  asking  for 
the  "human  interest”  angle  —  "How' 
do  you  feel  now?” 

When  I  review  the  coverage  in  my 
mind,  many  television  newscasts  just 
(Continued  on  patie  40) 


DESCRIPTION:  Best-selling  author 
and  nationally  syndicated  columnist. 
LAST  SEEN:  In  Reader’s  Digest. 
RECORD:  Two  car  columns  every 
week:  DRIVE  IT  FOREVER,  the  most 
practical  car-maintenance  column  in 
print,  and  RIDIN'  IN  STYLE,  the  test- 
drive  column  that  tells  all. 

EDITORS:  For  a  FREE  copy  of 
Sikorsky’s  best-selling  book  Drive  It 
Forever  and  a  FREE  month’s  trial  of  his 
columns,  call  Pat  Ecke  at  The  New 
York  Times  Syndication  Sales  Corp. 
at  800-972-3550  or  (212)  645-3000. 


AUTO  COLUMNIST  WITH  DRIVE 


WANTED 


BOB  SIKORSKY 

If  your  car  columnist  isn’t  winning  national  awards  year  after 
year. .  .generating  reader  mail  by  the  carload. .  .starring  in  an 
auto  video  for  national  distribution. .  .maybe  it’s  time  for  a  change. 
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IT’S  NO  LONGER  NEW  YORK  CITY’S 
BEST  KEPT  SECRET. 


Everybody  is  discovering  Staten  Island.  In  fact,  it's  the  only  county  in  New  York  City  that's 
growing  .  .  .  in  population,  with  over  4()().0()()  people  .  .  .  and  in  the  last  three  years  almost 
one-third  of  the  city’s  total  housing  gain  of  37,(X)()  units  came  from  Staten  Island. 

Affluent  people  have  discovered  Staten  Island!  Nearly  507f  have  attended  college.  The 
median  EBI  per  household  is  $36, 133,  New  York  City’s  highest.  Almost  709f  are  homeowners, 
and  Staten  Island  is  New  York  City's  youngest  county  with  a  median  age  of  32.8  years. 

There’s  one  part  of  Staten  Island  that's  never  been  a  secret  ...  the  STATEN  ISLAND 
ADVANCE  .  .  .  with  a  readership  penetration  of  nine  out  of  ten  adults. 

For  an  in-depth  analysis  of  this  booming  market  ask  for  the  Staten  Island  Market  Study,  call 
(718)  981-1234  ext.  2304. 


Salanb  AbuanrT 
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Staten  Island’s  Newspaper 
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Morris  sues  Newhalls 

Chain  seeks  to  bar  publisher  from  running  newly  started  competing 
paper;  lawsuit  also  contends  confidential  documents  were  taken 


By  M.L.  Stein 

In  what  is  shaping  up  as  a  bitter 
legal  fight,  Tony  Newhall,  former 
publisher  of  the  Newlutll  (Calif.)  i’/g- 
mil,  was  barred  by  a  court  order  last 
week  from  any  involvement  with  a 
new  weekly  launched  by  his  family  to 
compete  with  the  Signal. 

The  temporary  restraining  order  by 
Los  Angeles  Superior  Court  Judge 
Miriam  Vogel  was  in  response  to  a 
suit  filed  by  Morris  Newspaper  Corp. 
against  Newhall  and  his  father,  Scott 
Newhall,  charging  that  Tony  has  vio¬ 
lated  an  agreement  not  to  compete 
with  Signal  for  a  period  of  10  years 
after  he  sold  his  remaining  Signal 
stock  to  Morris  in  1983. 

Morris,  a  Savannah,  Ga. -based 
group,  also  charged  in  the  suit  that  the 
two  Newhalls,  in  violation  of  a  con¬ 
tract,  removed  confidential  propri¬ 
etary  documents  from  the  Signal 
when  they  left  the  paper  recently  and 
that  they  raided  the  Signal's  staff  to 
start  their  new  publication,  the  twice- 
weekly  Santa  Clarita  Valley  Citizen, 
which  published  its  first  issue  Sept. 
11. 

The  suit  seeks  $250,000  damages, 
plus  unspecified  punitive  and  exem¬ 
plary  damages  and  legal  costs. 

Last  month,  Tony,  Scott  —  who 
had  been  the  Signal's  editorial  page 
editor  —  and  Tony's  mother  Ruth, 
its  editor,  resigned  from  the  five- 
day  Signal,  citing  differences  in  man¬ 
agement  philosophy  with  Morris 
(E&P,  Aug.  27).  The  Signal  was 
purchased  by  Scott,  former  editor  of 
the  San  Francisco  Chronicle ,  in 
1963.  The  Newhalls  sold  out  to  Morris 
in  1978,  but  Tony  retained  his  19% 
share  of  the  stock. 

According  to  the  Morris  suit,  Scott 
and  Ruth  received  a  total  of 
$1,356,732  for  their  shares  and  an 
extra  $250,000  not  to  compete  with 
the  Signal  for  10  years.  All  three 


Newhalls  remained  with  the  Signal. 

The  complaint  also  alleges  that 
Tony  sold  his  shares  to  Morris  in  1983 
for  $1,037,353  and  was  bound  by  the 
previous  agreement  prohibiting  com¬ 
petition  with  the  Signal  for  10  years 
after  his  sale. 

From  1978  to  the  present,  the  com¬ 
plaint  continued,  Morris  invested 
more  than  $5  million  to  develop  the 
Signal. 

It  alleges  that,  beginning  in  April, 
Scott  and  Tony,  “devised  a  plan"  to 
“unfairly  coerce  and  pressure"  Mor¬ 
ris  to  sell  back  Tony's  stock  by  “using 
unfair  competitive  activity  including 
threats  and  intimidation." 


The  complaint  states  Tony  wanted 
the  stock  back  at  the  same  price  at 
which  he  sold  it  to  Morris,  although 
the  shares  were  worth  twice  as  much. 

If  Morris  refused  the  deal,  Tony 
and  Scott  said  they  would  leave  the 
Signal,  start  up  a  competing  paper  and 
“destroy"  the  Signal,  the  suit  alleges. 

Morris  said  it  refused  the  deal, 
which  allegedly  prompted  the 
Newhalls  to  implement  their  plan  “to 
go  into  competition  with  the  Signal 
and  appropriate  its  business  through  a 
competitive  venture,”  the  suit  con¬ 
tends. 

The  complaint  charges  that  the  two 
Newhalls: 

•  Tried  to  recruit  20%  of  the  Sig¬ 
nal's  staff  for  the  Citizen  and  suc¬ 
ceeded  in  hiring  more  than  a  dozen. 

•  Directly  and  indirectly  solicited 
the  Signal's  advertising  customers  for 
the  Citizen. 

•  Misappropriated  “proprietary. 


confidential  and  trade  secret  informa¬ 
tion"  belonging  to  Morris. 

•  Falsely  told  Signal  employees 
and  advertisers  that  all  Signal  work¬ 
ers  would  be  left  without  jobs  or  fired 
by  Morris. 

Judge  Vogel's  order  also  enjoins 
Tony  and  Scott  Newhall  from 
recruiting  Signal  employees,  using 
confidential  business  information 
they  allegedly  took  from  the  Signal, 
and  requires  the  two  to  return  any 
documents  wrongfully  taken  from  the 
Signal.  The  judge,  however,  left  the 
Citizen  free  to  solicit  advertising  in 
the  joint  market  area  of  the  two  news¬ 
papers. 


A  hearing  on  a  permanent  restrain¬ 
ing  order  will  be  held  Sept.  30. 

Beverly  Hills  attorney  Allan 
Browne,  who  represents  Morris,  told 
E&P  the  suit  is  not  aimed  at  prevent¬ 
ing  publication  of  the  Citizen  hut  at 
removing  Tony  from  any  connection 
with  it. 

“We  welcome  healthy  competi¬ 
tion,"  he  said,  but  we  do  not  want 
underhanded,  unfair  tactics." 

Browne  asserted  that,  under 
Vogel's  order,  Tony  Newhall  “can¬ 
not  be  part  of  the  newspaper 
[Citizen],  can't  deliver  the  newspa¬ 
per,  cannot  clean  the  bathrooms  of 
the  newspaper.  He's  out  of  the  news¬ 
paper  business  in  the  competitive 
confines  of  the  Signal.” 

Tony  Newhall  told  E&P  he  has 
resigned  as  publisher  of  the  Citizen  in 
the  face  of  the  court  order,  but  pre¬ 
dicted  eventual  victory  in  the  dispute. 

(Continued  on  page  10} 


If  Morris  refused  the  deal,  Tony  and  Scott  said  they 
would  leave  the  Signal,  start  up  a  competing  paper 
and  “destroy”  the  Signal,  the  suit  alleges. 
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Lawsuit 

(Continued  from  pa^e  9) 


He  said  he  will  maintain  that  the  non¬ 
competitive  clause  in  the  stock  sale  is 
invalid  under  California  law. 

Newhall  termed  “absolutely  false” 
the  charge  that  proprietary  docu¬ 
ments  were  taken  from  the  Signal  and 
denied  that  its  employees  were 
recruited  for  the  Citizen. 

He  acknowledged  that  he  had  tried 


to  buy  back  his  stock  from  Morris  but 
he  described  as  “totally  exagger¬ 
ated”  the  company's  charge  that  he 
had  threatened  to  destroy  the  Signal. 

Scott  Newhall  termed  the  lawsuit 
“very  unfortunate.” 

“What  used  to  be  competitive 
newspapering  has  become  competi¬ 
tive  lawyering,”  he  commented.  He 
also  denied  that  he  or  Tony  had 
solicited  Signal  employees,  claiming 
that  14  of  them  had  come  to  the  Citi¬ 
zen  of  their  own  accord. 

The  elder  Newhall,  who  is  cur¬ 
rently  listed  as  the  Citizen’s 


publisher,  said  an  attempt  was  being 
made  to  determine  “if  anybody  took 
documents  from  the  Signal,” 
although  he  denied  knowledge  of  any 
removal. 

“If  we  find  any,”  he  added,  “they 
will  be  returned.” 

Meanwhile,  Chuck  Cook,  an  inves¬ 
tigative  reporter  for  the  Arizona 
Republic,  has  been  hired  as  the  Sig¬ 
nal’s  editor  to  replace  Ruth  Newhall. 
Cook  also  has  worked  for  the  Orange 
County  Register  and  the  Los  Angeles 
Herald  Examiner,  where  he  was  an 
assistant  city  editor. 


Flooding  no  problem  for  Florida  newspapers 

All  report  only  minor  distribution  problems  during  heavy  rains 


By  Andrew  Radolf 

The  Hoods  that  swamped  the  cen¬ 
tral-west  coast  of  Florida  right  after 
Labor  Day  had  only  minor  impact  on 
newspaper  distribution  operations, 
according  to  circulation  executives  of 
dailies  in  the  area. 

There  were  isolated  pockets  where 
delivery  was  delayed  because  of  Hood 
conditions,  but  in  general  their  all¬ 
adult  carrier  forces  were  able  to  make 
their  rounds,  they  said. 

Ihe  rain  started  Labor  Day  Sept.  5 
and  picked  up  strength  on  Tuesday. 
The  Hooding  peaked  Wednesday, 
Sept.  7.  and  began  receding  the  next 
day.  The  sun  came  out  on  Friday, 
Sept.  8. 

Caused  by  a  stalled  cold  front,  the 
four  days  of  rain  produced  “some  of 
the  worst  Hooding  on  the  west  coast  in 
the  history  of  Florida,”  said  Ed 
Smith,  home  delivery  manager  for  the 
St.  Petersburg  Times.  “Some  sec¬ 
tions  were  closed.  We  had  to  wait 
until  the  water  receded”  for  delivery. 

Newspapers  were  double-bagged, 
and  carriers  often  had  to  find  an 
“alternative  spot”  for  pitching 
papers,  he  said,  but  all  750  carriers 
showed  up  and  they  used  “their  nor¬ 
mal  motor  transportation.” 

In  a  few  cases,  circulation  trucks 
had  to  pick  up  some  distribution  man¬ 
agers  who  needed  help  getting  to 
work.  Smith  said,  and  there  were  two 
circulation  substations  that  were 
Hooded,  forcing  the  Times  in  those 
cases  to  use  bundle  drops. 

“Our  customers  were  happy”  with 
the  newspaper’s  performance.  Smith 
said. 


Further  south  at  the  Bradenton 
Herald,  employees  by  midday  Wed¬ 
nesday  saw  several  good-sized  catfish 
swimming  around  in  at  least  a  foot  of 
water  where  carriers  drive  to  the 
loading  dock. 

But  the  Herald  lucked  out  on  tim¬ 
ing,  noted  circulation  director  Ed 
Gruwell.  The  Hooding  had  not  been 
bad  earlier  that  morning  when  the 
carriers  arrived  for  their  pickups,  and 
the  water  had  receded  in  time  for 
Thursday  morning’s  loading. 


were  not  able  to  be  delivered  on  Wed¬ 
nesday.  “We  narrowed  the  gap  the 
next  day,”  he  said. 

Herald  executive  editor  Wayne 
Poston  found  his  home  surrounded  by 
water  and  was  unable  to  get  into  work 
until  late  in  the  day,  said  city  editor 
Pat  Blanchat. 

“He  helped  neighbors  move  their 
furniture  to  higher  ground,”  Blanchat 
said. 

A  local  columnist  also  got  stranded 
by  the  Hoods,  but  otherwise  news 


Newspapers  were  double-bagged,  and  carriers 
often  had  to  find  an  "aiternative  spot”  for  pitching 
papers,  he  said,  but  aii  750  carriers  showed  up  and 
they  used  “their  normai  motor  transportation.” 


No  one  went  fishing  for  the  catfish, 
Gruwell  related.  “We  just  watched 
them  swim  away.” 

“Things  were  a  lot  better  than  what 
they  could  have  been,”  Gruwell  said. 
The  Herald  also  got  a  break  when  the 
tides  were  low  during  delivery  in  the 
island  and  beach  areas,  he  said.  “The 
timing  of  the  rains  and  tides  helped 
us.” 

The  worst  areas  for  delivery  were 
the  mobile  home  parks,  he  said.  In 
some  instances,  carriers  had  to  get 
out  of  their  cars  and  wade  through  the 
water  in  order  to  deliver  their  routes. 

“Others  went  out  later”  when  the 
waters  receded  Gruwell  said. 

He  estimated  that  out  of  total  home 
delivery  of  about  30,000  copies,  2,000 


operations  were  not  affected, 
Blanchat  said. 

“We’re  used  to  it.  People  put  on 
their  rain  gear  and  go  to  it.  The  team¬ 
work  aspect  of  the  newsroom  really 
kicks  in.” 

The  flooding  also  had  minimal 
impact  on  distribution  of  the  Tampa 
Tribune,  said  Rex  Ledo,  circulation 
operations  manager.  He  said  there 
had  been  about  50  subscribers  in 
evacuated  areas  “that  we  were  un¬ 
able  to  get  to.” 

Ledo  said  that  the  Tribune’s 
experience  with  Hurricane  Elena 
three  years  ago  taught  it  to  be  pre¬ 
pared  for  rains  and  Hoods,  including 
drawing  up  an  emergency  procedures 
handbook. 
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Ledo  also  believed  that  having  a 
carrier  force  of  1.150  adults  who  are 
“employees  with  benefits"  also 
helped  surmount  problems. 

“Their  attitude  is  better,"  he  said. 
“We  also  talk  to  the  folks  about  what 
kinds  of  vehicles  they  should  drive  — 
trucks,  jeeps  —  vehicles  that  can 
serve  you  throughout  the  year." 

The  Tribune  also  had  its  circulation 
supervisors  on  duty  “full  time"  to 
“redeliver"  newspapers  that  soaked. 

James  Johnson,  circulation  direc¬ 


tor  of  the  Sarasota  Heralcl-Trihiine, 
said  less  than  200  newspapers  were 
unable  to  be  delivered  at  his  I(K),000- 
plus  circulation  daily. 

“The  carriers  went  out  of  their 
way.  Some  went  out  and  got  four- 
wheel  [drive]  vehicles,"  he  said, 
adding  that  his  adult  carriers  work  as 
independent  contractors. 

The  Clearwater  newspapers,  which 
include  the  16,000-daiiy  circulation 
San  and  the  midweek  Sunrise  with 
100,000  free  distribution,  also 


reported  no  major  problems  from  the 
flood. 

“We've  got  some  isolated  pockets 
but  no  mass  floodouts,"  said  circula¬ 
tion  manager  Dewey  Robinson.  In  the 
few  areas  where  there  were  evacua¬ 
tions,  “it  happened  after  we  made  our 
deliveries.  It  only  affected  verifica¬ 
tion  calls  for  our  Sunrise  paper.  We 
knew  the  carrier  went  by,  but  the 
people  were  in  the  middle  of  being 
evacuated  and  they  couldn’t  give  us 
confirmation  it  was  out  there." 


No  problems  caused  by  first  hurricane 

But  a  second  one  is  on  the  way  toward  the  Gulf  Coast 


Hurricane  Florence,  which  came 
ashore  along  the  Louisiana-Missis- 
sippi  Gulf  Coast,  didn't  cause  any 
serious  problems  for  newspapers  in 
the  area. 

The  storm  hit  land  around  mid¬ 
night,  Sept.  10,  but  quickly  lost  its 
punch. 

“The  storm  was  predicted  to  have 
sustained  winds  of  80  miles  per  hour.  1 
don’t  believe  it  made  60  when  it  came 


on  land,”  said  Norris  Babbitt,  one  of 
the  owners  of  the  weekly  Placc/ae- 
mine  (Parish)  Watchman  in  Loui¬ 
siana.  “The  hurricane  wasn't  serious 
at  all." 

The  New  Orleans  Tiines-Ficaynne 
also  reported  no  problems  from  the 
hurricane.  Neither  did  the  Biloxi 
(Miss.)  Herald. 

Publisher  Roland  Weeks  Jr.  noted 
that  when  the  Herald  built  a  new  plant 


in  1970  —  about  a  year  after  Hurri¬ 
cane  Camille  devastated  the  area  — 
the  facility  was  erected  on  high 
ground  to  avert  flooding. 

Last  year,  the  Herald  installed  an 
auxilliary  generator  powerful  enough 
to  meet  almost  all  of  its  power  needs. 
Weeks  remarked.  He  added  that 
Camille  had  left  the  Herald  without 
power  for  five  days  and  that  Biloxi 
has  been  in  the  path  of  several  hurri¬ 
canes  in  the  past  20  years. 


L.A.  Times  hikes  home-delivery  prices  except  for  Orange  County 


The  Los  Anffeles  Times  will  raise  its 
home-delivery  prices  in  all  city  areas, 
except  Orange  County  and  one  part  of 
Riverside  County,  effective  Oct.  17. 

The  hike  was  announced  in  an 
internal  Times  memo  obtained  by 
E&P  and  was  confirmed  by  assistant 
circulation  director  Jack  Klunder. 

Klunder  denied  that  the  exclusion 
of  Orange  County  was  tied  to  the 
competitive  battle  in  the  area  between 
the  Times’  Orange  County  edition 
and  the  Orange  County  Register. 


Klunder  denied  that 
the  exclusion  of  Orange 
County  was  tied  to  the 
competitive  battle  in  the 
area  between  the  Times’ 
Orange  County  edition 
and  the  Orange  County 
Register. 


He  explained  that  the  Times 
recently  spent  “several  million  dol¬ 
lars”  to  upgrade  the  Orange  County 
edition  and  time  is  needed  to  deter¬ 
mine  its  effect  on  circulation.  He  said 
the  improvements  included  more 


graphics,  a  new  “Orange  County 
Life”  section  and  a  bigger  news  hole. 

“We  don’t  want  to  affect  the  circu¬ 
lation  trend  until  we’ve  had  a  chance 
to  evaluate  the  program,”  he  added. 
“We  want  to,  all  other  factors  equal.” 

The  Register’s  daily  circulation  is 
over  330,000  daily  and  over  379,()()() 
on  Sunday.  The  Times’  Orange 
County  circulation  averages  I7I.0(K) 
daily  and  216,()()0  Sunday. 

The  Times’  daily  and  Sunday  rate 
will  go  from  $2.85  to  $3.20  per  week 
and  from  $2.35  to  $2.70  for  daily  only. 
The  Sunday-only  price  will  remain  at 


Harold  Israel,  founder  and  presi¬ 
dent  of  Scarborough  Research  and  a 
member  of  the  executive  committee 
of  Birch/Scarborough  Research 
Corp.,  has  announced  his  retirement 
and  has  been  named  chairman  emeri¬ 
tus  of  Scarborough. 

Israel  founded  Scarborough 
Research  in  1974.  The  company, 
which  conducts  newspaper  audience 
ratings  studies,  joined  with  Simmons 
Market  Research  Bureau  (now  Sim¬ 
mons  Major  Market  Research)  to  pro¬ 
duce  a  1985  study,  but  the  companies 


$1.55.  Single-copy  sales  will  not  be 
affected. 

The  Register  charges  $6.50  per 
month  for  daily  and  Sunday  home 
delivery  and  $4  for  Sunday  only. 

Norco  and  Corona  are  just  over  the 
Orange  County  line  and  receive  home 
delivery  from  both  the  Register  and 
Times. 

Register  publisher  R.  David 
Threshie  declined  to  comment  on  the 
Times’  exclusion  of  Orange  County  in 
its  price  increase. 

—  M.L.  Stein 


later  split,  with  each  conducting  its 
own  study  for  1987. 

Scarborough  was  purchased  by  the 
Dutch  publishing  company  VNU  in 
1986  and  was  merged  with  VNU- 
owned  Birch  Research  in  late  1987. 

Belier  joins  CH&S 

Michele  Belier  has  joined  Calet. 
Hirsch  &  Spector/New'  York  as  vice 
president/director  of  media.  She 
comes  to  CH&S,  a  subsidiary  of  Ross 
Roy  Group,  from  Altschiller  Reitz- 
feld,  where  she  was  media  director. 


Israel  retires  from  Scarborough; 
will  become  chairman  emeritus 
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Licensing  or  ieniency? 

Provision  in  U.SJCanada  Trade  Agreement  that  sets  immigration 
standards  for  journaiists  raises  concerns  among  press  groups 


By  Andrew  Radolf 

A  provision  in  the  U.S. /Canada 
Trade  Agreement  that  sets  immigra¬ 
tion  standards  for  journalists  has 
raised  concerns  among  both  Ameri¬ 
can  and  Canadian  press  groups  that 
the  provision  could  open  the  way  to 
government  licensing  of  reporters. 

Government  officials  say  the  provi¬ 
sion  will  enable  journalists  to  enter 
either  country  more  rapidly  by  mak¬ 
ing  it  easier  for  them  to  receive  pref¬ 
erential  status. 

The  Trade  Agreement  was  ratified 
by  Canada's  House  of  Commons  but 
is  stalled  in  its  Senate.  The  Agree¬ 
ment  awaits  ratification  by  the  U.S. 
Congress,  which  can’t  make  any 
amendments  but  only  vote  “yes”  or 
“no”  on  the  entire  pact. 

U.S.  and  Canadian  press  organiza¬ 
tions,  in  voicing  their  opposition,  are 
urging  that  the  provision  be  deleted 
when  the  agreement,  once  ratified, 
comes  up  for  its  annual  review. 

Government  officials,  however, 
say  the  same  requirements  have  been 
part  of  U.S.  law  governing  immigrant 
journalists'  visas  for  about  20  years. 

“Most  journalists  and  most 
publishers  think  journalists  are  pro¬ 
fessionals,”  said  an  official  of  the 
American  Newspaper  Publishers 
Association,  speaking  on  back¬ 
ground.  What’s  “horrendous,”  he 
continued,  is  not  calling  journalists 
professionals  but  the  government's 
“defining”  their  qualifications. 

The  controversial  provision  states 
that  a  journalist  crossing  the  border  to 
seek  work  must  hold  a  college  degree 
and  have  worked  in  the  field  for  three 
years  in  order  to  receive  the  priv¬ 
ileged  immigration  status  given  to 
professionals.  The  provision  applies 
only  to  journalists  looking  for  work. 
Journalists  entering  the  U.S.,  or 
Canada,  who  are  already  employed 
by  a  news  organization  in  their  home 
countries  are  not  affected. 

Without  the  “professional”  desig¬ 
nation,  journalists  might  have  to 
stand  in  the  same  immigration  line  as 
blue-collar  workers  and  other  non¬ 
professionals.  The  difference  in  the 
waiting  period  for  residency  permits 


can  be  two  to  three  months  li.  two 
years. 

The  Senate  Subcommittee  on 
Immigration  and  Refugees  approved 
the  entire  Trade  Agreement  because 
it  “really  didn't  make  any  changes” 
in  the  existing  law',  said  an  aide  to 
chairman  Sen.  Edward  M.  Kennedy. 
The  same  requirements  have  been 
part  of  U.S.  law  governing  immigrant 
journalists'  visas  for  about  20  years, 
he  said. 

Under  the  Trade  Agreement,  it  will 
be  easier  for  Canadian  journalists  to 
get  U.S.  work  visas,  he  said,  because 
they  would  qualify  for  visas  that  do 
not  require  Labor  Department  certifi¬ 
cation  that  they  were  not  taking  jobs 
away  from  Americans. 


The  Trade  Agreement's  provision 
on  journalists  was  first  publicized  by 
Philip  Jalsevac,  a  reporter  for  the 
Waterloo-Kitchener  (Ont.)  Record 
and  also  executive  secretary  of  Cana¬ 
da's  Center  for  Investigative  Journal¬ 
ism. 

Jalsevac  reported  that  the  inclusion 
of  the  eligibility  requirements  for 
journalists  to  be  considered  profes¬ 
sionals  came  at  the  “insistence  of  the 
American  side.”  His  source,  Meriel 
Bradford,  one  of  Canada’s  chief  nego¬ 
tiators,  said  the  U.S.  negotiators 
wanted  journalists  included  on  the  list 
of  professionals  in  order  to  have  the 
agreement  conform  to  U.S.  immigra¬ 
tion  law. 

The  Immigration  and  Naturaliza¬ 
tion  Service  gives  third-preference 
status  to  doctors,  lawyers  and  other 
professionals,  including  journalists 
and  teachers  with  degrees.  However, 
INS  will  also  consider  giving  third- 
preference  status  to  people  whose 
“exceptional  ability”  in  arts  and  sci¬ 
ences  will  “substantially  benefit”  the 


country. 

Jorge  Bahales,  an  assignment  edi¬ 
tor  for  UPl’s  Latin  America  desk  with 
14  years'  experience,  was  originally 
denied  third-preference  professional 
status  by  the  INS  when  he  applied  for 
a  permanent  resident  status  because 
he  did  not  have  a  college  degree 
{E&P,  May  7,  P.  21). 

Banales  won  his  case  on  appeal. 
The  INS  granted  him  professional  sta¬ 
tus  as  a  person  of  “execeptional  abil¬ 
ity”  on  the  basis  of  his  extensive 
experience  (E&P,  June  25,  P.  15). 

Verne  Jervis,  assistant  director  of 
public  affairs  for  the  INS,  stressed 
that  the  provision  in  the  agreement 
applies  only  to  Canadians  and  said 
“there’s  been  no  narrowing,  no  tight¬ 


ening  up.  This  only  creates  an  extra 
category.” 

Jervis  said  that  the  “new  profes¬ 
sional  category”  for  journalists  was 
added  for  purposes  of  the  Trade 
Agreement  to  the  existing  INS  list 
defining  the  various  professions 
because  “the  Canadians  asked  for  a 
list  of  all  the  professionals.  All  other 
professionals  have  similar  defining 
limitations.” 

Jervis  called  “inaccurate”  reports 
that  the  Trade  Agreement  added  a 
definition  for  journalists  while  leaving 
other  professions  undefined. 

The  “qualifying  standards”  for 
journalists  seeking  entry,  Jervis  said, 
have  been  established  over  the  years 
by  immigration  case  law. 

“It  really  is  outrageous  that  the 
government  should  try  once  again  to 
license  journalists,”  commented 
Arthur  Ochs  Sulzberger,  ANPA 
chairman  and  publisher  of  the  New 
York  Times. 

Sulzberger  said  he  was  “very  confi¬ 
dent”  that  the  ANPA  board  would 


Baird  stated  that  there  is  no  requirement  that  a 
person  have  a  college  degree  In  order  to  write  for  a 
newspaper  in  Canada  and  noted  that  some  of 
Canada’s  best-known  journalists  don’t  have  university 
degrees. 


12 


EDITOR  &  PUBLISHER  for  September  17,  1988 


take  a  “strong  position”  on  the  issue 
at  its  Sept.  14  meeting  in  New  York. 
E&P  went  to  press  as  the  meeting  was 
taking  place. 

“The  reference  in  the  Free  Trade 
Agreement  hints  at  government  stip¬ 
ulation  of  who  should  he  considered  a 
'professional'  journalist,”  stated 
K.A.  Baird,  chairman  of  the  Cana¬ 
dian  Daily  Newspaper  Publishers 
Association  in  a  letter  to  Prime  Minis¬ 
ter  Brian  Mulroney  that  called  for  the 
provision’s  deletion.  “Journalists  in 
Canada  have  not  aspired  to  status  of 
'professionals'  in  the  traditional 
sense,  principally  because  of  the  ele¬ 
ment  of  licensing.  A  dramatic  exam¬ 
ple  of  how  the  issue  of  licensing  can 
inflame  Western  journalists  has 
occurred  in  UNESCO.  It  contributed 
to  the  withdrawal  from  UNESCO  of 
the  United  States  and  Great  Britain.” 

Baird  stated  that  CDNPA  was  con¬ 
cerned  that,  once  “a  definition  or 
qualification  is  used”  by  government 
in  one  area,  “it  becomes  the  new  level 
on  which  other  developments  will  be 
based. 

“In  other  words,  it  is  possible  that  a 
notion  of  a  journalist  as  professional, 
provided  he  or  she  has  three  years' 
experience,  could  surface  again  for 
income  tax  or  labor  purposes,  or  for 
any  other  purpose.” 

Baird  stated  that  there  is  no 
requirement  that  a  person  have  a  col¬ 
lege  degree  in  order  to  write  for  a 
newspaper  in  Canada  and  noted  that 


some  of  Canada's  best-known  jour¬ 
nalists  don’t  have  university  degrees. 

“Once  a  'professional'  journalist 
has  a  right  greater  than  other 
journalists  .  .  .  then  presumably  it  is 
something  that  can  be  taken  away,” 
Baird  stated.  “Canadian  journalists 
would,  in  the  view  of  the  Canadian 
Daily  Newspaper  Publishers  Associa¬ 
tion,  be  in  a  better  position  if  the 
qualifications  of  the  present  Free 
Trade  Agreement  were  deleted,  or  if 
journalists  were  taken  out  of  the  pro¬ 
fessional  categorization.  .At  least,  in 
either  case,  all  journalists  would  be 
treated  on  the  same  basis  and  no  irrel¬ 
evant  criteria  would  exist  upon  which 
discrimination  could  be  made 
between  them.” 

The  American  Society  of  Newspa¬ 
per  Editors  also  expressed  concern 
that  the  provision  could  lead  to  a 
licensing  scheme. 

“The  United  States  has  been  lead¬ 
ing  the  fight  in  the  United  Nations 
over  the  New  World  Information 
Order  which  would  allow  licensing  of 
journalists,  and  this  measure  appears 
to  fall  in  line  with  those  who  advocate 
a  controlled  press,”  wrote  ASNE 
general  counsel  Richard  Schmidt  in  a 
letter  to  Sen.  Edward  M.  Kennedy 
(D-Mass.),  who  chairs  the  immigra¬ 
tion  subcommittee. 

“Since  it  is  well  established  in  this 
country  that  under  the  First  Amend¬ 
ment  to  our  Constitution  the  govern¬ 
ment  cannot  license  journalists,  it  is 


illogical  for  the  executive  branch  to 
attempt  to  define  the  same  and  set 
qualifications  in  this  agreement,” 
Schmidt  continued.  “It  was  our 
understanding  that  the  agreement  was 
designed  to  allow  free  trade  between 
the  United  States  and  Canada  and  we 
fail  to  see  any  reason  why  additional 
restrictions  should  be  imposed  on 
anyone's  exercise  of  the  constitution¬ 
ally  guaranteed  right  of  a  free  press.” 

Schmidt  told  E&P  that  since  ASN  E 
began  expressing  its  concern,  several 
senators  and  congressmen,  as  well  as 
officials  of  the  INS,  have  been  “sym¬ 
pathetic”  to  the  press's  position  and 
indicated  they  would  urge  “removing 
[the  provision]  at  the  annual  review, 
it  needs  agreement  by  both  sides.” 

The  AN  PA  in  the  past  has  taken  the 
position  that  reporters  should  be  con¬ 
sidered  professionals  under  the 
“learned”  and  “artistic”  provisions 
of  the  Labor  Department’s  definition 
of  a  professional. 

Sulzberger  said  the  ANPA's  posi¬ 
tion  does  not  conflict  with  opposing 
the  provision  on  journalists  in  the 
Trade  Agreement. 

“Being  a  professional  and  being 
licensed  are  two  different  things,”  he 
said.  “A  lot  of  businesses  claim  they 
are  professional.” 

But,  Sulzberger  said,  it  should  be 
“up  to  individual  newspapers”  to 
decide  the  status  of  its  reporters  and 
editors  and  not  a  branch  of  the  gov¬ 
ernment. 


IN  BRIEF 


PEN  benefit  to  help 
writers  with  AIDS 

PEN,  an  association  of  writers  and 
editors,  will  hold  a  benefit  Sept.  28  to 
raise  funds  for  writers  and  editors 
with  AIDS. 

The  benefit,  “Poets  and  Play¬ 
wrights  on  Stage,”  will  be  held  8  p.m. 
at  the  Kaufman  Concert  Hall,  92nd 
Street  Y,  1395  Lexington  Ave.,  New 
York,  New  York,  10028. 

Tickets  can  be  reserved  by  con¬ 
tacting  the  Y  by  mail,  or  phone  at 
(212)  996-1100. 

Dow  Jones  sees 
lower  earnings 

Dow  Jones  &  Co.,  publisher  of  the 
Wall  Street  Journal,  became  the  sec¬ 
ond  major  newspaper  company  in 
recent  weeks  to  forecast  lower  earn¬ 
ings  in  the  third  quarter. 

The  New  York  Times  made  a  simi¬ 
lar  forecast  at  the  end  of  August. 


Dow  Jones  said  a  decline  in  adver¬ 
tising  revenue  is  the  main  reason  for 
the  predicted  drop  in  earnings.  Finan¬ 
cial  advertising  in  particular  has  been 
running  well  behind  last  year  ever 
since  the  Oct.  19,  1987,  crash,  the 
company  said. 

The  Journal  last  July  was  down 
22%  in  ad  volume  from  a  year  earlier, 
and  volume  was  off  8%  in  August, 
Dow  Jones  said. 


N.J.  daily  starts 
discount  club 

The  Central  New  Jersey  Home 
News  in  New  Brunswick  recently 
launched  a  discount  club  for  readers 
called  the  On  the  Go  Club. 

The  club  ties  in  with  the  new 
design,  format  and  expansion  of  the 
Home  News’  7-year-old  weekend 
entertainment  tab,  “On  the  Go.” 

The  Home  News  inserted  On  the 
Go  Club  cards  into  its  Sunday  paper 
and  distributed  another  70,000  at 
dealer  locations,  club  sponsors  and 


malls.  The  cards  are  free  to  anyone. 

Sponsors  of  the  club  are  area 
establishments  advertising  in  the  On 
the  Go  section. 

There  is  no  charge  for  becoming  a 
sponsor,  as  long  as  the  advertiser  is 
running  in  the  section  and  offers  a 
desirable  discount  to  cardholders. 

The  club  promotion  was  designed 
to  generate  awareness  about  the  new 
section  and  build  local  advertising, 
particularly  with  restaurants  featured 
in  a  new  dining  guide  and  map. 

III.  daily  to  honor 
region’s  heroes 

The  Champai^n-Urhana  (III.) 
News-Gazette  intends  to  establish  an 
annual  award  to  honor  east-central 
Illinois  heroes. 

The  award  will  recognize  “individ¬ 
ual  acts  or  patterns  of  courage,  self¬ 
lessness  and  sacrifice  by  residents  of 
east-central  Illinois  who  place  the 
well-being  of  others  above  their  ow  n 
safety,  comfort  and  convenience,” 
the  newspaper  announced. 
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Judge  gives  JOA  go-ahead 

Sides  with  Meese’s  decision  to  grant  the  Detroit  newspaper 
joint  operating  agreement;  citizens’  group  pians  to  appeai 


By  George  Garneau 

A  federal  judge  in  Washington, 
D.C.,  has  rejected  a  challenge  to  the 
nation's  biggest  government-sanc¬ 
tioned  newspaper  monopoly,  clearing 
the  way  for  a  merger  of  non-editorial 
operations  of  the  Detroit  News  and 
the  Detroit  Free  Press. 

U.S.  District  Judge  George  H. 
Revercomb  ruled  Sept.  14  that  former 
Attorney  General  Edwin  Meese  111 
was  “not  unreasonable"  when  he 
overrode  advisers  and  approved  the 
JOA. 

Revercomb,  giving  “broad  lati¬ 
tude"  to  Meese's  discretionary 
authority,  shot  down  all  four  argu¬ 
ments  put  forth  by  Public  Citizen  Liti¬ 
gation  Group,  a  group  founded  by 
consumer  advocate  Ralph  Nader  that 
represented  a  Michigan  state  senator, 
Detroit  advertisers  and  others. 

The  decision  gives  a  green  light  for 
the  newspapers  to  merge  their  busi¬ 
ness,  advertising  and  production 
operations.  The  two  papers,  each  cir¬ 
culating  over  650,000  copies  a  day, 
are  expected  to  generate  over  SlOO 
million  a  year  in  profits  for  Gannett 
Co.  Inc.  and  Knight-Ridder  Inc.,  the 
nation's  No.  1  and  2  newspaper  pub¬ 
lishing  groups  and  corporate  parents 
of  the  News  and  Free  Press,  respec¬ 
tively. 

Former  neck-and-neck  competi¬ 
tors  for  the  fourth  largest  newspaper 
market,  the  News  and  Free  Press 
have  lost  over  $  1 30  million  since  1981, 
with  Free  Press  losses  accelerating  up 
to  S45,000  a  day. 

Under  the  administrative  law  and 
Newspaper  Preservation  Act  of  1970 
that  permitted  JOAs  —  basically 
exemptions  from  antitrust  laws  —  for 
failing  newspapers,  Revercomb  could 
reverse  the  JOA  only  if  he  found 
Meese's  approval  “arbitrary  or  capri¬ 
cious." 

Revercomb  ruled  Meese  “was  not 
unreasonable  in  finding  that  the  Free 
Press  —  a  newspaper  that  has 
incurred,  and  will  continue  to  incur, 
losses  that  would  already  have  led  to 
its  demise  were  it  not  owned  by  a 
large  corporate  parent  —  is  a  ‘failing 


newspaper,'  using  the  NPA  definition 
of  ‘probable  danger  of  financial  fail¬ 
ure'  and  the  Heurst  standard  of  losses 
‘not  likely  to  be  reversed,'  "  he  said 
referring  to  precedent  involving  a 
Hearst  newspaper. 

“Furthermore,  the  Court  finds  that 
the  Attorney  General  was  not  unrea¬ 
sonable  in  concluding  that  the  Free 
Press  was  primarily  motivated  by 
competitive  aims,  not  a  JOA,  in  its 
recent  business  strategies,"  Rever¬ 
comb  said  in  an  18-page  decision  that 
allows  the  JOA  to  begin  on  Sept.  17, 
when  a  temporary  stay  expires. 


William  Schultz,  an  attorney  for 
Public  Citizen,  said  the  group,  repre¬ 
senting  Michigan  Citizens  for  an  Inde¬ 
pendent  Press,  a  coalition  of  Detroit 
readers  and  advertisers,  plus  six  indi¬ 
vidual  employees,  readers  and  adver¬ 
tisers,  was  “disappointed"  and 
would  appeal,  asking  for  an  expedited 
decision  in  the  U.S.  Circuit  Court  of 
Appeals  for  the  D.C.  District. 

“We  think  Judge  Revercomb's 
decision  is  incorrect,”  he  said. 

The  appeal  said  Meese  was  unjusti¬ 
fied  in  approving  the  JOA  that  the 
Justice  Department's  antitrust  divi¬ 
sion  and  a  special  administrative  law 
judge  recommended  rejecting. 

The  appeal  challenged  Meese's 
determination  that  the  Free  Press  was 
a  “failing  newspaper"  under  the  law 
allowing  JOAs  because  it  was  not  in  a 
“downward  spiral." 

Revercomb  ruled,  however:  “It 
would  make  little  sense  to  hold  that  a 
newspaper  should  be  denied  a  JOA 
and  forced  to  close  because  of  finan¬ 
cial  reasons  simply  because  the  publi¬ 
cation  had  not  entered  a  stereotypical 
‘downward  spiral.'  " 

The  test  of  a  failing  newspaper,  he 


said,  is  “a  matter  of  probabilities,  not 
certainties.” 

Revercomb  ruled  that  Meese  was 
not  unjustified  in  taking  into  account 
testimony  by  Knight-Ridder  chair¬ 
man  Alvah  Chapman  Jr.  that  he 
would  recommend  to  close  the  Free 
Press  if  the  JOA  were  not  granted — 
testimony  administrative  law  Judge 
Morton  Needelman  rejected  as  “a 
bolt  out  of  the  blue." 

To  the  argument  that  the  newspa¬ 
pers  incurred  growing  losses  not  only 
in  all-out  efforts  to  dominate  the  mar¬ 
ket,  but  because  losses  could  be 


rewarded  with  a  JOA,  Revercomb 
said  he  believed  the  Newspaper  Pre¬ 
servation  act  “would  be  best  fulfilled 
by  allowing  a  JOA  when  the  newspa¬ 
pers  losses  are  primarily  the  result  of 
acceptable,  competitive  strategies, 
and  are  only  marginally  prompted  by 
the  prospect  of  a  JOA  should  the 
strategies  fail.” 

Revercomb  rejected  contentions 
that  Meese  improperly  discussed  the 
JOA,  citing  a  signed  declaration  from 
Meese  rebutting  such  allegations. 

Closing  the  Free  Press  could  have 
cost  over  2,000  jobs.  With  the  JOA, 
about  500  jobs  are  expected  to  be  lost 
in  total. 

A  temporary  stay  on  the  JOA  was 
ordered  Aug.  18  by  U.S.  District 
Judge  Joyce  Hens  Greene  who  said 
there  was  “substantial  liklihood”  the 
approval  could  be  overturned. 

Alan  Lenhoff,  Free  Press  spokes¬ 
man,  said  it  has  not  been  decided 
when  to  implement  JOA  in  the  face  of 
pending  appeals. 

“At  this  point  we're  waiting  to  see 
what  happens  in  the  courts,"  he  said, 
adding  that  attempts  to  appeal  will  be 
contested. 


Revercomb  ruled,  however:  “It  would  make  little 
sense  to  hold  that  a  newspaper  should  be  denied  a 
JOA  and  forced  to  close  because  of  financial  reasons 
simply  because  the  publication  had  not  entered  a 
stereotypical  ‘downward  spiral.’  ” 


14 


EDITOR  &  PUBLISHER  for  September  17,  1988 


San  Francisco  feud 

Alternative  paper  alleges  that  a  S.F.  Examiner  reporter’s  home 
violates  building  code;  story  denounced  as  stemming  from  ‘vendetta’ 


By  M.L.  Stein 

An  alternative  tabloid’s  long-run¬ 
ning  attack  against  San  Francisco's 
daily  newspapers  took  a  new  turn 
recently  when  it  ran  a  story  alleging 
that  a  San  Francisco  Examiner 
reporter's  home  violates  building  and 
zoning  codes. 

The  San  Francisco  Bay  Guardian 
story,  which  named  reporter  Phillip 
Matier,  was  in  apparent  retaliation  for 
Matier's  investigative  piece  last 
February  about  San  Francisco  Super¬ 
visor  Richard  Hongisto  supposedly 
constructing  an  illegal  “in-law” 
apartment  on  one  of  his  properties. 


The  Guardian  is  a  strong  supporter 
of  Hongisto,  who  shares  the  tabloid's 
view  that  the  city  should  operate  its 
own  public  utilities  system  instead  of 
using  the  Pacific  Gas  &  Electric  Co. 

Following  the  Aug.  24  Guardian 
story  by  Tim  Redmond,  Jim  Balder- 
ston  and  Craig  McLaughlin,  Exam¬ 
iner  managing  editor  Erank  McCul¬ 
loch  banned  Matier  from  writing  any¬ 
thing  about  attached  rental  units. 

“I  wish  the  circumstance  had  not 
arisen,”  McCulloch  told  E&P. 

Examiner  metro  editor  Jim  Eine- 
frock  asserted  the  Guardian  story 
stemmed  from  a  “personal  vendetta” 
and  he  charged  Balderston  with  a  con¬ 
flict  of  interest  in  writing  it. 

Last  June,  Guardian  editor  and 
publisher  Bruce  B.  Brugmann 
accused  Matier  and  Examiner 
reporter  Andrew  Ross  of  “blackball¬ 
ing”  Balderston  off  a  local  tv  talk 
show  on  which  he  had  twice  been  a 
guest.  Matier  and  Ross  are  regulars 
on  the  program  “City  Desk.”  Balder¬ 
ston  had  written  a  Guardian  piece 
blasting  Matier  and  Ross  stories 
about  Hongisto’s  alleged  city  code 
violations. 


The  recent  Guardian  story  carried  a 
picture  of  Matier's  Oakland  house 
and  “illegal”  in-law  unit.  Redmond 
told  E&P  the  Guardian  was  tipped  off 
to  the  construction  by  Matier’s  con¬ 
tractor,  Ken  Pratt. 

“Matier's  double-standard 
reporting  —  blasting  Hongisto  on  the 
front  page  for  doing  something  that 
Matier  himself  was  doing  at  the  same 
time  —  has  caused  a  good  bit  of 
embarrassment,  not  only  at  the 
Examiner  but  at  news  outlets  around 
town  ...”  the  Guardian  chortled. 
The  Guardian  also  quoted  Pratt  as 
saying  that  Matier  “stiffed  him  for  the 
SI, 800  final  payment”  for  the  addi¬ 


tion. 

Matier  termed  that  statement 
“totally  inaccurate,”  adding  that  he  is 
in  litigation  with  Pratt,  whom  he 
called  an  unlicensed  contractor,  over 
the  construction. 

In  their  Aug.  24  story,  the  Guardian 
writers  said  the  San  Francisco  Bureau 
of  Building  Inspection  had  cleared 
Hongisto  of  any  code  infractions. 

Matier,  they  continued,  did  not 
have  a  lot  large  enough  to  permit  his 
attached  unit  legally  and  that  he  had 
failed  to  obtain  a  proper  permit. 

However,  the  Guardian  story  also 
noted  that  no  complaints  had  been 
filed  against  Matier  and  that  no  city 
agency  was  investigating  him  for  a 
code  violation. 

“The  Bay  Guardian  makes  a  living 
doing  that  sort  of  reporting,”  Fine- 
frock  stated.  “Balderston  has  a  per¬ 
sonal  vendetta  against  Matier  and  it 
was  conflict  of  interest  for  him  to 
write  that  story.  We  would  not  permit 
a  reporter  in  that  circumstance  to  do 
such  a  story.” 

McCulloch,  however,  said  the 
Guardian  “is  entitled  to  practice  any 
kind  of  journalism  it  wants  to.  None 


of  us  in  this  business  should  be  treated 
differently  than  anyone  else.” 

The  managing  editor  said  Matier 
came  to  him  after  the  Guardian  story 
appeared  and  told  him  about  his  home 
construction. 

“He  was  up  front  about  it,” 
McCulloch  noted.  “We  can't  govern 
his  private  life  because  of  the  Hon¬ 
gisto  story.” 

Neither  Balderston  nor  Brugmann 
was  available  for  comment  but  Red¬ 
mond  defended  his  story  as  a  kind  of 
comeuppance  for  the  Examiner. 

“They  [the  Examiner]  published  a 
big.  front-page  story  about  the  so- 
called  Hongisto  scandal,  yet  Hon¬ 
gisto  was  never  charged  with  any¬ 
thing.”  Redmond  said.  “He  had 
simply  forgotten  to  renew  a  permit, 
which  was  eventually  renewed.  Our 
story  [about  Matier]  showed  that 
having  an  illegal  unit  is  not  a  capital 
crime.  Nobody  should  have  known 
better  than  Phil  Matier  that  the  piece 
about  Hongisto  was  a  Mickey  Mouse 
story.” 

SPJ,SDX  honors 
late  black  editor 

Jim  Plante,  president  of  the  Society 
of  Professional  Journalists.  Sigma 
Delta  Chi.  and  Wilbert  A.  Tatum,  edi¬ 
tor  and  chairman  of  the  Amsterdam 
News,  participated  in  a  ceremony  in 
New  York  City  to  honor  the  late 
James  L.  Hicks,  who  edited  the  News 
in  1955-56  when  it  was  the  largest 
black  weekly  in  the  United  States. 

Hicks  was  the  first  black  journalist 
accredited  to  cover  the  Korean  War. 

lAPA  “welcomes” 
easing  of  Chile’s 
press  restrictions 

The  Inter  American  Press  Associa¬ 
tion  has  told  Chilean  President 
Augusto  Pinochet  that  it  welcomed 
the  lifting  of  some  restrictions  on  the 
press  there  in  advance  of  the  upcom¬ 
ing  plebiscite. 


Last  June,  Guardian  editor  and  publisher  Bruce  B. 
Brugmann  accused  Matier  and  Examiner  reporter 
Andrew  Ross  of  “blackbailing”  Balderston  off  a  local 
tv  talk  show  on  which  he  had  twice  been  a  guest. 
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An  underserved  market 


Despite  a  growth  of  the  Hispanic  middie  ciass,  there  is  not  enough 
print  media  avaiiabie  to  meet  that  segment’s  readership  demands 


By  Debra  Gersh 

The  growth  of  the  Hispanic  middle 
class  in  the  United  States  has  created 
a  demand  for  print  media,  but  it  has 
been  largely  underserved,  according 
to  the  publisher  of  Hispanic  Business 
magazine. 

“1  think  that,  like  in  most  situa¬ 
tions,  we  have  general  market  condi¬ 
tions  in  the  Hispanic  demographics  of 
the  country  that  are  driving  a  number 
of  industries,  of  which  media  is  one,” 
commented  publisher  Jesiis  Chavar¬ 
ria.  “Increasingly,  the  demographic 
growth  has  created  demand  for  ser¬ 
vices  that  25  years  ago  [when  the 
modern  phase  of  marketing  to  His- 
panics  began  to  grow  rapidly]  were 
simply  not  available.  .  .  .  There’s  a 
number  of  things  that  are  happening 
now,  25  years  later. 

“Print  media  is  beginning  to  take 
off.  This  has  been  a  media  market  that 
has  been  primarily  dominated  by 
Spanish-language  broadcast  media, 
radio  and  television,  for  the  first  25 
years.  There  have  been  some  impor¬ 
tant  Spanish-language  newspapers 
for  many,  many  years,  but  I  think  that 
it’s  only  been  in  the  recent  years  that 
we  have  seen  a  growing  demand  for 
print  media,”  he  said. 


“And  I  think  the  reason  for  that  is 
very  easy  to  identify,  which  is  that  it 
has  only  been  in  the  last  1 0  to  15  years 
that  you  begin  to  see  the  emergence  of 
a  Hispanic  middle  class,  and  it  is  a 
middle  class,  really,  that  demands 
print  media  and  demands  newspapers 
and  magazines.” 

General  market  media  have 
attempted  to  serve  this  growing 
demographic  segment,  although  with 
some  difficulty,  while  the  Hispanic 
print  media  have  benefited  greatly. 

“I  think  that  as  the  years  continue. 


Jesus  Chavarria 


1  think  we’re  going  to  see  more  media 
coming  into  this  marketplace.  In  fact, 
1  would  say  that  the  Hispanic  middle 
class  is  the  most  underserved  media 
audience  in  the  Hispanic  segment.” 

Chavarria  said  that  the  develop¬ 
ment  of  media  to  serve  this  market 
segment  is  still  “at  an  experimental 
stage.  I  think  that  we  have  a  number 
of  options  that  are  being  market- 
tested  right  now.  Vista  is  one  of  them, 
for  example,  but  Vista  is  not  really  all 
that  new  a  concept.  It’s  essentially  a 
Parade  in  a  Hispanic  niche.  And 
there’s  a  place  for  a  Parade  in  the 


Hispanic  niche,  as  Vista  has  been  able 
to  verify. 

“On  the  other  hand,  there  are 
newspapers  such  as  the  Los  Angeles 
Times  and  the  Siin-Tinies  in  Chicago, 
which  at  one  time  thought  they  were 
going  to  have  their  own  inserts.  In  the 
case  of  the  Sun-Times,  that  did  not 
work  out  and  so  they  abandoned  it, 
and  now  they  have  bought  into  Vista 
because  they  were  not  able  to  pro¬ 
duce  anything  that  responded  to  mar¬ 
ket  demand.” 

One  of  the  reasons  the  general  mar¬ 


ket  media  have  trouble  creating  prod¬ 
ucts  for  their  Hispanic  markets  is 
because  “to  a  great  extent,  they  are 
not  sufficiently  aware  of  the  market¬ 
ing  realities  of  this  community,”  he 
added.  “I  think  that’s  one  of  the  lags 
that  we  see  even  with  major  compa¬ 
nies. 

“You  would  think  because  their 
marketing  fortunes  depend  on  being 
able  to  appeal  to  a  wide  audience 
[they  would  have  more  information 
but]  we  find  that  their  marketing 
research  and  their  marketing  staffs 
are  terribly  uninformed  about  a 
population  segment  that  is  growing 
very  rapidly. 

“They’re  just  not  sufficiently 
aware  of  what  determines  and  what 
drives  market  behavior  in  this  market 
segment.  What  types  of  news,  for 
example,  draws  a  response?  What  are 
the  concerns  and  the  interests  that 
drive  this  marketplace?” 

Chavarria  said  he  thinks,  in  many 
of  the  cases,  “it’s  going  to  take  many, 
many  years  for  newspapers  to  be  able 
to  develop  a  sensitivity  and  an  aware¬ 
ness  to  this  market,  and  I’m  not  using 
the  word  sensitivity  in  a  soft  way.  I’m 
using  it  really  in  terms  of  being  able  to 
understand  what  are  the  concerns, 
the  passions,  what  are  the  interests  of 
this  community  which  is,  after  all, 
very,  very  diverse. 

“You  take,  for  example,  the  Los 
Angeles  Times,”  he  continued.  “The 
Los  Angeles  Times  is  a  media  con¬ 
glomerate  that  makes  very  few  mis¬ 
takes.  I  would  say  that  the  Los 
Angeles  Times,  for  example,  is 
almost  a  stranger  in  the  general  mass 
population,  Hispanic  population,  of 
L.A.  metro. 

“1  think  because  they  have  ignored 
this  marketplace  for  so  many,  many 
years  that  it’s  only  natural  to  expect 
that  it’s  going  to  take  them  many 
years  to  really  develop  an  under¬ 
standing  of  it.” 

However,  Chavarria  noted,  “one 
of  the  difficulties  in  understanding  the 
function  of  media  and  the  emerging 
Hispanic  national  population  is  that 
for  the  most  part,  when  you  see  arti¬ 
cles  about  this  market  in  the  major 
media  or  in  the  general  market  media. 


“They’re  just  not  sufficiently  aware  of  what 
determines  and  what  drives  market  behavior  in  this 
market  segment.  What  types  of  news,  for  example, 
draws  a  response?” 
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they  tend  to  view  this  market  in  a 
unidimensional  perspective. 

"That  is  to  say,  ‘Hispanics  are  this' 
or  ‘Hispanics  are  that,'  when  in  fact, 
Hispanics  aren’t  any  different  from 
any  other  community.  There  are 
some  Hispanics  who  like  this  and 
some  Hispanics  who  like  that.  So  it  is 
actually  a  very  diverse  community 
internally. 

“Too  often  we  have  seen  Hispanic 
media  discussed  on  the  basis  of  lan¬ 
guage  rather  than  on  the  basis  of  con¬ 
tent  which  is,  after  all  the  most  impor¬ 
tant  thing  about  media,"  he  added. 
"What  is  the  information  that  they 
deliver  and  to  whom  do  they  deliver? 
That's  really  what  determines  the 
dynamics  of  a  media  marketplace.  Do 
you  have  a  market  niche  and  what 
does  that  market  niche  want  ?  Does  it 
want  entertainment,  does  it  want  hard 
news,  does  it  want  narrowly  targeted 
information?" 

The  general  market  media,  how¬ 
ever,  are  looking  for  new  markets  and 
for  new  sources  of  revenue. 

“So  it’s  inevitable  that  the  word 
has  gotten  out  that  there  is  bucks  to  be 
made,  and  therefore  major  market 
media,  which  are  having  difficulty  in 
growing  as  rapidly  as  they  were  two 
or  three  years  ago,  would  be  looking 
at  this  market  with  great  interest,” 
Chavarria  noted. 

And  they  need  not  necessarily  try 
to  reach  that  market  segment  in 
Spanish. 

One  marketing  cliche  “is  that  in 
order  to  reach  Hispanics,  you  have  to 
be  able  to  reach  them  in  Spanish.  1  say 
that's  a  cliche,  because  to  a  certain 
extent  that's  true,  and  there's  a  lot  of 
truth  in  many  cliches.  But  really,  for  a 
marketer,  the  critical  question  is. 
Who  do  you  want  to  reach  and  for 
what  purpose?” 

Although  reaching  the  Hispanic 
market  through  the  Spanish  language 
is  one  approach,  “By  the  same  token 
there  has  emerged  a  middle  class  that 
doesn’t  make  its  media  decisions  or 
its  consumer  decisions  strictly  from 
the  heart  or  from  the  gut,  but  from  the 
head  or  the  mind,”  he  explained. 

“And  these  people  want  to  have 
some  factual  information,  and  natur¬ 
ally  these  people  read  magazines  and 
newspapers  because  it’s  the  middle 
class,  really,  that  buys  print.  It  has 
always  been  that  way  in  all  countries 
and  that’s  what  has  occurred  in  the 
Hispanic  demographic  as  well.  The 
professional  and  business  class  has 
emerged  in  the  last  15-20  years,  and 
they  too  will  want  to  read  for  informa¬ 
tion  purposes,  not  only  for  entertain¬ 
ment  purposes,”  Chavarria  con¬ 
tinued. 

“I  can’t  begin  to  tell  you  the  count¬ 
less,  countless  presentations  that  we 


have  made  where  the  first  question  to 
pop  out  of  the  media  supervisor  or  the 
media  planner's  mouth  is,  ‘Why  are 
you  [published]  in  English?',  as  if  it  is 
a  God-given  dictate  that  if  you  want  to 
talk  to  Hispanics  you  have  to  talk  to 
them  in  Spanish.  It’s  really  an  incredi¬ 
ble  reality,  but  there  is  some  truth  to 
that. 

“In  Miami,  the  attachment  to 
Spanish  is  a  very,  very  powerful  one 
but,  by  the  same  token,  the  entire 
Hispanic  middle  class  in  Miami  is 
bilingual.  And  they  have  forged  their 
fortunes  in  business  because  they  are 
bilingual,  because  they  are  able  to 
deal  with  the  major  credit  institutions 
and  the  marketing  institutions  in  the 
country  very  effectively  in  English,” 
he  said. 


ent  from  the  behavior  of  any  other 
consumer  group  —  with  of  course 
some  motifs,  every  group  has  a  cer¬ 
tain  motif.” 

Chavarria  noted  that  selling  His¬ 
panic  markets  remains  a  difficult  task. 

“It  remains  a  major,  major  chal¬ 
lenge.  And  talking  with  some  of  the 
pioneers  who  developed  the  Hispanic 
market  back  in  the  ’60s,  you  will  hear 
all  kinds  of  stories  about  what  they 
had  to  go  through  in  order  to  be  able  to 
sell  the  market  at  all,”  he  said. 

“1  know  when  1  began  to  sell  my 
segment,  which  is  an  upscale  college- 
educated  segment,  to  Detroit  for 
automotive  advertising  back  in  the 
early  1980s,  I  got  from  everyone,  both 
on  the  plant  side  as  well  as  the  agency 
side:  Hispanics  don’t  buy  new  cars. 


“Too  often  we  have  seen  Hispanic  media  discussed 
on  the  basis  of  language  rather  than  on  the  basis  of 
content  which  is,  after  all  the  most  important  thing 
about  media,”  he  added. 


“The  other  cliche  in  there  is  that 
Hispanics  are  brand  loyal  and  that 
their  brand  loyalty  index  is  much 
higher  than  any  other  segment  of  the 
population,”  Chavarria  explained.  “1 
have  never  seen  any  research,  any 
comparative  research,  that  would 
validate  that  claim. 

“It  is  true  that  many  of  the  people 
that  came  from  Latin  America,  for 
example,  were  very  attached  to  cer¬ 
tain  American  products  that  they 
were  used  to  in  their  old  country,  in 
their  former  country,  and  as  a  result, 
when  they  see  the  availability  of  these 
products  in  the  United  States,  they 
naturally  will  buy  those  products  as 
well. 

“But  1  think  that  if  you're  talking 
about  the  Hispanic  middle  class,  1 
think  that  you  would  find  that  the 
Hispanic  middle  class  is  as  discrimi¬ 
nating  a  consumer  as  their  counter¬ 
part  in  general  society,”  he  said.  “In 
other  words,  as  your  educational 
index  and  your  income  increase,  you 
become  more  watchful  of  what  you 
drink,  v  hat  you  eat,  what  you  con¬ 
sume,  and  the  economics  of  that  corn- 
sumption,  because  you  are  concerned 
about  being  able  to  appreciate  your 
income.  So  you  become  discriminat¬ 
ing,  and  that  may  or  may  not  make 
you  brand  loyal.” 

To  Chavarria,  “all  of  these  cliches, 
to  a  great  degree,  suggest  that  there  is 
a  lot  of  marketing  homework  to  be 
done.  As  we  begin  to  get  more  mar¬ 
keting  research,  I  think  that  we  will 
find  that  the  behavior  of  the  Hispanic 
consumers  is  really  not  all  that  differ¬ 


they  buy  used  cars.  That  was  the 
operating  principle  of  their  perception 
about  this  market.” 

A  study  for  1987,  however,  showed 
that  Hispanics  bought  over  3(X),(H)0 
units  of  new  cars  with  a  total  value 
over  S5.2  million,  he  pointed  out, 
adding  that  the  best  way  to  overcome 
such  misconceptions  is  with  “a  lot  of 
perseverance  and  with  information.” 

He  noted  that  “invariably,  sales¬ 
people  that  have  served  Spanish-lan- 
guage  radio  or  television,  all  of  them 
will  tell  you  the  same  thing:  You  sell 
the  market.  They  buy  into  the  promo¬ 
tion  of  the  market,  then  they  will  buy 
your  media,  a  segment  of  the  market 
that  you  say  is  worthwhile.” 

Chavarria,  a  former  director  of  a 
faculty  research  center  at  the  Univer¬ 
sity  of  California  at  Santa  Barbara, 
started  Hispanic  Business  magazine 
in  1979  as  a  newsletter.  Since  then, 
the  Santa  Barbara-based  English-lan¬ 
guage  magazine,  devoted  to  inform¬ 
ing  and  encouraging  Hispanic  busi¬ 
ness  development,  has  grown  to  a 
national  circulation  of  some  125,000. 

From  Nov.  15-18,  Hispanic  Busi¬ 
ness  will  be  sponsoring  a  national  His¬ 
panic  market  trade  show  and  media 
expo  in  New  York  City  called  “Se 
Habla  Espanol.” 

Through  the  magazine,  “we  have 
made  a  major  effort  to  develop  infor¬ 
mation  that  the  general-interest  busi¬ 
ness  community  —  advertisers, 
marketers,  agencies,  researchers  — 
can  use  for  positioning  themselves 
within  the  [Hispanic]  market  if  they 
(Continued  on  page  42) 
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‘Stoli’  to  run 
print  campaign 

Stolichnaya  vodka,  imported  from 
Russia,  has  broken  a  new  advertising 
campaign  which  features  a  photo  of 
the  bottle  lying  on  its  side  balanced  on 
a  single  ice  cube  with  the  copy, 
“Stoli.  For  the  purist.” 

The  campaign  —  developed  by 
Calet,  Hirsch  &  Spector,  New 
York  —  includes  halFpage  spreads 
in  national  and  regional  publications, 
including  some  newspaper  Sunday 
magazines.  The  national  print  cam¬ 
paign  was  slated  to  break  Sept.  19 
in  Newsweek  magazine.  •  The  print 
ads  are  supported  by  outdoor  adver¬ 
tising  on  billboards  in  major  markets. 

In  addition  to  Newsweek,  the  ads 
will  first  appear  in  national  publica¬ 
tions  such  as  Money,  the  New  York 
Times  Ma^nizine,  Sports  Illustrated 
and  U.S.  News  &  World  Report.  The 
regional  publication  schedule 
includes  Niphtlife,  in  New  York,  the 
Los  Anpeles  Times  Magazine,  Chi¬ 
cago  Tribune  Magazine,  Boston 
Magazine  and  South  Florida  Maga¬ 
zine. 

Evening  edition 
to  be  continued 

Citing  "strong  reader  preference," 
the  Providence  {R.\.)  Journal  Bulletin 
announced  that  it  will  continue  to 
publish  an  evening  edition. 

The  company  also  said  it  is  taking 
steps  to  increase  the  “freshness”  of 
the  news  content  of  both  the  morning 
and  evening  editions,  including  more 
late-breaking  news  in  the  Evening 
Bidletin. 

N.J.  daily  focuses 
on  shore  pollution 

The  Courier-Post,  a  Gannett  news¬ 
paper  based  in  Cherry  Hill,  N.J., 
recently  published  a  12-page,  no¬ 
advertising  tabloid  on  the  pollution 
problems  which  have  plagued  the 
Jersey  shore  this  summer. 

The  tabloid  included  a  survey  in 
which  the  Courier-Post  asked  readers 
to  give  their  assessments  of  shore 
conditions  this  summer. 

The  readers  said  they  used  the 
beaches  far  less  this  year  than  in  pre¬ 
vious  summers. 

The  survey  also  found  that  77%  of 


Pilot  journalism 
exchange  okayed 


the  respondents  believed  newspaper 
coverage  of  the  pollution  issue  had 
been  responsible.  Seventy  percent  of 
the  respondents  said  television  cover¬ 
age  was  responsible. 

Dallas  crash  merits 
special  report 

The  Dallas  Times  //f'raW  published 
a  special  report  in  its  afternoon  edi¬ 
tions  Aug.  31  following  the  crash  that 
morning  of  Delta  Airlines  Flight  1 141 
at  Dallas/Fort  Worth  Airport. 

“Less  than  three  hours  after  the 
plane  went  down,  readers  had  our 
afternoon  paper  in  their  hands  with 
photos  and  stories  on  the  crash,”  said 
editor  Ray  Bode.  “Throughout  the 
day,  exceptional  cooperation  by  pro¬ 
duction,  circulation,  news  and  ad¬ 
vertising  departments  allowed  us  to 
provide  superb  breaking  news  cov¬ 
erage.  It  was  real  newspapering.” 

The  report  included  color  photos  of 
the  crash,  illustrations  of  the  plane 
and  the  crash  location  and  interviews 
with  witnesses  and  survivors,  the 
newspaper  said. 

An  additional  20,000  copies  were 
distributed,  including  two  sites  at 
Dallas/Fort  Worth  Airport. 

Reuters  loses  bid 
to  block  Telerate 
venture  with  AT&T 

Reuters  Information  Service  Inc. 
was  unable  to  convince  the  Justice 
Department  that  a  joint  venture  bet¬ 
ween  AT&T  and  Telerate  which 
would  enable  currency  traders  to 
execute  trades  from  a  terminal 
keypad  is  a  violation  of  the  con¬ 
sent  decree  that  keeps  AT&T  out 
of  the  electronic  publishing  bus¬ 
iness. 

The  new  service  being  offered  will 
compete  with  a  product  being  offered 
by  Reuters  Holdings  PLC,  parent 
company  of  Reuters  Information  Ser¬ 
vice. 

The  Justice  Department  said  that 
AT&T’s  role  in  the  venture’s  commu¬ 
nications  service  did  not  come  under 
the  decree’s  electronic  publishing 
prohibition. 

Telerate,  56%-owned  by  Dow 
Jones  &  Co.,  provides  bond  prices, 
currency  rates  and  other  financial 
data  on  computers  used  by  brokers, 
bankers  and  other  financial  profes¬ 
sionals. 


The  Center  for  Foreign  Journalists 
of  Reston,  Va.,  has  received  a  S34,80() 
grant  from  the  German  Marshall  Fund 
of  the  United  States  to  conduct  a  pilot 
exchange  program  that  seeks  to 
enhance  international  news  coverage 
and  increase  recognition  of  U.S.- 
European  concerns. 

The  program  will  pair  up  journalists 
from  an  American  and  West  German 
newspaper  to  cover  each  other’s  com¬ 
munities  together. 

The  two  journalists  will  investigate 
social,  political,  economic  and  cul¬ 
tural  links  between  their  two  com¬ 
munities  and  produce  a  joint  byline 
series  of  stories  at  the  end  of  the 
exchange,  which  begins  in  late  Sep¬ 
tember. 

The  participating  reporters,  and 
their  newspapers,  are  Joyce  Dehli, 
education  reporter  of  the  Wisconsin 
State  Journal,  Madison;  and  Ulf 
Goettges,  general  assignment 
reporter  for  the  Goettinger  Tagen- 
blatt. 


WeatherData  Inc.  announced  that 
the  Twin  Cities  Star  Tribune,  Minne¬ 
apolis,  and  the  Tulsa  World  have 
signed  contracts  for  the  company’s 
full  complement  of  services,  includ¬ 
ing  computer-generated,  camera- 
ready  weather  maps,  graphics  and 
text. 

WeatherData  also  said  the  Houston 
Post  has  signed  for  a  weekly  travel¬ 
er’s  weather  service. 


The  Gannett  Foundation  has  pro¬ 
vided  a  grant  of  $100,000  to  help 
Michigan  State  University’s  journal¬ 
ism  school  develop  a  program  to 
interest  Hispanic  students  in  newspa¬ 
per  careers. 

The  Hispanics  in  Journalism  Scho¬ 
larship  program  will  offer  renewable 
scholarships  up  to  $5,000  for  six  to  15 
students. 

Students  participating  in  the  pro¬ 
gram  will  be  drawn  from  Michigan 
high  schools,  community  colleges  and 
four-year  colleges,  and  the  scholar¬ 
ships  will  be  available  for  both  under¬ 
graduate  and  graduate  study. 


Gannett  grant  aids 
Hispanic  program 


Two  dailies  sign  up 
with  WeatherData 
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N.C.  daily  to  add 
Sunday  edition 

The  Mount  Airy  (N.C.)  News  will 
begin  publishing  a  Sunday  edition  on 
Oct.  9. 

“We  believe  the  people  of  Surry 
County  want  a  local  Sunday  newspa¬ 
per,”  said  publisher  Sam  George  W. 
Summerlin. 

The  Sunday  edition  will  be  deliv¬ 
ered  to  subscribers  by  6  a.m.  The 
News  is  an  evening  daily  during  the 
week. 

The  Sunday  edition  will  include 
color  comics,  USA  Weekend,  a  sporls 
and  leisure  section,  a  home  and  family 
section,  a  general  news  section  and 
Primetime  television  guide. 

Arkansas  daily 
gets  name  change 

The  Benton  County  Daily  Record  is 
the  new  name  of  the  newspaper  in 
Benton  and  Gella  Vista,  Ark. 

Formerly  the  Daily  Democrat,  the 
name  change  took  effect  Aug.  28. 

The  new  name  was  adopted  from 
the  Bentonville  Record,  a  weekly  that 
was  bought  and  absorbed  by  the 
Democrat  in  the  early  1900s. 

The  name  change  was  made  in 
response  to  reader  surveys.  The  new 
name  reflects  the  newspaper's  role  of 
the  publication  of  record  for  Benton 
County,  said  publisher  Steve  Trolin- 
ger. 

Bee  praises  its 
non-susbcriber 
publication 

After  a  year  in  circulation,  the  Sac¬ 
ramento  Bee’s  “Sunday  Plus,”  a 
publication  for  non-subscribers,  is  a 
success,  according  to  Gene  Grant,  the 
paper's  director  of  sales  and  market¬ 
ing. 

Grant  said  the  24-page  standard 
with  eight  preprinted  inserts,  has 
been  “well  received  by  readers  and 
advertisers  alike.” 

The  weekly  Sunday  Plus  began 
Aug.  2,  1987,  with  distribution 
through  the  Bee’s  Alternate  Distribu¬ 
tion  System  to  130,000  homes  in  Sac¬ 
ramento,  Placer,  Yolo  and  El  Dorado 
counties. 

Bee  general  manager  Frank  Whit¬ 
taker  said  the  publication  has  been  a 
key  in  obtaining  100%  of  the  advertis¬ 
ing  of  several  top  chain  stores  which 
had  been  splitting  their  Sunday  insert 
business  between  the  Bee  and  the 


Sacramento  Union. 

Sunday  Plus  contains  a  local  news 
digest,  movie  and  events  calendar, 
real  estate  and  automotive  pages  and 
columns  on  recipies,  sports  and  horo¬ 
scopes. 

Former  carrier 
jailed  for 
robbery 

A  former  carrier  for  the  Newliall 
(Calif.)  Signal  was  sentenced  to 
prison  for  19  years  for  robbing  the 
newspaper  of  $5,080  while  holding  six 


employees  and  24  children  at  gun¬ 
point  last  October. 

Mark  Rapko,  28,  who  had  been  sus¬ 
pended  from  the  Signal  a  year  before 
the  crime,  told  arresting  police  he  had 
been  upset  after  seeing  his  wife 
in  a  pornographic  film. 

Rapko  reportedly  entered  the  Sig¬ 
nal's  circulation  department,  carrying 
a  12-gauge  shotgun. 

A  month  earlier,  Rapko  had  been 
arrested  while  driving  a  delivery  truck 
reportedly  stolen  from  the  Signal.  At 
that  time,  he  was  jailed  for  possses- 
sion  of  1.12  grams  of  rock  cocaine 
found  in  the  truck. 
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LEGAL 


Chicago  chain  wins  disciosure  of  pre-sentencing  memos 


In  a  decision  that  considerably 
widens  public  access  to  judicial  pre¬ 
sentencing  information,  a  federal 
judge  ruled  Pulitzer  Community 
Newspapers  can  see  confidential 
memos  and  letters  used  to  determine 
the  sentence  of  a  convicted  former 
police  chief. 

U.S.  District  Judge  Prentice  Mar¬ 
shall  ruled  that  the  Pulitzer  newspa¬ 
pers  could  have  copies  of  43  letters 
sent  to  the  judge  before  the  sentenc¬ 
ing  of  Michael  Corbitt,  who  was 
police  chief  in  the  Chicago  suburb  of 
Willow  Springs  from  1973  to  1982. 
Corbitt  pleaded  guilty  to  racketeering 
and  corruption  charges  earlier  this 
year. 

Ten  of  those  letters  came  from 
public  officials,  and  five  were  written 
on  official  letterheads. 

Marshall  had  referred  to  these  let¬ 
ters  during  his  sentencing  of  Corbitt. 

Marshall’s  ruling  also  permitted 
Pulitzer  papers  to  see  and  make 
notes,  but  not  copy,  “reacted"  ver¬ 
sions  of  confidential  probation 
reports. 


A  spokesman  for  U.S.  Attorney 
Anton  Valukas  told  E&P  at  deadline 
that  the  government  intended  to 
appeal  the  release  of  the  probation 
report,  but  had  not  yet  filed  papers. 

“We  don't  believe  the  pre-sentence 
report  should  be  disclosed  publicly,” 
Valukas  said  Aug.  26.  “We  think  it 
contains  sensitive  information  and 
has  the  potential  of  jeopardizing 
potential  sources,  among  other  rea¬ 
sons." 

Marshall,  however,  ruled  that  the 
Pulitzer  papers  had,  under  common 
law,  “made  a  threshold  showing  that 
disclosure  would  serve  the  interests 
of  justice." 

The  judge  also  specifically  rejected 
the  argument  that  revealing  the  confi¬ 
dential  papers  —  often  containing 
personal  information  and  notes  from 
probation  officers  —  would  inhibit 
the  “free  flow  of  information" 
because  future  contributors  to  these 
reports  might  feel  inhibited  from 
speaking  freely. 

For  its  part  Pulitzer  Community 
Newspapers  —  publisher  of  the 


Daily  Southtown  Economist  in  Chi¬ 
cago  and  the  Daily  Calumet  in  Lan¬ 
sing,  111.  —  said  the  pre-sentencing 
process  needs  to  be  opened  to  public 
scrutiny. 

“We  wished  to  shed  some  light  on 
an  area  of  the  law  that  had  long  been 
the  exclusive  territory  of  judges  and 
attorneys  —  namely  the  pre-sen¬ 
tencing  report  on  which  judges  rely 
heavily  in  sentencing  criminals,”  said 
Southtown  economist  publisher 
Michael  J.  Kelley. 

Marshall  ordered  release  of  the  let¬ 
ters  after  acknowledging  that  he  had 
leaned  heavily  on  them  in  weighing 
sentence. 

“The  public  has  a  paramount  right 
to  evaluate  the  activities  of  its  offi¬ 
cials,"  he  wrote.  “Clearly,  this 
includes  a  right  to  know  which  rep¬ 
resentatives  used  their  offices  to 
encourage  us  to  treat  Corbitt 
leniently  —  especially  since  the  out¬ 
pouring  of  letters  influenced  our  sen¬ 
tencing  decision.” 

U.S.  Attorney  Valukas  did  not 
(Continued  on  pa^e  40) 
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Subscription  inducement’s  a  success  in  San  Antonio 


By  Debra  Gersh 

The  San  Antonio  (Texas)  Li}>ht 
recently  offered  its  subscribers  a 
“Whale  of  a  deal”  that  turned  out  to 
be  tremendously  successful,  with 
over  28,000  orders  sold  during  the 
two-month  campaign. 

The  promotion  offered  readers 
various  discounts  to  the  new  Sea 
World  in  San  Antonio  with  their  paid 
subscriptions.  For  example,  for  a 
three-month  subscription,  the  cus¬ 
tomer  who  paid  in  advance  received  a 
S5  coupon  (partly  paid  by  the  newspa¬ 
per),  for  six  months  two  S5  coupons 
were  issued,  and  for  12  months,  the 
customer  received  three  S5  coupons. 
Other  promotional  pieces  also  urged 
subscribers  to  pay  in  advance. 

The  Light  utilized  in-house  direct 
response  ROP  ads,  carefully  targeted 
direct  mail,  fliers  for  carrier  distribu¬ 
tion  and  for  pay-by-mail  bill  staffers, 
a  free-standing  insert  for  single-copy 
sales,  a  direct  response  TMC  ad,  and 
a  special  "pop-up”  glossy  ad  supple¬ 
ment  featuring  Sea  World  for  the 


paper’s  Sunday  magazine  a  week 
prior  to  the  facility's  grand  opening, 
in  addition,  the  paper  updated  its 
existing  scratch-off  card  game, 
“Strike  It  Rich,”  with  “Splash  It 
Rich.”  offering  vacation  packages 
and  passes  to  Sea  World. 

The  campaign  was  a  real  “team 
effort,”  explained  Shane  Fox.  Light 
circulation  marketing  manager.  Not 
only  was  it  a  tremendous  opportunity 
for  enticing  new  subscribers  and 
retaining  current  ones,  but  it  was  also 
a  “full-blown  sales  promotion.” 

Sea  World’s  grand  opening  in  San 
Antonio  in  May  was  eagerly  watched 
by  many  in  the  area.  Fox  noted, 
adding  that  the  newspaper’s  cam¬ 
paign  began  prior  to  the  opening. 

“Our  goal  was  to  try  to  put  on  the 
most  aggressive  promotion  with  them 
in  the  marketplace,”  said  Larry 
Winn,  vice  president/marketing  at  the 
Light.  “We  said.  'We’re  your  news¬ 
paper  and  we  want  to  do  some  cre¬ 
ative  things.’  We  bounced  off  some 
creative  ideas  and  they  clearly  told  us 
their  goals.” 


Winn  said  that  after  the  initial 
brainstorming  session,  the  newspaper 
returned  to  Sea  World  with  a  15-page 
proposal. 

“The  newspaper  got  as  much  out  of 
it  as  Sea  World.”  he  said,  noting  the 
ad  dollars  taken  in  for  the  special 
advertising  section  and  the  aggressive 
circulation  promotion. 

In  “one  of  the  highest  times  of 
transactions  for  our  newspaper,” 
Winn  said  over  28,000  orders  — 
new  subscriptions,  renewals  and 
extensions  were  processed. 

Newspaper  employees  were  not 
excluded,  as  rewards  for  subscription 
sales  included  Sea  World  passes  and 
discount  coupons,  and  the  Light  held 
its  company  picnic  on  the  grounds  of 
the  new  facility. 

“It’s  been  tremendously  successful 
for  them  and  tremendously  successful 
for  us,”  Winn  said.  “They’re  a  real 
nice  company  to  be  associated  with. 
We  were  in  with  them  two  months 
before  the  opening  and  rode  the  crest 
of  it. 

(Continued  on  pa}>e  40) 
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Wash.  Post  denied 
documents  used  in 
Pentagon  searches 

A  federal  judge  in  Baltimore  has 
refused  to  allow  the  Washin^iton  Post 
access  to  search  warrants  and  other 
court  documents  used  in  the  search  of 
three  homes  in  the  government’s  Pen¬ 
tagon  bribery  investigation. 

On  Aug.  30,  U.S.  District  Chief 


Judge  Alexander  Harvey  reversed  a 
U.S.  magistrate  who  had  decided  in 
July  to  unseal  some  of  the  documents, 
but  not  others. 

“It  is  apparent  to  this  court  that 
unsealing  the  search  warrants  and 
inventories  would  reveal  much  of  the 
information  in  the  applications  and 
affidavits,”  Harvey  said. 

The  judge  also  said  the  three  Mary¬ 
land  men  whose  homes  were 
searched  were  merely  under  investi¬ 
gation,  not  criminally  charged,  and 


thus  had  a  right  to  privacy. 

Assistant  U.S.  Attorney  Joseph 
Aronica  had  argued  that  information 
in  the  documents,  if  made  public, 
could  interfere  with  the  continuing 
inquiry  by  government  investigators 
and  a  grand  jury  in  Virginia. 

But  the  Post’s  attorney,  Barbara 
Percival,  said  information  in  the  war¬ 
rants  could  have  been  passed  on  by 
the  people  whose  homes  were 
searched,  since  they  had  the  papers 
for  two  months. 

The  documents  pertain  to  the  gov¬ 
ernment’s  investigation  of  a  senior 
Air  Force  procurement  officer  and 
two  private  consultants. 

The  newspaper  challenged  the 
sealing  of  the  documents  by  U.S. 
Magistrate  James  Kenkel,  who  then 
directed  them  to  be  made  public  July 
18  but  gave  the  government  10  days  to 
appeal  the  decision. 

in  his  ruling,  Harvey  said  Kenkel 
was  wrong  to  decide  the  search  war¬ 
rants  and  inventories  of  what  was 
seized  at  the  three  homes  should  be 
unsealed,  but  that  applications  for  the 
warrants  and  affidavits  supporting 
them  should  not. 

Harvey,  noting  that  there  was  no 
disagreement  that  the  information 
should  eventually  be  made  public, 
said  the  real  dispute  was  over  timing. 
He  said  all  the  documents  should  stay 
sealed  the  same  amount  of  time. 

—  AP 

Supreme  Court  to 
decide  lawsuit  over 
ID  of  rape  victim 

The  U.S.  Supreme  Court  will 
decide  a  rape  victim’s  lawsuit  against 
a  Jacksonville,  Fla.,  newspaper  that 
inadvertently  published  her  name. 

The  Florida  Supreme  Court  on 
Aug.  31  declined  to  review  the  case 
before  it  went  to  Washington.  The 
unanimous  ruling  means  the  nation’s 
High  Court  can  now  consider,  if  it 
chooses,  the  constitutionality  of  a 
1911  Florida  law  that  prohibits  pub¬ 
lishing  or  broadcasting  names  of  vic¬ 
tims  of  some  sex  crimes. 

“We  will  be  in  touch  with  the  U.S. 
Supreme  Court  to  see  if  we  can  pro¬ 
ceed  on  the  merits  of  the  First 
Amendment  question,”  said  George 
K.  Rahdert,  a  St.  Petersburg  attorney 
representing  the  paper,  the  Florida 
Star. 

The  Star  is  a  weekly  paper  aimed  at 
the  black  community.  It  has  a  rigid 
policy  of  not  publishing  rape  victims’ 
names  and  acknowledged  that  the 
(Continued  on  pa^e  42) 
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Montreal  Gazette 
trims  75  positions 

About  75  full-time  positions  at  the 
Montreal  Gazette  will  be  eliminated 
in  cost-cutting  moves  related  to  a 
drop  in  advertising  revenues. 

Publisher  Clark  Davey  said  that 
only  about  a  dozen  employees  were 
terminated  through  layoffs.  The 
remainder  of  the  positions  eliminated 
came  through  attrition,  buyouts  and 
early  retirements.  The  Gazette  had 
employed  some  900  full-time  staffers 
and  about  200  part-time  workers. 

Davey  told  the  Canadian  Press  that 
the  Southam  Inc. -owned  Gazette’s 
revenues  are  up  over  the  same  period 
last  year,  “but  we’re  a  long  way  from 
meeting  the  budget  set  for  this  year.’’ 
He  attributed  that  to  “a  substantial 
softness  in  retail  advertising,’’  and 
said  he  suspects  that  retail  buyers 
from  stores  cut  back  on  inventories 
and  advertising  as  a  result  of  the 
October  1987  stock  market  crash. 

He  dismissed  the  suggestion  that 
the  newspaper’s  English-language 
competition,  the  Montreal  News, 
which  began  publication  last  March, 
was  cutting  into  the  Gazette’s  market. 

The  CP  reported  that  the  tabloid 


News  announced  six  layoffs  in  its  edi¬ 
torial  department  about  a  week  before 
the  Gazette  sent  its  “protective’’ 
notice  of  possible  layoffs  —  a  union 
contract  requirement  —  to  its  1,100 
employees. 

Court  denies 
bid  for 

Pentagon  papers 

The  St.  Louis  Post-Dispatch's 
motion  to  unseal  documents  related 
to  the  ongoing  Pentagon  corruption 
investigation  was  denied  by  a  federal 
appeals  court. 

By  a  2-1  vote,  the  8th  U.S.  Circuit 
Court  of  Appeals  panel  upheld  a 
lower  court  ruling  that  determined 
that  unsealing  the  documents  could 
compromise  the  ongoing  investiga¬ 
tion. 

The  Post-Dispatch  had  sought 
documents  used  to  support  search 
warrants  issued  June  14  for  offices  of 
two  employees  at  the  McDonnell 
Douglas  Corp. 

The  appeals  court  decision  con¬ 
tinues  a  judicial  trend  across  the 
country  of  refusing  to  open  to  the 
media  search  warrant  documents  in 


the  so-called  “Operation  111  Wind’’ 
investigation  of  U.S.  military  pro¬ 
curement  (E&P,  Aug.  6,  P.  15). 

Phoenix  papers 
sell  merchandise 
to  build  awareness 

An  old  selling  adage,  go  where  the 
people  are,  has  been  adapted  by  the 
Arizona  Republic  and  the  Phoenix 
Gazette. 

The  two  dailies,  which  are  pub¬ 
lished  by  Phoenix  Newspapers  Inc., 
have  opened  a  retail  merchanise  cart 
at  the  Fiesta  Mall  in  Mesa,  Ariz. 

The  idea,  according  to  Connie 
Kloh,  Republic/Gazette  marketing 
director,  is  to  build  awareness  of  the 
newspapers  in  the  eastern  part  of  met¬ 
ropolitan  Phoenix,  an  area  that 
includes  Mesa,  Tempe,  Chandler  and 
Gilbert. 

Besides  selling  newspapers  and 
subscriptions  from  the  cart,  the  atten¬ 
dants  also  offer  a  variety  of  gift  items, 
including  T-shirts  with  reproductions 
of  the  papers’  historical  front  pages. 
There  also  are  coffee  mugs  with  the 
papers’  logos  and  a  booklet  of  restau¬ 
rant  reviews  by  Republic  critic  Elin 
Jeffords. 
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Need  to  find  out  what  it 
costs  to  insure  a  flea  circus? 


Sorry.  We  can’t  heip. 

But  if  it’s  famiiy  insurance  - 
auto,  home,  heaith  or 
iife  -  you  have  a  question  ' 
about,  we  probably  can. 

You’ve  got  our  number(s). 
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I  Imprint  publishes 
new  Monday  paper 

Imprint  Newspapers  of  West  Hart¬ 
ford,  Conn.,  was  slated  to  publish  the 
first  edition  of  the  Monday  News  on 
Sept.  12.  The  publication  is  a  weekly 
sister  paper  to  the  Thursday  West 
Hartford  News  and  will  be  delivered 
free  to  all  West  Hartford  homes. 

Current  West  Hartford  News  sub¬ 
scribers  will  receive  the  full  Monday- 
Thursday  publication  package,  while 
non-subscribers  will  receive  only  the 
Monday  News. 

N.Y.  Post  expands 
real  estate  section 

The  New  York  Post  has  begun  its 
expanded  real  estate  coverage  with  a 
20-page  section  edited  by  Carter 
Horsley,  who  recently  joined  the  Post 
after  a  long  career  at  the  New  York 
Times. 

The  introduction  of  the  section  is 
being  supported  by  a  $350,000  cam¬ 
paign  that  was  scheduled  to  run  for  a 
month  on  major  radio  and  television 
stations  in  the  New  York  metropoli¬ 
tan  area. 

AN  PA  new  study  of 
use  of  technology 

The  American  Newspaper 
Publishers  Association  has  launched 
a  study  to  identify  how  newspapers 
can  use  new,  evolving  electronic 
information  technologies  to  better 
serve  readers  and  advertisers. 

The  first  phase  of  the  study  will  be 
conducted  by  Booz,  Allen  &  Hamil¬ 
ton  and  will  include  an  analysis  of  the 
communications  market,  identifica¬ 
tion  of  key  players  and  developing 
trends,  the  role  of  Bell  Operating 
Companies  and  opportunities  for 
newspaper  participation. 

The  Booz,  Allen  competitive  analy¬ 
sis  is  slated  for  release  in  January 
1989,  while  a  separate  study,  to  be 
launched  later  this  fall,  will  identify 
promising  strategies  that  newspapers 
can  use  to  enter  the  information  ser¬ 
vices  market. 

The  effort  is  being  conducted  under 
the  guidance  of  ANPA’s  telecommu¬ 
nications  committee,  chaired  by 
Frank  Blethen,  publisher  of  the  Seat¬ 
tle  Times.  The  committee  has  estab¬ 
lished  an  opportunities  and  strategies 
task  force  to  guide  the  project. 


chaired  by  James  Longson  of  the  New 
York  Daily  News  and  including  rep¬ 
resentatives  from  the  Baltimore  Sim, 
Dow  Jones,  the  Ft.  Worth  Star-Tele¬ 
gram,  Gannett  Co.,  Lee  Enterprises, 
the  New  York  Times,  the  Seattle 
Times,  the  Washington  Post  and 
Knight-Ridder’s  VU/TEXT. 

Commercial  tv  ads 
up  7.9%  in  first  half 

Commercial  television  advertising 
amounted  to  $1 1 .829  billion  in  the  first 
half  of  1988,  an  increase  of  7.9%  over 
the  $10,959  billion  in  the  January/June 
period  of  1987,  according  to  the  Tele¬ 
vision  Bureau  of  Advertising. 

The  TvB  reported  that  network 
television  advertising  totaled  $4,735 
billion,  up  9.2%  in  the  first  half  of  1988 
from  $4,338  billion  in  the  like  period  a 
year  ago.  Local  television  advertis¬ 
ing,  the  second  largest  segment  of 
commercial  television,  rose  6.9%  in 
January/June  1988  to  $3,384  billion 
from  $3,164  billion  a  year  ago. 

National  and  regional  spot  televi¬ 
sion  at  $3,285  billion  increased  5.6% 
in  the  1988  first  half  from  $3,111  bil¬ 
lion  in  the  same  period  of  1987. 
National  syndication  television 
advertising  totaled  $424.9  million  in 
the  January/June  1988  period,  an 
increase  of  22.9%  from  last  year’s 
$345.8  million,  the  TvB  reported. 

Sleeper  honored  for 
50  years  at  Hearst 

Marvin  Sleeper  was  recently  hon¬ 
ored  for  his  50  years  as  a  Hearst  news¬ 
paperman  at  a  reception  at  Hearst ’s 
New  York  headquarters. 

Sleeper’s  50  years  of  service 
includes  stints  as  reporter.  City  Hall 
correspondent,  political  columnist  for 
Hearst’s  New  York  Journal  American 
and  public  relations  director  for 
Hearst  Magazines.  He  is  currently 
Hearst  Magazines’  director  of  infor¬ 
mation  services. 

Paper  prints  page 
in  Chinese  as  part 
of  visitors’  weicome 

The  Tri-Town  News,  a  free  weekly 
newspaper  serving  Howell,  Lake- 
wood  and  Jackson  townships  in  New 
Jersey,  recently  published  a  page  in 
Chinese  to  welcome  a  visiting  delega¬ 
tion  from  Taiwan. 


The  delegation  from  Hsin,  Taiwan, 
visited  the  United  States  to  sign  a 
Sister  City  Covenant  with  officials 
from  Howell  Township. 

The  Tri-Town  News  covered  the 
sister  city  committee’s  plans  with 
front-page  stories  three  weeks  prior 
to  the  visit.  One  of  the  stories  was 
translated  and  typeset  into  Chinese 
and  featured  on  the  front  page  of  an 
Aug.  24  advertising  supplement  com¬ 
memorating  the  visit.  The  layout  also 
featured  photos  taken  by  a  delegation 
from  Howell  when  it  visited  the  Tai¬ 
wanese  city  in  May. 

Gannett  grant  aids 
ethics  workshop 

The  National  Workshop  on  the 
Teaching  of  Ethics  in  Journalism 
returns  to  the  University  of  Missouri- 
Columbia  School  of  Journalism  for  its 
second  consecutive  year  in  1989  as  a 
result  of  a  $26,000  grant  from  the  Gan¬ 
nett  Foundation. 

The  event  brings  together  two 
dozen  academics  and  journalists  for  a 
weeklong  discussion  of  how  best  to 
teach  ethics  in  journalism  and  mass 
communication  and  how  to  advance 
research  in  the  field. 

Pacific  Press 
freezes  hiring 

Following  a  directive  from  parent 
company  Southam  Inc.  to  improve  its 
profitability.  Pacific  Press,  Van¬ 
couver,  B.C.,  has  adopted  a  hiring 
freeze. 

E.H.  Wheatley,  president  and  chief 
executive  officer,  said  the  freeze  was 
imposed  because  year-to-date  perfor¬ 
mance  has  not  met  expectations. 

Pacific  Press,  which  publishes  the 
Vancouver  Sun  and  The  Province, 
has  suffered  from  a  decline  in  adver¬ 
tising,  especially  retail,  he  said. 

N.Y.  Times  raises 
newsstand  price 

The  New  York  Times  will  raise  the 
suggested  newsstand  price  of  its 
weekday  issues  from  300  to  350  within 
a  75-mile  radius  of  New  York  City, 
effective  Sept.  19. 

There  will  be  no  change  in  the  $1.25 
newsstand  price  of  the  Sunday  edition 
in  the  metropolitan  area  and  no 
change  in  the  price  of  home  delivery 
when  delivered  through  the  New 
York  Times’  direct  delivery  service. 
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Ownership  changes 


The  Alpena  (Mich.)  News,  owned 
by  the  Richards  family  since  1918,  has 
been  sold  to  Ogden  Newspapers  of 
Wheeling,  W.Va. 

The  News  publishes  six  days  a 
week  and  has  12,800  circulation. 

Lee  Dirks  &  Associates  of  Birming¬ 
ham,  Mich.,  represented  the  Richards 
family. 

*  *  * 

The  Sebastian  Sun,  Florida,  has 
been  sold  by  David  S.  Henley  to  Paul 
G.  Lindsey,  former  general  manager 
of  the  Review-Appeal  in  Franklin, 
Tenn.,  part  of  the  Morris  Newspaper 
group.  James  Martin  &  Associates, 


Drivers  and  NYT 
reach  new  pact 

The  New  York  Times  and  the 
Newspaper  and  Mail  Deliverers' 
Union  of  New  York  and  Vicinity  have 
reached  a  tentative  agreement  on  a 
new  contract,  announced  Times 
president  Lance  Primis. 

Upon  ratification,  the  Times  will 
have  signed  new  agreements  with 
eight  of  its  14  unions  representing 
about  92%  of  its  workers. 

The  Times  is  seeking  new  contracts 
with  its  unions  as  part  of  its  plans  to 
open  a  new  printing  and  distribution 
facility  in  Edison,  N.J. 

Libel  suit 
thrown  out 

A  Superior  Court  judge  has  dis¬ 
missed  a  university  student's  libel  suit 
against  the  San  Dief>o  Union  that 
claimed  he  was  portrayed  as  a  rape 
suspect. 

The  suit  by  Stephen  Stout  of  San 
Diego  State  University  was  over  a 
1986  story  saying  he  had  been 
arrested  at  his  home  after  allegedly 
exposing  himself  in  front  of  student 
demonstrators  seeking  more  protec¬ 
tion  against  campus  rape. 

The  story  also  reported  that  a 
woman  recently  had  been  raped  on 
campus.  A  composite  drawing  of  the 
rape  suspect  accompanied  the  article. 

Judge  Robert  May  granted  the 
Union's  request  to  toss  out  the  case 
before  trial.  The  judge  indicated  the 
story  was  truthful  and  did  not  imply 
that  Stout  was  a  rape  suspect. 


Columbus,  Ohio,  handled  the  trans¬ 
action. 

*  *  * 

Ottaway  Newspapers  Inc.,  a  sub¬ 
sidiary  of  Dow  Jones  &  Co.,  has  pur¬ 
chased  The  Independent  in  Fuquay- 
Varina,  N.C.,  and  the  Western  Wake 
Herald  in  Apex,  N.C.,  from  Ted  G. 
Valias  for  an  undisclosed  sum. 

*  *  * 

The  York  {Pa.)  Dispatch,  owned  by 
Garden  State  Newspapers,  an  affili¬ 
ate  of  Media  News  Group,  has  pur¬ 
chased  the  York  Sunday  News  for  an 
undisclosed  sum. 

John  L.  Reynolds,  puplisher  of  the 
Dispatch,  said  all  Sunday  News 
employees  in  the  editorial,  advertis¬ 
ing  and  circulation  departments 
would  be  retained. 

The  Sunday  News  has  a  circulation 
of  about  42,500,  and  the  six-days- 
a-week  Dispatch  has  a  circulation 
of  48,300. 

The  York  Daily  Record  has  circula¬ 
tion  of  40,400  daily  and  38,200  Sun¬ 
days. 


Allison  Publishing  Inc.,  publishers 
of  four  newspapers  in  western  South 
Dakota,  has  bought  the  Belle  Fourche 
Daily  Post  and  Belle  Fourche  Bee  from 
Northwest  Publishers,  owned  by 
Laurence  Weyler,  Marion  Lucca 
and  Faye  Kennedy. 

:|i  4c 

Boone-Narragansett  Publishing  of 
Michigan,  a  partnership  involving 
executives  of  Boone  Newspapers  of 
Tuscaloosa,  Ala.,  and  Narragansett 
Capital  Inc.  of  Providence,  R.I.,  has 
purchased  five  newspapers  in  south¬ 
western  Michigan. 

The  publications  include  the  Niles 
Daily  Star,  a  shopper  named  The 
Leader  and  two  weeklies,  the  Cas- 
sopolis  Vigilant  and  Fdwardsburg  Ar¬ 
gus  which  were  purchased  from  Niles 
Newspapers  Inc.,  whose  principal 
owner  is  Leslie  P.  Daughtry. 

The  new  partnership  also  pur¬ 
chased  the  Dowagiac  Daily  News 
from  Daughtry,  who  owned  that 
newspaper  in  a  separate  company, 
Daughtry  Newspaper  Investments 
Inc. 


,  ,THE  Check  your  local  listing 

McLaughlin  rors.alionandlime. 

GROUP  Robfi  l  \<)\ak.  Morton  kondrat  ke.  )ark  (ifi  niond. 

•And, ol  foursf. John  Mi l.aughlin. 

1  hiv’ri  award-winning  journalists  on  the 
Washington  siinc.  Kviry  week  on  "  I  he  Mil.aughlin  (iroiip" 
they  dilivor  rivctingioininintarvon  issues  and  people  of 
national  iinportanie. 

■So  if  you're  interested  in  w  here  the  trends  are  head¬ 
ed.  tune  iti  to  this  feisty  political  talk  show.  I  hese  authorities 
take  the  issues  seriously,  not  theinselyes. 

Made  possible  by  a  grant  from  GE. 

We  bring  good  things  to  life. 
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Entering  Freshmen 


SONYA  JAN  Y()lN(i 

Nnrthweslern 

Iniversily 


SCOTT  DEMIAN 
SNYDKk 

Syracuse  I  niversily 


JKORDAN  MARCFl. 
LF(;ON 

Nnrlhwesiern 

Cnlversily 


Undergraduates 


TKRRRNCK  ROSS  ALIEN 
University  «f 
Southern  California 


MARILYN  ANN 
ANDERSON 
(iaiifornia  State 
University-Fullerton 


TUESDAY  ARMENTHA 
(iKORtiES 
Ihtward  Universit) 


JAMES  ROBERT  EOTl 
Universitv  of 
>kisconsin-Madis4»n 


ANH  BAO  IH) 
University  of 
S4>uthern  California 


KAREN  LYNN  DENNE 
University  of 
Southern  California 


LOTTIE  (  HESTNUT 
University  of  (ieorgia 


CHIOS  CLINTON 
CARMODY 
Caifornia  Stale 
Uni\erslly-Northridge 


TAMARRA  LYNN 
BRtmN 

University  of  Missouri 
(iolumhia 


JUAN  ARMANIM)  VERONICA  BR 

BORRAS  University  of 

Universitv  of  Florida  PennsUvania 


AtiNES  KAM 
Franklin  College 


MATTHEVt  KELLEY 
Kent  State  University 


LISA  MARIE  JESSIE 
Western  Kentucky 
Universitv 


BARRY  CHARLES 
JACKSON 

Universitv  of  Miami 


LAURA  ELIZABETH  MORCAN  THOMAJ 

HEAD  HOLM 

Universitv  of  Marvland  Southern  Ort'gon 
State  College 


LORI  CRAMiE 
University  of 
Siuthern  California 


IM)RISJEAN(ilA(;0 
South  Dakota 
State  I  niversiiy 


VlRlilNIA  ANN 
PEARSON 

Long  Island  University 


CAROLINE  FRANCES 
MROZI.A 

University  of  Minnesota 
Twin  (Cities 


DAVID  MICHAEL 
MEURER 
California  State 
University  Chico 


JUDY  LYN  LUNDSTROM 
Kansas  State  Universitv 


LAUREN  ELIZABETH 
MARTIN 

Universitv  of  North 
Carolina  at  Chapel  Hill 


KOLLEN  REX  LOMi 
W  ichita  Stale 
University 


CHRISTINE  MICHELE 
KRIDLER 

University  of  Virth 
Carolina  at  (Chapel  Hill 


CHRISTOPHER  BLAKE 
WILLS 

University  of 
Illinois-Urhana 


JON  LEE  SMYTHE 
Oklahoma  Slate 
Universitv 


KEVIN  EUCENE 

WA17.ER 

Ohio  University 


TODD  ORLANDO  ROSS  JOSEPH  ANDREW 
Murrav  Stale  Universitv  SMYIX) 

Washington  and 
Jefferson  College 


PAUL  RUSSELL  ROtiERS 
Indiana  University- 
Bloomington 


SHAW  N  PATRICK 

p(k;atchnik 

I  niversily  of 
Southern  California 


JUDY  ANN  PSH  AK  HE  ATHER  CAROL 

University  of  Arizona  Drake  University 


Graduates 


JAMES  DAVID  KELLY 
Indiana  Universily- 
Bhuimington 


CYNTHIA  BOND 
HOPSON 

Murrav  State  University 


UMONT  JONES,  JR 
Columbia  i  niversity 


APRIL  MICHELLE 
EATON 

Universitv  of  Missouri- 
(.oiumhia 


K  MAI.AIKA 
WILLIAMS 
University  of 
California-Berkelev 


CATHERINE  LYNN 
VAN  HORN 

Universitv  of  Oregon 


KIMBERIA 
WALSH-CHILDERS 
University  of  North 
Carolina  at  Chapid  Hill 


MONICA  LEIGH  MOSES  KIMBERLY  lii.A 
University  of  Minnesota  PLUMMER 

Columbia  University 


JANE  RHODES 
University  of  North 
Carolina  at  Chapel  Hill 


KYUNG  Ml  SONti 
Columbia  University 


KEVIN  ROBERT 
KROLICKI 

Universitv  of  Michigan 


The  First  Amendment 
gives  these 

fifty-eight  aspiring  journalists 

a  voice. 

We’re  giving  them  a  hand. 


The  First  Amendment  guarantees  freedom  of 
the  press.  The  Gannett  Foundation  Journalism 
Scholarships  help  provide  these  outstanding 
journalism  students  with  the  skills  needed 
to  preserve  and  protect  that  right. 

Selected  from  over  800  applicants,  these 
scholarship  winners  were  chosen  on  the  basis 
of  their  developing  journalistic  skills,  educa¬ 
tional  aptitudes,  and  personal  qualities. 

Undergraduate  scholarships  are  SI, 500. 
Graduate  scholarships  are  S3, 000.  All  scholar¬ 
ships  are  renewable  upon  selection  in  subse¬ 
quent  competitions. 

Since  1935,  the  Gannett  Foundation  has 
provided  more  than  S34  million  in  grants  to 
support  journalism  education  and  research, 
strengthen  the  profession,  and  provide  educa¬ 
tional  opportunities  for  students  pursuing 
communications  careers. 

These  1988  scholarship  winners  reflect  the 
Gannett  Foundation’s  pride  in  the  journalism 
profession,  and  our  commitment  to  the  First 
Amendment  right  to  a  free  press. 


1988  Scholarship  S 

Richard  Cole 

Committee  Chairman 
Dean 

School  of  Journalism 
University 

of  North  Carolina 

Reese  Cleghorn 
Dean 

College  of  journalism 
University  of  Maryland 

Felix  Gutierrez,  Ph.D. 
Chair,  Graduate  Studies 
School  of  Journalism 
University  of  Southern 
California 


Selection  Committee 

Marion  Marzolf 

Associate  Professor 
Department  of  Communication 
University  of  Michigan 

Susanne  Shaw 
Associate  Professor 
William  Allen  White  School 
of  Journalism  and 
Mass  Communication 
University  of  Kansas 

Edward  M.  Welch 

;  Department  of  Journalism 
Memphis  State  University 


CLECHORN  (.ITICRREZ  MARZOLf  SHAVl 


For  further  information  on  the  journalism 

programs  of  the  Gannett  Foundation,  contact: 

Gerald  M.  Sass,  Vice  President/Education 

Gannett  Foundation 

Lincoln  Tower 

Rochester,  New  York  14604 

716-262-3.J15 

For  further  information  about  the  Gannett 
Foundation  Journalism  Scholarship  Program, 
contact: 

Priscilla  Kennedy,  Scholarships  Administrator 
Gannett  Foundation 


Gannett  Foundation 

Supporting  journalism  education  and  professionalism,  mid-career  development, 

First  Amendment  freedoms,  opportunities  for  minorities  and  women,  and  journalism  research. 


NEWSPEOPLE  IN  THE  NEWS 


Steven  A.  Studt  has  been  named 
vice  president  for  regional  newspa¬ 
pers  for  Cowles  Media  Company, 
with  responsibility  for  the  Great  Falls 
(Mont.)  Tribune,  the  Rapid  City  Jour¬ 
nal  and  the  Sentinel  Publishing  Co.  in 
Denver.  He  will  remain  publisher  of 
the  Great  Falls  Tribune,  a  post  he  has 
held  since  1984. 

Before  joining  Cowles  Media  as 
publisher  in  Great  Falls,  Studt  had 
been  publisher  of  the  St.  Cloud  Daily 
Times  for  seven  years  and  had 
worked  at  newspapers  in  Fort  Col¬ 
lins,  Colo.,  Reno,  Nev.,  and  Iowa 
City,  Iowa. 

*  *  * 

Richard  Neely  was  promoted  to 
circulation  metro  manager  for  the 
Richmond  (Va.)  News  Leader,  filling 
the  position  left  vacant  by  the  move  of 
Tom  Smith  to  Times-Dispatch  metro 
manager. 

Neely,  who  has  16  years  of  circula¬ 
tion  department  experience,  began 
his  newspaper  career  as  a  News 
Leader  district  manager,  advancing 
to  data  processing,  sales  assistant, 
sales  development  manager,  special 
projects  manager  and,  in  1982,  circu¬ 
lation  services  manager. 


Publishers  &  Circulators 

Are  you  tired  of  the  Post 
Office’s  slow  service,  restric¬ 
tive  federal  regulations  and 
unresponsive  attitudes? 

Then  please  consider  Mitchell's 

We  currently  distribute 
thousands  of  upper  demo¬ 
graphic  “time  sensitive”  publi¬ 
cations  each  day  to  homes  and 
offices  throughout  Manhattan 
by  7:00  a.m. 

We  hand-carry  each  copy 
and  provide  a  truly  world-class 
service  in  one  of  the  world’s 
most  demanding  markets. 

Mitchell’s 

The  World’s  Finest 
Newspaper  Delivery 
Service 
P.O.  Box  4040 

New  York,  NY  10163 

Contact  Roy  Newman  at: 
212/686-5678  or  5161736-0602 


Two  overseas  bureau  chiefs  for  the 
Chicago  Tribune  have  been  named 
Washington,  D.C.,  correspondents 
and  moved  to  the  paper’s  bureau 
there. 

Ray  Moseley,  London  bureau 
chief  for  seven  years,  will  be  chiefly 
responsible  for  covering  the  State 
Department  and  the  National  Secu¬ 
rity  Council.  He  will  be  replaced  as 
London  bureau  chief  by  R.C.  Long- 
worth,  whose  13  years  with  the  Tri¬ 
bune  were  preceded  by  16  years  as  a 
foreign  correspondent  with  United 
Press  International. 

Moscow  bureau  chief  for  the  past 
three  years,  Thom  Shanker  will  be 
Pentagon  correspondent  and  also  will 
concentrate  on  science,  technology 
and  space  reporting.  The  new  Mos¬ 
cow  bureau  chief  will  be  Vincent 
SCHODOLSKI,  who  recently  completed 
studies  of  Russia  and  Russian  culture 
at  Harvard  University’s  Russian 
Research  Center.  Prior  to  that  he  was 
the  newspaper’s  Latin  American  cor¬ 
respondent  based  in  Mexico  City. 

*  *  * 

David  R.  Bell  has  been  named 
editor  and  general  manager  of  the 
Leader-Union  Publishing  Co.,  Van- 
dalia.  111.  He  succeeds  Glenda  Law¬ 
ler,  editor-manager  for  the  past 
seven  years  and  a  Leader-Union 
staffer  since  graduation  from  high 
school,  who  will  hold  the  title  editor 
emeritus  and  will  serve  as  an  adviser 
to  Bell,  Landmark  Community  News¬ 
papers  Inc.  and  columnists  for  the 
Leader-Union. 

Bell  had  been  publisher  of  the 
Princeton  (W.Va.)  Times  for  18 
months.  Prior  to  that,  he  was  editorial 
page  editor  for  the  Charlottesville 
Daily  Progress  and  edited  the  weekly 
paper  in  Greene  County,  Va.  The  son 
of  a  former  Iowa  newspaper  pub¬ 
lisher,  Bell  began  his  career  as  a 
staff  writer/photographer  for  the 
Culpeper  (Va.)  Star-Exponent. 


Charles  W.  Gibney  has  been 
appointed  vice  president  and  chief 
financial  officer  of  The  Record  in 
Hackensack,  N.J.  In  his  new  posi¬ 
tion,  he  will  direct  all  financial  opera¬ 
tions  of  the  Bergen  Record  Corp.  and 
provide  financial  support  services  to 
its  parent  company,  Macromedia  Inc. 

Prior  to  his  recent  appointment, 
Gibney  served  for  five  years  as  vice 
president/finance  and  treasurer  of 
Spex  Group  Inc.,  Edison,  N.J.,  man¬ 
ufacturers  of  scientific  instruments. 
Before  joining  Spex  Group,  he  was 
affiliated  with  Hunt  Manufacturing 
Co.  for  seven  years  and  with  the  Olay 
and  Vick  Divisions  of  Richardson- 
Merrell  Co. 

In  addition,  Stephen  C.  Ditko  has 
joined  the  Record  as  vice  president  of 
human  resources. 

Before  joining  the  Record,  Ditko 
worked  for  more  than  20  years  at 
Sybron  Corp.,  manufacturers  of 
medical,  dental,  laboratory  equip¬ 
ment  and  supplies.  He  became 
Sybron’s  corporate  director  of  human 
resources  in  1982. 

*  *  * 

Two  appointments  have  been  made 
in  the  advertising  department  at  the 
Denver  Post. 

Kathleen  Madsen  has  been 
named  retail  advertising  manager  and 
will  be  responsible  for  the  retail 
department,  including  major 
accounts,  territory  sales,  co-op,  spe¬ 
cial  sections  and  new  product  devel¬ 
opment.  Prior  to  joining  the  Post  in 
May  1988,  Madsen  was  retail  adver¬ 
tising  manager  for  Madison  Newspa¬ 
pers  Inc. 

Allen  Walters  is  the  new  sales 
development  manager  and  will  be 
responsible  for  new  business  and 
product  development  in  the  advertis¬ 
ing  department.  He  comes  to  the  Den¬ 
ver  Post  from  the  Idaho  Statesman  in 
Boise  where  he  was  retail  advertising 
manager. 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 


Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 
313-646-4230 
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Richard  A.  Myers,  vice  president 
of  Ottaway  Newspapers  Inc.,  was 
elected  president  of  the  New  York 
Newspaper  Publishers  Association, 
succeeding  Richard  K.  Wager, 
president  of  the  Poughkeepsie  Jour¬ 
nal,  during  the  annual  convention 
held  at  the  Sagamore  Hotel,  Bolton 
Landing. 

Other  new  officers  are  Russell  T. 
Lewis,  senior  vice  president,  produc¬ 
tion,  the  New  York  Times,  vice  presi¬ 
dent;  and  Stephen  A.  Rogers,  editor 
and  publisher  of  Syracuse  Newspa¬ 
pers. 

*  *  * 

Linda  Waller  Nelson,  formerly  a 
city  editor  at  Gannett  Westchester 
Newspapers,  Yonkers,  N.Y.,  joined 
the  Dow  Jones  Newspaper  Fund  as 
assistant  to  executive  director 
Thomas  Engleman. 

Also,  Elaine  Walls  Reed,  a  free¬ 
lance  writer  and  graphics  designer, 
was  named  editor  of  Adviser  Update, 
the  fund’s  newsletter  for  high  school 
journalism  teachers. 

Nelson  is  deputy  regional  director 
for  the  National  Association  of  Black 
Journalists,  Region  II,  and  is  co¬ 
chairperson  of  the  organization's 
1989  convention  scheduled  for  New 
York  City.  Reed  is  currently  on  a  one- 
year  sabbatical  for  study  from  public 
information  coordinator  for  the  Gov¬ 
ernor  Mifflin  School  District  in  Shil- 
lington.  Pa. 

*  *  * 

A  faculty  member  since  1980, 
Nishan  R.  Havandjian  has  been 
named  head  of  the  journalism  depart¬ 
ment  at  California  Polytechnic  State 
University  in  San  Luis  Obispo. 

He  succeeds  James  Hayes,  interim 
head  of  the  journalism  department 
for  the  past  two  years,  who  returned 
to  teaching  and  will  continue  as  direc¬ 
tor  of  the  university’s  Brock  Center 
for  Agricultural  Journalism. 

*  ^  ^ 

Maura  J.  Casey  has  joined  the  Day 
Publishing  Co.,  New  London,  Conn., 
as  an  editorial  writer. 

Casey,  who  won  this  year’s  Walker 
Stone  Award  for  outstanding  editorial 
writing,  joined  the  Day  from  the 
Eagle-Tribune  in  Lawrence,  Mass. 

*  *  * 

Brenda  Haney  has  been  appointed 

general  manager  of  Donrey  Media 

Group’s  Pauls  Valley  (Okla.)  Daily 
Democrat ,  replacing  David  R. 
Stringer,  who  was  transferred  to 
Rogers,  Ark.,  to  become  editor  of  the 
Northwest  Arkansas  Morning  News. 

Haney,  a  Donrey  employee  for  14 
years,  had  been  the  advertising  direc¬ 
tor  of  the  Chickasha  (Okla.)  Daily 
Express. 


Three  employees  of  the  Long 
Beach  (Calif.)  Press-Telegram  have 
been  promoted  in  the  classified  adver¬ 
tising  department. 

Mary  Richardson  was  promoted 
from  assistant  telemarketing  manager 
to  classified  telemarketing  manager, 
responsible  for  classified  telemarket¬ 
ing  voluntary  and  commercial  sales. 

Single  copy  sales  manager  Mike 
Beach  joined  the  classified  depart¬ 
ment  as  sales  development  manager, 
assuming  the  duties  of  Recruitment, 
Now  Renting,  P-T  Plus  Reader  Ads 
and  retail  telemarketing. 

Mona  Tellis,  a  top  voluntary 
salesperson,  has  moved  to  outside 
classified  display  sales  and  will  be 
responsible  for  an  automotive  terri¬ 
tory  including  dealers  in  the  18-com- 
munity  market. 

*  *  * 

Levor  Oldham,  formerly 
publisher  of  the  semiweekly  Utah 
County  Journal,  has  been  promoted 
to  director  of  development  of  the  Old¬ 
ham  Associates  Corp.  in  Orem,  Utah, 
where  he  will  serve  as  international 
licensee  liaison  for  Digital  Technol¬ 
ogy. 

:ic  He 

James  T.  Barnes  Jr.  has  been 
named  executive  vice  president/oper¬ 
ations  at  Gannett  Co.’s  Battle  Creek 
(Mich.)  Enquirer. 

Barnes  previously  served  as  presi¬ 
dent  and  publisher  of  the  Wausau 
(Wis.)  Daily  Herald  and  the  Marin 
(Calif.)  Independent-Journal,  and 
directed  the  launch  of  new  Sunday 
editions  in  each  community. 

He  began  his  career  with  Gannett  at 
the  Port  Huron  (Mich.)  Times  Herald 
where  he  became  managing  editor. 
He  also  was  managing  editor  of  the 
Monroe  (La.)  News-Star  and  for  the 
past  year  has  served  as  assistant  to 
the  president  of  the  Gannett  West 
Newspaper  Group. 


Charles  A.  Jaffe  has  been  named 
business  editor  at  the  Morning  Call  in 
Allentown,  Pa.  He  replaces  Ray  Hol¬ 
ton,  who  was  promoted  to  associate 
publisher  for  the  Morning  Call’s 
Northampton  County  operations. 

Jaffe  had  been  a  business  writer  at 
the  St.  Petersburg  (Fla.)  Times  since 
1985,  and  prior  to  that  worked  as  a 
business  writer  at  the  Bradenton 
(Fla.)  Herald  and  as  an  intern  at  the 
Detroit  Free  Press. 

*  *  -if 

Independent  Newspapers  of 
Arizona,  a  suburban  group  of  commu¬ 
nity  weeklies  in  the  metropolitan 
Phoenix  area,  has  named  Mike  Phil¬ 
lips  as  editor  of  the  North  Scottsdale 
Independent. 

Phillips  had  just  spent  eight  months 
as  a  reporter  for  the  Paradise  Valley 
Independent  and  prior  to  that  was 
editor  of  the  Vail  (Colo.)  Daily. 

*  *  * 

Dave  Mercter  has  been  promoted 
to  commercial  press  manager  at  the 
Denver  Post,  where  he  will  oversee 
printing  sales  and  operation  of  the 
paper’s  commercial  press. 

Mercier  came  to  the  Post  from  the 
Douglas  County  News  Press  in  1984 
and  most  recently  was  the  Post’s 
major  account  sales  representative 
responsible  for  coordinating  special 
sections  and  preprints. 

*  *  * 

Toni  Lusk  has  joined  the  Pennsyl¬ 
vania  Newspaper  Publishers  Associa¬ 
tion  as  publications  editor. 

A  free-lance  feature  writer  for  the 
past  four  years,  she  began  her  career 
as  an  instructor  at  Indiana  Univer¬ 
sity/Purdue  University  in  Indianapo¬ 
lis. 

Also,  Laura  Franco  joined  the 
association  staff  as  program  coordi¬ 
nator.  She  recently  moved  to  Penn¬ 
sylvania  from  Rockford.  Ill.,  where 
she  was  associate  producer/audio¬ 
visual  training  for  Barber-Colman  Co. 


John  A.  Park,  Jr.  &  Son 


Expertise  and  reliability 
for  owners  selling 
doily  newspapers* 

*15,000  circulation 
and  above. 


(919)-782-3131 
Box  17127 
Raleigh,  N.C.  27619 


Personal,  Confidential  Handling 
40  Years  Service 


EDITOR  &  PUBLISHER  for  September  17,  1988 


29 


OBITUARIES 


Paul  V.  Craigle,  76,  who  began 
his  career  at  14  as  a  copyboy  for  the 
Boston  Globe  and  retired  in  1976  after 
13  years  as  a  Worcester  (Mass.)  Tele¬ 
gram  reporter,  died  July  18  at  his 
Hudson,  Mass.,  home.  He  had  served 
as  first  president  of  the  Massa¬ 
chusetts  Interscholastic  Sports- 
writers  Association. 


Edward  R.  Keli.ey,  30.  reporter 
and  entertainment  writer  for  the  Nor- 
ristowniP'd.)  Times  Herald,  died  Aug. 
8  in  an  automobile  accident  near  Nor¬ 
ristown. 

He  had  been  with  the  newspaper 
for  nine  years,  and  during  the  past  two 
years  he  w  rote  primarily  for  the  enter¬ 
tainment  pages,  including  a  weekly 
pop  music  column. 

^  Hi 

Ruth  Lockwood,  45,  a  reporter 
with  the  Danbury  (Conn.)  News- 
Times,  died  of  cancer  Aug.  8  in  a 
hospital  in  Watertown. 

Lockwood  joined  the  newspaper  in 
1961  in  the  classified  advertising 
department  before  becoming  a 
reporter  in  1965.  After  an  apprentice¬ 
ship  in  Brewster,  N.Y.,  she  covered 
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Bethel,  Conn.,  as  a  reporter  and  then 
took  over  the  police  beat  in  Danbury 
before  covering  the  Superior  Court. 

*  *  * 

James  Rich  Merriam,  32,  a  former 
United  Press  International  reporter 
and  newsman  with  other  organiza¬ 
tions,  died  June  30  from  respiratory 
complications  associated  with  AIDS. 

Merriam  was  a  press  correspon¬ 
dent  for  the  Young  Republican  Com¬ 
mittee  in  Washington  before  return¬ 
ing  to  his  native  Florida  to  work  as  a 
reporter  for  UPl,  as  well  as  a  news 
director  for  WGBS-AM,  reporter  for 
Community  Newspapers,  founder 
and  publisher  of  North  Dade  Journal, 
and  as  a  clerk  for  the  Internal 
Revenue  Service. 

He  also  did  public  relations  for  the 
Reagan  presidential  campaign  in  1980 
and  1984.  Merriam  spent  his  last  19 
months  trying  to  help  other  people 
with  AIDS,  while  educating  the  gen¬ 
eral  community  about  the  spread  of 
the  disease. 


Lee  Z.  Steele,  the  Toledo  Blade's 
religion  editor  and  member  of  the 
news  staff  for  almost  40  years,  died 
July  31  after  a  10-year  battle  with 
cancer. 

Steele  began  her  career  at  the  New¬ 
ark  Evening  News  and  the  Ventura 
(Calif.)  Star-Free  Press  as  a  reporter. 
She  next  edited  a  Buffalo,  N.Y., 
weekly  before  becoming  a  journalism 
instructor  at  Bowling  Green  (Ohio) 
State  University  in  1947. 

After  three  years  at  Bowling  Green, 
she  moved  to  the  Blade  where  a  num¬ 
ber  of  her  co-workers  and  supervising 
editors  were  her  former  students  at 
the  university. 

At  a  staff  party  in  Feb.  1987  cele¬ 
brating  Steele’s  2()th  year  as  religion 
editor,  it  was  announced  that  the 
annual  scholarship  given  to  a  Bowling 
Green  student  by  the  Toledo  chapter 


of  Women  in  Communication  would 
be  named  the  Lee  Z.  Steele  Scholar¬ 
ship. 

While  religion  editor  she  had 
received  a  certificate  as  an  ordained 
minister  through  a  correspondence 
school  agency  and  founded  her  own 
church,  which  for  a  $25  fee  got  char¬ 
tered  as  a  nonprofit  corporation  under 
state  law.  Steele  got  a  license  for  $1 
through  Lucas  County  Probate  court 
entitling  her  to  perform  marriages. 
She  subsequently  presided  at  a  num¬ 
ber  of  weddings,  mostly  for  co¬ 
workers  and  other  friends. 

*  *  * 

David  Stout,  52,  a  photo  and 
graphics  editor  of  the  Ventura  County 
(C'dWf.)  Star-Free  Press  for  the  past  10 
years,  died  July  8  of  cancer. 

Stout  also  served  as  People  section 
editor  and  assistant  city  editor. 
Before  joining  the  Star-Free  Press  in 
1971,  he  worked  for  the  Canton 
(Ohio)  Repository . 

*  *  * 

William  Frances  White,  64,  for¬ 
mer  publisher  and  owner  of  the 
Winona  (Minn.)  Daily  News,  died 
Aug.  10. 

White  was  publisher  from  1961  to 
1980,  when  he  sold  the  newspaper  to 
Lee  Enterprises  Inc. 

He  was  the  third  member  of  his 
family  to  serve  as  publisher  of  the 
Winona  newspaper  over  a  77-year 
period.  His  grandfather,  Horace 
Greeley  White,  and  his  father.  Max¬ 
well  White,  preceded  him. 

*  *  * 

M.  Byron  Womack,  69,  a  former 
executive  vice  president  and  general 
manager  of  the  Houston  Post  Co., 
died  July  1 1. 

Womack  joined  the  company  in 
1948  as  a  junior  accountant  and  was 
promoted  to  chief  accountant  in  1951. 
He  also  was  controller  and  assistant 
secretary-treasurer  before  being 
named  general  manager  and  execu¬ 
tive  vice  president  in  1984. 
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For  less  than  S35(X),  precise  maps  are 
available  on  IBM-compatible  PCs!  New 
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As  you  know,  there  s  a  lot  more  to  photography  than  just  pressing  a  button  or  developing  film. 
Photography  is  a  very  complex  and  exciting  process.  In  the  newspaper  industry  it  is  a  crucial 
part  of  making  or  breaking  a  news  story  —  from  coverage  to  final  print  on  paper.  Editor  & 
Publisher  has  set  aside  the  November  5th  issue  to  focus  on  photography  in  the  newspaper 
industry. 

A  special  pullout  section  in  the  November  5th  issue  will  cover  photography  equipment  from 
cameras  (and  the  different  types  of  film  available)  to  stat  and  reduction  machines.  There  is  a  lot 
of  information  that  newspaper  professionals  from  reporters  to  photographers,  from  editors  to 
production  managers  need  to  be  up-to-date  on  in  the  field  of  photography.  E&P  aims  to  help 
inform  these  professionals  on  all  facets  of  the  fascinating  field  of  photography  with  the 
November  5th  issue. 

Our  November  5th  issue  with  special  pullout  section  is  a  wonderful  showcase  opportunity  for 
your  photographic  equipment,  supplies,  cameras,  film  solvents  and  add  ons.  Your  ad  message 
will  reach  the  newspaper  industry  in  the  most  read  and  respected  publication  . . .  EDITOR  & 
PUBLISHER!  Use  this  opportunity  to  show  off  and  sell  your  products  to  the  newspaper 
industry. 


Call  now  and  reserve  your  space  in  E&P’s 
November  5th  Photography  issue! 

Ask  for  Don  Parvin  at  212  •  675  •  4380 

Advertising  deadiines:  Space— October  26;  Material— October  28 


y  EdHor&Pubfisher 

■  1 1  West  19th  Street  •  New  York.  N  Y  tOOl  1  •  2t2  675  4380 
I  FAX#  2t2  929  1259 
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ADOBE  SYSTEMS  INC.,  Mountain  View.  Calif.,  has 
published  an  expanded  Adobe  Type  Catalog.  Besides 
standard  character  sets  and  text  samples.  Font  &  Function 
includes  historical  and  technical  information,  interviews 
and  "how-to"  advice  on  specific  applications. 

Adobe  currently  offers  more  than  250  downloadable 
fonts  for  IBM  PC  and  Apple  Macintosh  computers,  and 
has  licensing  agreements  with  several  typeface  houses. 

*  * 

SHAFFSTALL  CORP.,  Indianapolis,  Ind.,  will  make 
available  an  SGML  Translator,  software  for  the  automatic 
markup  of  word  processing  documents  for  electronic  pub¬ 
lishing,  as  an  option  on  its  Model  6000  Media  Conversion 
System.  The  product  is  a  modification  of  Avalanche  De¬ 
velopment  Co.’s  IMSYS. 

The  program  identifies  text  objects  (e.g.,  paragraphs, 
running  headers  and  footers,  heads  and  subheads,  bullet 
point  lists,  numbered  lists  and  tables),  then  creates  a  file 
compatible  with  a  user's  electronic  publishing  system. 
Using  generic  “tags,”  for  markup,  editing,  storage  and 
pagination  are  accomplished  without  loss  of  document 
structure.  A  utility  permits  customizing  markup  tags  for 
specific  systems.  The  program  is  priced  at  $2,500. 

MICROGRAFX  INC.,  Richardson,  Texas,  has  released 
Version  1 .2  of  its  Windows-compatible  Designer  graphics 
application.  The  enhancement  includes  WYSIWYG  text 
editing  (text  can  also  now  be  automatically  aligned  within 
objects),  support  for  color  PostScript  printers  and  the 
ability  to  output  Encapsulted  PostScript  files. 

The  enhanced  color  interface  also  allows  access  to  16 
million  colors,  as  well  as  loading  and  saving  custom  color 
palettes.  The  program  has  CMYK,  RGB  and  HLS  color 
models  and  the  Crayon  Crayola  color  palette.  Pantone 
PMS  color  support  is  offered  as  an  option. 

MICROCRAFTS  INC.,  Colorado  Springs,  Colo.,  has 
released  TURBOplus,  which  it  says  will  work  on  Edit- 
Writer  series  1  and  II  models  2750,  7300,  7500,  7700 
and  7770,  speeding  EditWriter  file  rejustification  by 
575%  through  use  of  a  new  Zilog  microprocessor  that 
combines  the  functions  of  six  EditWriter  boards  with 
the  current  TURBO  CPU,  Upgrader  board  and  PEP 
boards. 

Options  are  PEPcom,  which  includes  two-way  com¬ 
munication  with  computers  or  modems,  user-definable 
keys,  global  search  and  replace  designer  kerning  in  1 ,000 
pairs  and  a  proof  printer  driver;  SELECTcom  for  two-way 
communication  only;  and  BATCHFILE,  that  allows  tag¬ 
ging  up  to  50  files,  a  translation  table  to  insert  EditWriter 
commands  in  raw  computer  files,  global  search  and  re¬ 
place  table  use,  a  Kerning  table,  rejustification  of  finished 
files,  passing  files  to  a  proof  printer  and  a  PostScript 
driver. 

According  to  Micrografx,  the  new  board  can  be  installed 
by  an  operator  in  five  minutes.  Antistatic  bags  are  pro¬ 
vided  for  safe  storage  of  replaced  EditWriter  boards  for 
possible  future  emergency  use.  Options  are  sold  sep¬ 
arately. 

BESTINFO  INC.,  Media,  Pa.,  introduced  its  Wave4 
PC-based  publishing  system.  Functions  include  math 
composition,  color  page  makeup,  display  ad  layout,  free¬ 
form  and  structured  pagination  and  special  production 


tools.  Software  allows  design-intensive  and  content- 
driven  page  processing  on  the  same  system  for  the  same 
document. 

The  system  requires  80386  processing  on  an  IBM-PC 
AT  with  a  Moniterm  Viking  monitor,  with  some  work  run 
on  smaller  PCs. 

Ads  can  be  created  using  a  mouse  and  menu  commands 
or  by  accessing  typography  commands  in  the  system's 
background.  Sophisticated  use  can  employ  system  lan¬ 
guage  to  write  custom  macro  scripts  for  special  routines  or 
special  graphic  and  typographic  effects,  such  as  automatic 
ruling,  forms  creation,  set-to-fit  rules,  automatic  change 
bars,  hung  punctuation  and  automatic  leadering. 

PageWright  software  permits  mouse-and-menu  ad  crea¬ 
tion,  with  zoom  sizing,  typesetting  to  fill  a  certain  line  or 
area,  conversion  of  RGB  to  CYMK  color  and  color  correc¬ 
tion  and  masking. 

Tablemaster  option  converts  ASCII  tables  into  typeset 
files,  to  align  decimals,  create  straddle  heads  and  display 
multiple  type  styles.  Management  and  tracking  tools  re¬ 
port  location,  date  and  origin  of  changes.  System  prices 
start  at  $4,000. 

INFORMATION  INTERNATIONAL  INC.,  Culver 
City,  Calif.,  introduced  the  TECS/2  Publication  Archive, 
an  optional  module  for  storage  and  searching  from  a 
TECS/2  terminal,  allowing  cataloging  and  indexing  of  full 
text  of  local  copy  or  all  published  articles  without  a  system 
manager  or  librarian. 

Searches  utilize  logical  combinations  of  editorially  sig¬ 
nificant  words,  according  to  edition  or  date,  and  are  dis¬ 
played  chronologically.  Automatic  archiving  saves  stories 
as  they  are  typeset.  The  system  will  support  five  6()()MB 
dedicated  stations  on  a  local  area  network. 

Triple-l’s  3810  Laser  Pagesetter  leads  a  new  line  of  laser 
recorders.  The  unit  produces  a  plate-ready  broadsheet 
page  of  text,  line  art,  layered  display  ads  and  halftones  in 
one  minute,  with  simultaneous  raster-image  processing 
and  recording  at  selectable  resolutions  ranging  from  800  to 
1 200  Ipi.  It  offers  magazine  takeup  or  on-line  configuration 
to  a  film  processor  and  will  handle  spot  and  process  color 
halftone  screening  in  register.  Recording  options  include 
bendays,  rules,  borders,  angles  and  tints. 

Also  recently  introduced  is  a  server  for  conversion  of 
PostScript  data  into  triple-l’s  Pagination  Information  In¬ 
terchange  line  art  form  for  the  Laser  Pagesetter.  It  is  an 
add-on  for  the  2350  Image  Network  Processor,  an  Ether¬ 
net  file  server  and  graphics  database  manager.  PostScript 
images  are  embedded  within  a  broadsheet  page  at  the 
3810’s  page/minute  speed. 

The  server  is  compatible  with  AppleTalk  and  triple-l’s 
standard  PC  interface.  It  accepts  symbolic  input  from 
appropriate  personal  computer  software  and  routes  it 
through  the  triple-I  network. 

*  *  * 

NUTMEG  SYSTEMS  INC.,  New  Canaan,  Conn.,  has 
introduced  a  newer  Nutmeg  19  dual-page  display  screen 
for  the  Apple  Macintosh.  The  product  combines  a  Nutmeg 
proprietary  interface  with  a  Sampo  Corp.  landscape  moni¬ 
tor.  Horizontal  format  is  11"  x  14",  with  79  dpi  resolution  in 
a  1024  X  768  pixel  display. 

Prices  are  $1,699  for  the  Macintosh  SE,  $1,899  for  the 
Macintosh  11.  The  monitor  for  the  SE  takes  an  insertable 
adapter  board  for  use  with  the  II. 
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Computer  training  for  pubiishers 

American  Press  Institute  offers  seminars  using  personal  computers  to 
teach  people  how  to  manage  an  entire  newspaper 


By  George  Garneau 

A  typical  mid-size  suburban  daily, 
the  Westfield  Journal  lives  in  the 
shadow  of  its  big-city  competition, 
the  Zenith  Advocate,  the  dominant 
newspaper  of  the  state  of  Winnemac. 

The  newspapers  and  their  locations 
are  ficticious  —  states  of  mind,  if  you 
will.  Composites  of  real  newspapers, 
they  exist  only  inside  computers,  on 
paper  and  in  the  imagination  of  par¬ 
ticipants  in  the  American  Press  Insti¬ 
tute’s  new  Executive  Development 
Program,  a  unique  seminar  for  train¬ 
ing  publishers  by  using  computer 
models  of  newspapers. 

Unlike  on-the-job  training,  where 
errors  can  cost  millions  of  dollars,  the 
program  simulates  real  newspapers  in 
real  markets  —  but  without  the  risk. 
Decisions  made  by  trainee  publishers 
are  calculated,  based  on  typical 
responses,  to  determine  outcomes  on 
every  aspect  of  the  business.  Their 
actions  might  send  Advocate  circula¬ 
tion  into  a  nosedive  or  Journal  profits 
into  the  red.  Damage,  thankfully,  is 
limited  to  the  $1,500  seminar  fee. 

Computer  results  are  not  the  point, 
trainers  say:  What  counts  is  that 
executives  learn  about  the  cause-and- 
effect  relationship  linking  all  aspects 
of  a  newspaper  and  that  they  focus  on 
how  they  make  decisions. 

The  five-day  seminars  harness  the 
power  and  flexibility  of  personal  com¬ 
puters  for  a  specialized  task  — 
teaching  people  how  to  manage  an 
entire  newspaper. 

Using  personal  computers,  com¬ 
patible  with  International  Business 
Machines  Corp.  machines,  the  semi¬ 
nars  compress  six  years  of  newspaper 
operations  into  2Vi  days  of  computer- 
modeled  newspaper  management. 

“Publishers”  of  the  Advocate  and 
Journal  are  real  publishers,  future 
publishers  and  executives  who  need  a 
broad  perspective  of  newspaper  man¬ 
agement.  They  determine  budgeting, 
staff  size,  product  size,  circulation, 
capital  investments,  personnel  prob¬ 
lems  and  situations  unique  to 
newspapers  —  everything. 

Raise  ad  rates?  How  much?  Hike 
circulation  prices?  Hire  more  report¬ 


ers?  Start  a  Monday  business  sec¬ 
tion?  Start  a  Sunday  paper?  Cut 
costs?  Where?  What  about  a  major 
advertiser  demanding  his  daughter's 
wedding  picture  be  published  too  late 
to  meet  newspaper  policy?  How  do 
you  meet  corporate  profit  expecta¬ 
tions  and  please  readers  at  the  same 
time? 

“You  are  forced  to  learn  by  trial 
and  error.”  Randy  Miller,  deputy 
managing  editor  for  graphics  at  the 
Detroit  Free  Press,  said,  calling  it  the 
“best  training  program  I’ve  ever  been 
to.” 


The  computer's  ability  to  calculate 
effects  of  decisions  so  closely  resem¬ 
bles  reality,  he  said,  “by  the  end  of 
the  week  you  forget  it’s  a  fictitious 
newspaper.  You  think  it’s  a  real 
newspaper.” 

In  each  seminar,  25  trainees  break 
up  into  five  teams.  Each  team  is  a 
“publisher”  and  runs  the  same  news¬ 
paper  on  computer.  Trainees,  who 
have  studied  their  paper  and  market, 
often  debate  hotly  over  strategy  and 
action.  Their  decisions  are  duly 


recorded. 

Computers  are  programmed  to 
react  like  a  typical  newspaper  in  a 
typical  market.  Using  algorithyms 
that  correlate  thousands  of  data  — 
including  physical  constraints,  com¬ 
petition  and  subjective  influences  — 
to  historical  experience,  they  project 
the  results  of  management  moves. 

If  ad  rates  rise,  volume  drops.  If 
circulation  prices  rise,  circulation 
falls.  Profits  climb  or  slide.  Every 
action  triggers  dozens  of  reactions. 

"in  effect  it’s  a  complete  mythical 
market,  based  on  real  markets,  that 


reacts  as  a  real  market  reacts.” 
according  to  Ed  Baron,  a  Sterling 
Institute  vice  president. 

Inflation  is  5%  and  you  give  39^ 
raises.  That’s  good  for  the  bottom  line 
but  the  computer  factors  in  effects  on 
morale.  People  get  discouraged. 
Some  might  quit. 

In  addition  to  profits,  losses  and 
circulation  numbers,  publishers  are 
rated  on  how  they  service  readers  and 
advertisers,  morale,  community 
(Continued  on  pa^e  40) 
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This  is  the  savings  from  one  CIVILOX 
user.  And  this  keyless  letterpress  inking  system  also 
saves  time,  energy  and  ink. 

Imagine  the  sav  ings  you’d  gain 
if  we  retrofitted  your  entire  press. 

Call  (201)  568-5980  for  a  brochure  or  video 
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Englewood.  New  Jersey  07631 
A  Vickers  Company 


The  computer’s  ability  to  calculate  effects  of 
decisions  so  closely  resembles  reality,  he  said,  “by 
the  end  of  the  week  you  forget  it’s  a  fictitious 
newspaper.  You  think  it’s  a  real  newspaper.” 
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PAGE  co-op 
purchases  grow 

For  the  fiscal  year  ended  June  30, 
PAGE  Co-op  saw  purchases  increase 
by  30%  to  more  than  $30  million,  with 
a  record  level  in  June  of  $3.5  million. 

Membership  in  the  non-profit  pur¬ 
chasing  cooperative  grew  by  23%  to 
140  purchasing  units  that  include  1 14 
dailies  in  33  states  representing  52 
companies. 

Members  place  orders  for  almost 
any  equipment,  parts,  supplies,  con¬ 
sumables  and  services  directly  with 
suppliers.  PAGE  handles  billing  and 
payment,  processing  over  4,000 
transactions  per  month. 

New  officers  elected  include  Tony 
Biggs,  publisher  of  The  Truth,  Elk¬ 
hart,  Ind.,  president,  and  Pete 
Eyerly,  publisher  of  the  Press-Enter¬ 
prise,  Bloomsburg,  Pa.,  vice  presi¬ 
dent. 

PAGE  said  it  expects  to  reach  $36 
million  in  annual  purchases  by  year's 
end,  and  that  its  equity  position  will 
be  fully  restored,  resulting  in  likely 
patronage  refunds  to  all  members  on 
record  during  the  current  fiscal  year. 

Crosfield  installs 
systems  at 
several  papers 

Crosfield  Electronics  is  installing  a 
System  2000  Series  publishing  system 
at  the  27,000-circulation  Sandusky 
(Ohio)  Register. 

The  $300,000  contract  includes 
three  interconnected  System  2330 
database  managers  serving  36  Magi¬ 
cian  Plus  intelligent  editorial  and  clas¬ 
sified  terminals  linked  to  primary  and 
backup  systems,  each  of  which  can 


WE  KEEP  YOUR 
MAILROOM 
UP  TO  SPEED 


QUIPP  SYSTEMS,  INC. 
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support  up  to  24  terminals.  Data  can 
be  exchanged  among  all  the  2330s. 

Designed  for  mid-sized  papers, 
according  to  Crosfield,  the  System 
2330  is  the  most  recent  addition  to  the 
2000  Series.  The  sale  does  not  include 
pagination,  which  can  be  added  to  the 
system.  The  system  will  use  Copy- 
View  software  for  checking  composi- 
tjon  on  editorial  and  classified  files 
and  creating  or  modifying  screen  dis¬ 
play  fonts.  The  System  2330  replaces 
an  1 1 -year-old  system  no  longer  man¬ 
ufactured. 

The  Reporter,  Lansdale,  Pa.,  and 
the  Rockford  Reftister  Star,  both 
Gannett  newspapers,  upgraded  their 
front-end  and  pagination  systems  to 
System  2355  (Lansdale)  and  System 
2358  (Rockford),  running  the  new  ver¬ 
sion  3.0  software.  Crosfield  also 
installed  a  System  2400  publishing 
system  and  a  System  2500  display  ad 
system  at  the  Hif>h  Point  (N.C.) 
Enterprise. 

The  purchase  consists  of  dual 
CPUs  and  four  disc  drives  supporting 
50  editorial,  classified  and  production 
PC  terminals,  an  integrated  AdWiz- 
ard  display  ad  makeup  workstation 
and  a  ClassWizard  classified  ad  pagi¬ 
nation  workstation. 

Crosfield  also  announced  the  pro¬ 
motion  of  Jeff  Rapson  from  national 
sales  director  for  News  Publishing 
Systems  in  North  America  to  national 
accounts  director,  where  he  will  work 
with  major  newspaper  groups.  His 
former  position  will  be  filled  by  Stu 
Gallagher,  formerly  Northeast 
regional  sales  manager  for  color 
graphic  systems. 

Baldwin  reports 
income  hike 

Baldwin  Technology  Co.  Inc. 
reported  record  figures  for  the  quarter 
and  fiscal  year  ended  June  30,  with 
1988  net  income  of  over  $6.1  million 
on  $95.5  million  in  net  sales,  com¬ 
pared  to  $3.2  million  in  earnings  on 
almost  $75.2  million  in  1987  sales. 

Fourth-quarter  results  showed  a 
96%  jump  of  net  income  to  slightly 
more  than  $2  million  (320  per  share) 
on  net  sales  of  almost  $29. 1  million  — 
a  30%  increase  over  the  same  period 
last  year.  Net  income  per  share  was 
retroactively  adjusted  to  reflect  an 
Aug.  15  two-for-one  stock  split. 

The  Baldwin  Technology  Corp. 
subsidiary  announced  appointment  of 
Joseph  Collins  as  Newspaper 
Accounts  manager.  He  joined  Bald¬ 
win  from  Videojet  Systems  Interna¬ 
tional.  Robert  Doudican,  formerly 


Newspaper  and  Insert  Markets  man¬ 
ager,  was  promoted  to  national  sales 
manager,  and  Barry  Siegel  was  pro¬ 
moted  to  Major  Accounts  manager 
from  Midwest  regional  sales  man¬ 
ager. 

Baldwin  also  announced  the  award¬ 
ing  of  a  patent  on  its  Delta  Damp¬ 
ener,  a  continuous  system  in  which 
the  dampening  form  roller  is  driven  at 
a  speed  different  than  that  of  the  plate 
cylinder.  An  oscillating  bridge  roller 
couples  the  system  to  the  first  ink 
form  roller.  The  system  is  said  to 
eliminate  hickies,  offer  improved  ink 
laydown,  better  dot  quality  and  less 
ghosting.  The  system  is  licensed  to 
Epic  Products  International. 

Baldwin  will  locate  its  Dampening 
System  Control  division  at  a  new  site 
in  Naugatuck,  Conn.  It  will  manufac¬ 
ture  fountain  solution  control  prod¬ 
ucts  and  the  new  Accu  Spray  Damp¬ 
ener.  Relocation  of  the  new  division 
will  allow  for  growth  of  other  product 
lines  at  the  Stamford,  Conn.,  facility, 
Baldwin  said. 

Harris  Corp.  to 
acquire  GE  unit 

Harris  Corp.  reported  it  reached 
agreement  with  General  Electric  Co. 
to  acquire  Somerville.  N.J. -based  GE 
Solid  State,  which  designs  and  fabri¬ 
cates  semiconductor  chips. 

The  GE  unit's  annual  sales  were 
put  at  $550  million.  Details  of  the 
agreement  were  not  disclosed.  Com¬ 
pletion  of  the  transaction  is  expected 
by  year's  end.  when  GE  Solid  State 
will  become  a  part  of  Harris's  Semi¬ 
conductor  sector,  which  currently 
has  sales  of  approximately  $300  mil¬ 
lion. 

John  Scripps 
papers  to  buy 
PCS  systems 

Following  completion  of  specifica¬ 
tions,  Press  Computer  Systems  Inc. 
expects  to  deliver  its  Tribune  pub¬ 
lishing  system  to  six  John  P.  Scripps 
newspapers,  beginning  with  the  Ven¬ 
tura,  Calif.,  Star-Free  Press. 

Other  sites  for  the  editorial,  adver¬ 
tising,  business  and  circulation  soft¬ 
ware  and  Tandem  Computers  Inc. 
hardware  are  the  San  Luis  Obispo 
County  Telegram-Tribune ,  Thousand 
Oaks,  News-Chronicle,  Watsonville 
Register-Pajaronian,  Redding  Rec¬ 
ord  Searchlight  (all  in  California)  and 
the  Bremerton,  Wash.,  Sun. 
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Charlotte  papers 
get  inserters  from 
Muller-Martini 

Muller-Martini  Corp.  has  installed 
two  14-station  Model  375  inserters  at 
the  Charlotte  (N.C.)  Observer. 

The  280,000-circulation  Knight- 
Ridder  paper  had  already  been  using 
two  earlier  model  inserters  from 
Muller-Martini.  The  new  machines 
will  be  used  for  preinserting  and 
direct  inserting  into  advance  sections. 

The  Model  375,  with  two  main 
jacket  feeders  on  each  side,  can  have 
up  to  24  stations.  In  single-mode 
(24,000/hr.)  operation,  three  main 
jacket  feeders  can  be  used  as  insert 
feeders;  double-out  (48.000)  allows 
one  or  two  jacket  positions  to  be 
selected  on  each  side.  All  feeders  can 
be  operated  in  regular,  alternate  feed 
or  repair  mode  (in  which  the  second 
feeder  automatically  adds  any  copy 
missed  by  the  first). 

Neasi-Weber  signs 
more  ADMARC 
licensing  pacts 

Neasi-Weber  International  has 
signed  ADMARC  software  licensing 
agreements  with  Long  Island,  N.Y., 
Newsday  and  the  Minneapolis, 
Minn.,  Star  Tribune. 

Neasi-Weber  will  install  release  6.2 
of  the  advertising  management  and 
accounts  receivable  control  in  IBM 
mainframe  environments  at  both 
newspapers. 

DS  America 
names  president 

DS  America  has  announced  the 
appointment  of  Shoji  Sakiyama  as 
president. 

The  23-year  Dainippon  Screen 
Manufacturing  Co.  employee  has 
served  as  president  of  Dainippon 
Screen  UK  and  Dainippon  Screen 
Singapore. 

Microsoft’s  Excel 
shows  improved 
operating  results 

Microsoft’s  summer  announce¬ 
ment  of  version  2.1  of  its  Windows/ 
286  operating  environment  (and  a  new 
Windows/386),  which  offers  more 


memory  and  speed,  as  well  as  easier 
installation,  included  benchmark 
results  showing  improved  perfor¬ 
mance  of  its  Excel  2. 1  when  run  under 
the  new  Windows. 

Network  performance  was  said  to 
increase  by  as  much  as  879?^  when 
running  Excel  under  the  new  Win¬ 
dows  version  compared  with  Win¬ 
dows  2.03.  Excel  printing  speed  rose 
by  up  to  22%,  macro  execution 
increased  by  up  to  48%  and  menu 
pull-down  was  rated  approximately 
42%  faster,  according  to  Microsoft, 
which  said  similar  improvements 
could  be  expected  using  the  new  Win¬ 
dows/386. 

Halifax  paper 
buys  Morris  system 
from  triple-l 

The  Halifax,  Nova  Scotia,  Daily 
News  has  purchased  a  19-terminal 
TECS/2  by  Morris  front-end  system 
from  Information  International  Inc. 

The  installation  consists  of  10  edi¬ 
torial  terminals,  four  classified  termi¬ 
nals  and  others  used  for  wire  service 
capture  and  driving  existing  Compu- 
graphic  8600  typesetters. 

Editor  in  chief  Douglas  MacKay 
cited  the  distributed  database 
architecture  and  standard  PC  plat¬ 
form  among  reasons  for  the  selection . 
The  24,0()0-circulation  daily  will 
begin  printing  a  Sunday  edition  on 
Oct.  2. 


Segaloff  joins 
Iris  Graphics 

Iris  Graphics  Inc.  has  announced 
the  appointment  of  Bernard  Segaloff 
as  manufacturing  vice  president. 

Segaloff  had  earlier  served  in  man¬ 
agement  at  Fairchild  Industries’ 
Republic  Division  and  at  Borg-War- 
ner,  launched  and  run  several  compa¬ 
nies  and  lectured  on  behalf  of  several 
firms,  including  IBM. 

New  post  for 
Dale  Becker 

Dale  Becker  has  been  named  busi¬ 
ness  manager  of  printing  products  at 
the  Electronic  &  Printing  Products 
Group  of  Hercules  Inc. 

The  unit  manufactures  and  markets 
Merigraph  flexographic  photo¬ 
polymer  platemaking  systems  and 
accessories.  Becker  had  previously 
served  as  product  manager. 

Cervo  joins  Xyquest 

Craig  Cervo  has  been  named  a 
senior  technical  staff  member  at 
Xyquest  Inc. 

Reporting  directly  to  chairman 
David  Erikson.  Cervo  will  work  with 
new  product  development.  Cervo  had 
been  engineering  vice  president  at 
Interleaf  Inc.,  developer  of  publishing 
software,  and  had  earlier  served  as 
director  of  software  manufacturing  at 
Atex. 
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SYNDICATES 

NFC  to  talk  about  minorities  in  comics 

September  30  meeting  will  also  feature  discussion  of  other  matters, 
and  October  1  gathering  will  focus  on  how  to  get  syndicated 


By  David  Astor 

Minority  representation  in  comics 
will  be  among  the  matters  discussed 
at  the  September  30  Newspaper  Fea¬ 
tures  Council  meeting  in  New  York 
City’s  Grand  Hyatt  Hotel. 

The  NFC  will  also  hold  a  board  of 
directors  meeting  September  29  and 
its  second  "How  to  Become  Syndi¬ 
cated”  seminar  October  I . 

Among  the  panelists  talking  about 
the  minority  issue  will  be  Ray  Bil¬ 
lingsley,  whose  “Curtis"  comic  is 
being  introduced  October  3  by  King 
Features  Syndicate  (see  story  in  next 
week’s  E&P).  Billingsley  is  one  of  the 
few  black  cartoonists  ever  to  be  syn¬ 
dicated. 

Other  panelists  will  include  Detroit 
Free  Press  managing  editor/features 
and  business  Marty  Claus,  whose 
paper  has  been  in  the  forefront  of 
efforts  to  improve  minority  represen¬ 
tation  in  comics,  and  Alexandria, 
Va.,  assistant  high  school  principal 
Susan  Wilson. 

Responding  to  the  three  panelists’ 
comments  will  be  King/North  Amer¬ 
ica  Syndicate  (NAS)  vice  president/ 
editorial  director  Dennis  R.  Allen, 
Tribune  Media  Services  (TMS)  presi¬ 
dent  Robert  S.  Reed,  and  Universal 
Press  Syndicate  vice  president/edito¬ 
rial  director  Lee  Salem. 


Ray  Billingsley 


Moderating  the  session  will  be  Free 
Press  publisher  David  Lawrence. 

"I’m  hoping  that  something  lasting 
will  come  out  of  this,”  said  NFC  pro¬ 
gram  chairman  and  Los  Angeles  Times 
Syndicate  (LATS)  chairman  Willard 
Colston.  “If  there  is  a  need  for  more 
minority  representation,  we  want  to 
establish  that.  And  we  want  to  moti¬ 
vate  syndicates  and  cartoonists  to  do 
more  about  it.” 

Colston  noted  that  the  panel  will 
discuss  why  there  are  so  few  minority 
cartoonists  as  well  as  what  white  car¬ 


Willard  Colston 


toonists  can  do  about  increasing 
minority  representation  in  their  com¬ 
ics.  (For  more  on  the  issue,  see  E&P, 
August  13,  July  2,  May  21,  April  23, 
and  April  2,  1988  and  E&P,  February 
4,  1984.) 

Another  NFC  panel  later  in  the  day 
will  feature  women  columnists  Mona 
Charen  of  Creators  Syndicate,  Sara 
Engram  (“Mortal  Matters”)  of  Uni¬ 
versal,  Alice  Kahn  of  LATS,  and 
Judy  Markey  of  NAS. 

Prior  to  that,  “The  Harris  Poll” 
columnist  Lou  Harris  of  Creators  and 
Gallup  president  Andrew  Kohut  — 
whose  organization  does  the  LATS- 
distributed  “Gallup  Poll,”  “Gallup 
Graphics,”  and  “Gallup  Religion 
Poll”  —  will  speak  about  the  pres¬ 
idential  election. 

The  day  will  also  feature  a  presen¬ 
tation  by  editorial  cartoonists  Paul 
and  Bay  Rigby.  Paul  is  with  the  New 
York  Daily  News  and  Copley  News 
Service  while  his  son  is  with  the  New 
York  Post. 

In  the  beginning  of  the  meeting, 
NFC  president  (and  Universal  presi¬ 
dent)  John  P.  McMeel  will  pay  tribute 
to  the  late  Thomas  Dorsey,  who  was 
an  executive  at  a  number  of  syndi¬ 
cates.  And  welcoming  remarks  will 
be  given  by  New  York  Daily  News 
editor  F.  Gilman  Spencer. 

Among  the  matters  to  be  discussed 
at  the  September  29  board  of  directors 
meeting,  said  Colston,  will  be  the  pos- 


‘Far  Side’  creator  to  take  time  off 

“The  Far  Side”  creator  Gary  Larson  will  be  taking  a  1 4-month  sabbatical 
from  October  30  through  the  end  of  1 989. 

Larson  could  not  be  reached  for  comment,  but  Universal  Press  Syndicate  vice 
president/editorial  director  Lee  Salem  said  the  cartoonist  would  use  the  time 
for  “resting,  collecting  his  thoughts,  and  traveling.” 

During  the  14-month  hiatus.  Universal  will  syndicate  “Far  Side”  panels 
from  the  early  1980s  —  when  Larson  appeared  in  under  30  newspapers.  His 
comic  now  has  over  800  clients. 

Salem  said  it  was  too  early  to  know  for  sure,  but  that  he  didn’t  think  Larson 
would  lose  that  many  papers  during  his  sabbatical.  Universal’s  hope  is  that, 
since  relatively  few  people  saw  Larson’s  early  work,  the  “Far  Side”  reruns 
will  seem  like  new  to  readers. 

Larson  (profiled  in  E&P,  July  2,  1983)  joined  Chronicle  Features  in  1980  and 
switched  to  Universal  in  1985.  Universal’s  Andrews  and  McMeel  book  com¬ 
pany  has  published  numerous  best-selling  “Far  Side”  collections,  with  total 
sales  now  about  1 1  million. 

Larson  is  the  second  Universal  cartoonist  to  take  a  sabbatical.  “Doones- 
bury”  creator  Garry  Trudeau’s  hiatus  lasted  for  21  months  in  1983  and  1984. 
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sibility  of  developing  a  package  of 
cartoons  promoting  literacy. 

Keynote  luncheon  speakers  at  the 
October  1  syndication  seminar  will  be 
editorial  cartoonist  Jules  Feiffer  of 
the  Vill(if>e  Voice  and  Universal  and 
“Hints  from  Heloise"  columnist 
Heloise  of  King. 

After  welcoming  remarks  by 
McMeel,  the  first  seminar  that  day 
will  cover  “How  We  Pick  a  Hot  Fea¬ 
ture.”  The  moderator  will  be  News- 
day  assistant  managing  editor/fea¬ 
tures  Phyllis  Singer  and  panelists  will 
be  TMS  vice  president/editor  Michael 
.Argirion,  Orange  County  Register 
managing  editor  Tim  Kelly,  Salem, 
and  Baltimore  Sun  assistant  manag¬ 
ing  editor  and  American  Association 
of  Sunday  and  Feature  Editors  presi¬ 
dent  Gilbert  L.  Watson  III. 

The  next  session,  moderated  by 
“Beetle  Bailey'VHi  and  Lois"  cre¬ 
ator  Mort  Walker  of  King,  is  called 
“Sharing  the  Secrets  of  Success." 
Panelists  will  include  “The  Lock- 


/  /;v., 
Jules  Feiffer 

horns"/“ Agatha  Crumm"/“What  a 
Guy!”  creator  Bill  Hoest  of  King, 
“House  Calls”  columnist  Edith  Lank 
of  LATS,  Dayton  Daily  News  edito¬ 
rial  cartoonist  and  “Mother  Goose 
and  Grimm”  creator  Mike  Peters  of 
United  Feature  Syndicate  and  TMS, 
and  “Thanks  a  Million”  columnist 
Percy  Ross  of  Creators. 

Third  on  the  agenda  is  a  session  on 
“How  to  Make  a  Deal.”  Panelists  will 
include  literary/licensing  agent  Toni 
Mendez  and  attorney  Arnold 
Schwartzman. 

After  lunch,  a  “How  1  Did  It 
Myself'  session  will  be  moderated  by 
self-syndicated  “Special  Diets/Nutri¬ 
tion  Hotline”  columnist  June  Roth. 
Panelists  will  include  self-syndicated 
“Coping”  and  “Matters  of  Taste” 
writer  Barbara  Burtoff,  self-syndi¬ 
cated  “Antique  Detective”  columnist 
Anne  Gilbert,  former  self-syndicated 
“Ask  Shagg”  cartoonist  Peter  Guren 
(now  with  United),  and  self-syndi¬ 
cated  “59  and  Holding”  columnist 


Papers  avoid  rate  hike  by  WPWG 

Nearly  300  daily  newspapers  agreed  as  of  last  week  to  carry  at  least  the  same 
number  of  Washington  Post  Writers  Group  features  in  1989  as  they  are  doing 
this  year.  In  return,  they  will  be  exempt  from  a  59f  WPWG  rate  hike  that  takes 
effect  this  January. 

U nder  the  plan  —  which  WPWG  has  never  offered  before  —  papers  can  drop 
the  syndicate's  features  as  long  as  they  replace  them  with  an  equal  number  of 
comparable  WPWG  features. 

Twenty-three  dailies  so  far  have  decided  to  pay  the  WPWG  rate  hike  instead, 
while  hundreds  of  other  clients  have  yet  to  make  their  decision  known. 

“I'm  very  pleased  with  the  response,”  said  WPWG  general  manager/edito¬ 
rial  director  William  B.  Dickinson.  “If  we  cut  cancellations  by  50%,  we  will 
come  out  better  than  if  we  raised  everyone's  rates  5%.” 

He  reported  that  the  syndicate  had  one  cancellation  for  every  three  sales 
about  five  years  ago,  but  now  has  two  cancellations  for  every  three  sales. 

Dickinson  said  reasons  for  the  industrywide  drop  in  syndicated  text  feature 
sales  include  a  decrease  in  the  number  of  daily  newspapers,  hikes  in  newsprint 
prices,  and  the  fact  that  many  papers  are  increasingly  relying  on  supplemental 
news  services  for  material. 

Comics  are  not  being  canceled  as  much  as  columns,  noted  Dickinson, 
because  nobody  is  really  competing  with  syndicates  in  the  cartoon  area. 

“We  only  have  two  comics  —  ‘Bloom  County'  and  ‘Safe  Havens,'”  said 
Dickinson.  “We  don’t  have  that  safety  net.  We've  always  stressed  text 
features.” 

WPWG’s  roster  includes  columnists  David  Broder,  Lou  Cannon,  Richard 
Cohen,  Ellen  Goodman,  Charles  Krauthammer,  Jane  Bryant  Quinn,  William 
Raspberry,  Tom  Shales,  and  George  Will,  among  others. 

— David  Astor 


Mike  Peters 
Nancy  McIntyre. 

The  last  session,  moderated  by 
United  Media  senior  vice  president/ 
editorial  director  David  Hendin,  is 
entitled  “Franchising,  Merchandis¬ 
ing,  and  Spinoffs.”  Panelists  will 
include  Universal  Press  Licensing 
president  Tom  Drape,  Late  Night 
Children's  Television  (ABC  Enter¬ 
tainment)  vice  president  Squire  Rush- 
nell.  United  Media  vice  president  for 
marketing  and  licensing  Peter  Shore, 
and  Lin-Tex  Marketing  chairman/ 
chief  executive  officer  Jim  Teal. 

An  “Ask  the  Experts”  session  will 
end  the  day.  During  that  time,  syndi¬ 
cate  people  and  creators  will  be  at 
tables  to  answer  questions. 

The  agendas  and  speakers  for 
October  I  and  September  30  are  sub- 
I Continued  on  page  38 f 


SCARE  UP 
MORE 
READERS. 


Halloween  can  be  frightfully 
rewarding.  Why,  this  one  day  is 
tops  as  far  as  adult  holidays  go. 

So  grab  our  Halloween  Mini  bag, 
with  13  features,  seven  with  art— 
everything  from  trick-or-treat 
costumes  to  ghoulishly  delicious 
recipes. 

Call  toll-free  800-445-4555 
for  the  table  of  contents  and  a 
sample  article  from  our  Halloween 
Mini,  just  one  of  our  24  special 
supplements.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package 
that  ties  up  readership  and 
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SYNDICATES 


(Continued  from  page  37} 
ject  to  change.  For  more  information, 
contact  NFC  executive  director 
Catherine  Walker  at  Ward  Castle, 
Comly  Ave.,  Rye  Brook,  N.Y.  10573. 

Contains  funny  bits 

“Funny  Fillers”  —  a  four-page 
monthly  compilation  of  short  humor¬ 
ous  items  —  is  being  offered  by  the 
Groma  Corporation,  565  Pearl  St., 
Suite  200,  La  Jolla,  Calif.  92037. 

The  material  “consists  of  witty 
quotations  from  noted  persons  past 
and  present,  and  wry  accounts  of 
offbeat  facts  and  historical  events," 
according  to  the  distributor. 

One  “Funny  Fillers"  quote  goes 
like  this:  “Politics  is  the  gentle  art  of 
getting  votes  from  the  poor  and  cam¬ 
paign  funds  from  the  rich,  by  promis¬ 
ing  to  protect  each  from  the  other." 

Cartooning  material 

The  current  issue  of  Cartoonist 
Profiles  features  a  cover  interview 
with  Atlanta  Constitution  editorial 
cartoonist/“Kudzu"  comic  creator 
Doug  Marlette  of  Creators  Syndicate. 

The  magazine  —  based  at  P.O.  Box 


325,  Fairfield,  Conn.  06430  —  also 
contains  an  article  about  the  “Ask 
Shagg”  comic  by  Peter  Guren  of 
United  Feature  Syndicate,  a  story 
about  the  “Strictly  Classified"  strip 
by  Mike  Dikas  and  Paul  Reynolds  of 


Tribune  Media  Services,  and  a  full  text 
of  the  speech  “Doonesbury"  creator 
Garry  Trudeau  of  Universal  Press  Syn¬ 
dicate  gave  at  this  year's  American 
Newspaper  Publishers  Convention  in 
Hawaii  (see  E&P,  April  30). 


WE  LEND  A  HAND... 

...by  offering  newspapers  cost- 
free  reader  services  featuring 
woodworking  and  handicraft 
projects. 

We  handleall  ordersand  details, 
offer  200%  reader  satisfaction... 
and  your  paper  receives  a  25% 
commission  on  all  orders! 

Currently  700  publications  are 
subscribing  to  the  features 
which  we  have  provided  to  the 
industry  for  40  years. 


For  Details, 

(d  Call  Collect 

(818)  785-6368 

U-Bild  Newspaper  Features 

P.O.  Box  2383 

Van  Nuys,  CA  91409-2383 


Johnston  heads  cartoonist  group 


“For  Better  or  For  Worse"  creator 
Lynn  Johnston  of  Universal  Press 
Syndicate  has  become  the  first  womr.  i 
president  of  the  National  Cartoonists 
Society  (NCS). 

The  Canadian  succeeds  “Crock”/ 
“Out  of  Bounds"  cartoonist  Bill 
Rechin  of  North  America  Syndicate. 
Rechin  had  taken  over  for  “The 
Lockhorns”/" Agatha  Crumm"/ 
“What  a  Guy!”  creator  Bill  Hoest  of 
King  Features  Syndicate  when  Hoest 
became  ill  earlier  this  year,  but  then 
Rechin  himself  became  ill. 

Other  NCS  officers  include  “Bar¬ 
ney  Google  and  Snuffy  Smith"  car¬ 
toonist  Fred  Lasswell  of  King,  first 
vice  president;  magazine  cartoonist 
Arnold  Roth,  second  vice  president; 
comic  book  artist  Hy  Eisman,  secre¬ 
tary;  teacher  and  former  “Lone 
Ranger"  cartoonist  Tom  Gill,  general 
membership  representative;  editorial 
cartoonist  Etta  Hulme  of  the  Fort 
Worth  Star-Telegram  and  Newspaper 
Enterprise  Association,  national  rep¬ 
resentative;  and  free-lance  illustrator 
and  Hoest  assistant  John  Reiner, 
national  representative. 

Succeeding  late  “Terry  and  the 
Pirates”/“Steve  Canyon"  Milton 
Caniff  as  NCS  honorary  chairman  is 
children's  book  illustrator  Harry 
Devlin. 

NCS  scribe  Marge  Devine,  who  has 
also  been  ill,  has  retired  after  working 
for  the  organization  since  its  1946 
founding.  But  she  will  still  serve  in  an 
advisory  capacity. 

Johnston  said  she  wants  to  work 
with  other  NCS  officers  and  the  NCS 
membership  to  institute  organiza¬ 
tional  improvements.  These  include 
hiring  a  secretary,  upgrading  the 
accounting  system,  moving  into  com¬ 
puterization,  continuing  to  improve 
the  newsletter,  and  sending  archival 
material  to  Ohio  State  University. 

Also,  Johnston  is  trying  to  make 
next  May's  NCS  Reuben  Award 
event  in  Toronto  a  better  organized 
and  more  enjoyable  weekend  for  car¬ 
toonists  than  this  past  May's  gather¬ 
ing  in  San  Francisco.  She  noted  that 
the  1988  event  had  its  good  moments, 
but  added  that  there  were  a  number  of 
problems  —  some  of  which  were 


Lynn  Johnston  after  winning  the 
Reuben  Award  in  1986. 

caused  by  the  last-minute  withdrawal 
of  outside  funding. 

Johnston  —  the  first  woman  to  win 
the  “Outstanding  Cartoonist  of  the 
Year"  Reuben  in  1986  —  said  she 
would  also  like  to  see  better  dialogue 
between  the  NCS  and  syndicates 
about  contract  lengths,  ownership  of 
features,  and  various  other  matters. 
“Syndicates  need  us  and  we  need 
them,"  she  commented.  “It's  foolish 
to  fight.  We  should  be  telling  each 
other  what  we  want.  1  haven't  met 
anyone  in  the  industry  who  I  haven't 
enjoyed  talking  to  or  who  wasn't  rea¬ 
sonable." 

And  Johnston  said  she  would  like  to 
have  more  communication  with  NCS 
members  to  make  sure  everyone's 
concerns  are  taken  into  account. 
Johnston  noted,  for  instance,  that 
some  animators  and  younger  NCS 
cartoonists  feel  that  they  are  not  get¬ 
ting  enough  attention. 

Johnston  encouraged  anyone  who 
has  comments  or  suggestions  con¬ 
cerning  the  NCS  to  write  her  at  Rural 
Route  No.  2,  McPherson  Dr.,  Cor- 
beil,  Ontario,  Canada  POH  IKO.  She 
said  she'll  bring  up  these  comments 
at  the  NCS  board  meeting  this  fall. 

— David  Astor 
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Free-lancers  approve  work  rule  changes  at  Village  Voice 


By  Keith  J.  Kelly 

Rank-and-file  members  of  the 
National  Writers  Union,  a  free-lance 
writers  union,  recently  unanimously 
approved  work  rule  changes  with  the 
VilUif’e  Voice,  a  New  York  City- 
based  weekly. 

The  Voice  editorial  board  still 
refuses  to  recognize  the  NWU  as  an 
official  bargaining  unit  and  so  far  has 
refused  to  negotiate  over  pay  rates 
and  benefits  for  free-lancers  because 
of  the  existence  of  another  bargaining 
unit  already  representing  free-lancers 
at  the  Voice. 

“Free-lancers  are  very  important 
to  the  Village  Voice,”  said  chief  edi¬ 
tor  Martin  Gottlieb,  “but  our  position 
is  that  we  already  have  a  unique 
groundbreaking  agreement  with  Dis¬ 
trict  65  of  the  United  Auto  Workers 
Union  that  represents  free-lancers." 

He  said  that  pay-rate  negotiations 
with  the  NWU  would  create  a  “dual 
union”  situation  which  would  be 
“unworkable.” 

Under  the  current  Voice  contract 
with  District  65  of  the  U  AW.  any  free¬ 


lancer  with  12  or  more  bylines  in  the 
Voice  in  a  six-month  period  is  entitled 
to  membership  in  the  free-lancers 
local  of  District  65  and  is  eligible  for  a 
benefits  package  and  paid  vacations 
from  the  Voice. 

“We  think  it  is  one  of  the  most 
progressive  packages  for  free-lancers 
in  the  country,”  said  Gottlieb. 

Under  the  new  work-rule  changes 
agreed  to  with  the  NWU,  the  Voice 
promises  to  respond  to  query  letters 
from  free-lancers  within  four  weeks 
and  either  accept  or  reject  an  assigned 
article  within  four  weeks. 

Other  changes  include: 

•  Responses  on  rewrites  should  be 
forthcoming  within  two  weeks. 

•  Under  “special  circumstances” 
an  assigning  editor  can  advance  up  to 
one-third  of  an  assignment  fee. 

•  A  “kill  fee”  for  an  assigned  arti¬ 
cle  that  is  completed  but  rejected  will 
be  one-third. 

•  Payment  within  four  weeks  of 
completion  and  submission  of  an  arti¬ 
cle.  Payments  must  be  put  through 
within  one  week  of  acceptance. 


•  The  work  rules  also  spell  out  the 
rates  the  Voice  is  paying  with  low, 
mid  and  high  points  for  stories  based 
on  length  and  professional  credentials 
of  each  writer.  They  range  from  a  low 
of  S250  for  a  half-page  to  a  high  of 
SI. 000  for  a  three-page  article  that 
appears  in  the  paper. 

“It  spells  out  in  writing  some  of  the 
policies  that  we  have  had  for  a  long 
time  and  clarifies  some  murky 
areas,”  said  Gottlieb. 

NWU  organizers  say  the  agree¬ 
ment  is  a  victory  but  say  they  will 
renew  their  fight  for  better  pay  to  free¬ 
lancers  and  for  recognition  as  an  offi¬ 
cial  bargaining  unit. 

“This  is  just  the  first  step,”  said 
John  Tasini,  vice  president/organiz¬ 
ing  for  the  NWU.  “We  have  not  yet 
gotten  what  we  wanted,  which  is  full 
recognition  of  our  union  and  rate 
increases.”  He  vowed  that  he  would 
continue  the  fight  in  the  fall  when  he 
returns  from  a  trip  to  El  Salvador. 

The  NWU  has  successfully  orga¬ 
nized  free-lance  writers  at  a  number 
{Continued  on  pa^e  42) 


NATIONAL  NEWSPAPER  WEEK 


“Are  you  goings  to  do 
anything  this  year  for 
National  Newspaper 
Week?  , 


Space  reservations  for 
E&P’s  October  1st  issue 
are  needed  by  Sept.  21st. 

Call  Don  Parvin  at 
(212)  675-4380  or 
contact  your  local  sales 
representative . 

New  York  Chicago  Los  Angeles 

212*675*4380  312*645*0123  213*382*6346 

San  Francisco  Toronto 
415-421*7950  416*833*6200 
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October  2  —  8,1988 


“Well,  I  thought  I’d  place 
an  ad  in  E&P,  (that’s  the 
‘bible’  of  the  business), 
saluting  newspapers  and 
thanking  them  for  their 
cooneraton  —  and.  for  iust 
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Computer 


(Continued  from  paf;e  33) 


image  and  the  amount  of  work 
remaining  for  them. 

Trainees  get  thrown  some  curve 
balls  along  the  way.  Things  just  seem 
to  happen,  sometimes  unexpectedly. 
The  publishers  decide  what  to  do  and 
the  computers  keep  score. 

The  computers  frown  on  bosses 
who  dodge  problems.  For  example, 
after  a  would-be  publisher  took  no 
action  on  hiring  a  full-time  personnel 
manager,  the  computer  spit  out  a 
memo  about  the  newspaper  being 
sued  by  a  former  copy  editor  who 
claimed  he  was  fired  unfairly. 

So  much  for  the  professional  ser¬ 
vices  budget.  Maybe  the  personnel 
manager  wasn't  such  a  bad  idea. 

The  seminars  began  earlier  this 
year  and  run  four  times  a  year,  twice 
for  papers  under  75,000  circulation 
and  twice  for  bigger  papers.  Sessions 
are  scheduled  for  October. 

A  notebook  containing  information 
about  the  Journal,  owned  by  Constel¬ 


lation  Publishing  Co.,  starts  with  a 
letter  from  the  newspaper  division 
boss  welcoming  the  new  publisher 
aboard. 

Student  publishers  start  out  with 
the  same  newspaper.  They  leave  with 
various  forms  of  success  and  failure. 

Students'  biggest  problem, 
according  to  trainers:  They  try  to 
micromanage,  get  bogged  down  in 
minutae  and  miss  the  big  picture. 

Another  pitfall:  figuring  out  what  is 
going  on  and  why.  One  team  of 
publishers  watched  in  dismay  as  cir¬ 
culation  plummeted.  Why?  To  save 
money,  they  had  cut  the  page  count 
and  were  publishing  a  2()-page  paper. 

One  publishing  team  nearly  rode  its 
paper  into  the  ground  before  getting 
control  of  it,  API  director  Bill  Winter 
said. 

The  seminar  —  including  com¬ 
puter  models,  programs  and 
materials  —  took  Sterling  Institute  of 
McLean,  Va.,  a  year  to  complete.  It 
cost  API  $300,000.  About  50  newspa¬ 
pers  were  visited.  Some  disclosed 
financial  data  in  order  to  create  the 
Advocate  and  Journal. 

The  IBM  compatibles  process 


about  one  million  instructions  per 
second  and  use  software  customized 
from  Ashton  Tate  Framework  11. 

Sharp  managers  initially  discov¬ 
ered  loopholes  in  the  program.  They 
exploited  them:  Higher  subscription 
prices  did  not  result  in  realistic  circu¬ 
lation  declines,  and  in  another  glitch 
ad  inserts  could  be  sold  infinitely 
because  the  computer  forgot  to  factor 
in  overtime  costs  and  physical  limits. 
Bugs  have  been  worked  out.  Sterling 
officials  said. 

They  said  the  program  is  so  realistic 
that  trainees  have  called  asking  to 
acquire  the  software,  which  of  course 
is  only  the  facade  of  a  newspaper  data 
base. 

Though  the  course  would  be  impos¬ 
sible  without  the  ability  to  process 
thousands  of  causes  and  effects  in  a 
matter  of  moments,  computers  are 
just  tools  to  an  end.  Trainers  say  most 
of  the  learning  takes  place  as  five 
“publishers"  hammer  out  manage¬ 
ment  decisions  and  evaluate  the  com¬ 
puter-projected  results. 

“All  we  do  is  represent  reality," 
said  Sterling's  Baron.  “We  can't 
simulate  it." 


Shop  talk 

(Continued  from  page  52) 

tenance  workers  who  are  selling  lot¬ 
tery  tickets.  None  of  which  produces 
a  regular  or  adequate  income  —  it 
barely  raises  pennies  enough  to  buy  a 
child's  school  notebook  or  pay  bus 
fare,  and  nothing  more.  Bigger  needs 
must  wait  in  a  country  where  it  is 
impossible  to  find  other  work. 


Letters 

(Continued  from  page  7) 


weren't  newsworthy,  with  the  very 
limp  excuse  of  “letting  the  commu¬ 
nity  know'."  Probably  one  of  my  most 
vivid  memories  is  one  of  walking 
down  the  hill  after  burying  my  mother 
and  resisting  a  strong,  angry  urge  to 
tackle  the  television  crew  and  shatter 


Moving  from  the  stark  area  of  sub¬ 
sistence  to  the  question  of  rights,  we 
employees  of  La  Prensa  have  had  our 
right  to  work  trampled  upon.  This  has 
produced  frustration,  emotional 
instability  and  indescribable  concern. 

What  can  you  say  to  your  wife  or 
son  when  you  have  been  out  of  work 
for  months?  Can  you  fill  their  stom¬ 
achs  with  the  repeated  explanation 
that  the  military  has  illegally  shut 
down  your  place  of  work? 

Today  we  have  neither  bread  nor 


that  large,  large  lens  recording  my 
grief.  I  strongly  agree  with  Padgett's 
expression  that  funerals  are  private 
times  of  grief  for  any  family,  no  mat¬ 
ter  how  “newsworthy"  the  story. 
What  is  newsworthy  is  the  deceased's 
life,  who  that  person  was,  or  perhaps 
why  he  or  she  died.  It  is  not  newswor¬ 
thy  to  show  or  write  the  family's  grief. 
Grief  is  a  natural,  human  emotion  to 
loss  and,  with  any  hope  of  healing, 
must  be  shared  in  private. 

I  have  many  good  memories  of 


freedom  to  work.  That  is  the  dramatic 
cross  we  are  having  to  bear.  Every 
step  we  take  to  survive  and  struggle 
for  freedom  of  expression  bears  the 
stamp  of  reason,  which  we  will 
uphold  until  it  be  trampled  underfoot. 

How  long  this  evil  will  last,  we 
don't  know;  but  we  have  real  hope 
that  we  shall  recover  freedom  and  be 
able  to  go  back  to  work  at  La  Prensa. 
This  spirit  lives  in  each  of  us  as  we  try 
to  explain  to  our  children  why  despair 
and  hunger  haunt  our  homes. 


Dayton,  and  the  coverage  of  my 
mother’s  death  did  in  many  ways 
develop  a  community  spirit  of  sup¬ 
port,  compassion  and  mutual  sharing 
of  our  family’s  grief. 

There  is  a  very  strong  need  for  com¬ 
passion  in  any  type  of  loss.  Perhaps 
that  is  one  ethical  struggle  journalists 
will  always  face:  Where  do  you  draw 
the  line  between  compassion  and 
cover-up? 

Carolyn  Perrine 


Disclosure 

(Continued  from  page  20) 


object  to  the  release  of  the  letters. 

“We  believed  it  was  important  for 
the  citizens  of  Willow  Springs  to 
know  which  of  their  officials,  if  any. 


had  written  letters  in  Mr.  Corbitt's 
support  so  compelling  as  to  have 
helped  persuade  a  federal  judge  to 
give  him  a  lenient  sentence,” 
publisher  Kelley  said. 

According  to  court  documents. 
Judge  Marshall  invited  Chicago's 
other  daily  newspapers  to  submit 
briefs  in  the  case,  but  none  did. 


Inducement 

(Continued  from  page  21) 


“It  was  one  of  those  unique  oppor¬ 
tunities  where  we  went  and  picked  the 
brains  of  a  new  entry  into  the  market¬ 
place.  It  worked  well  because  we 
gave  them  what  they  wanted,  and 
everybody  got  something  from  it.” 
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‘What’S  in 
a  name? 

Plenty! 


When  “Billy”  Shakespeare  wrote,  “What’s  in  a  name? 

That  which  we  call  a  rose,  by  any  other  name  woi 
smell  as  sweet”,  he  wasn’t  thinking  about  tradem 
At  Editor  &  Publisher  magazine,  we  not  only  think  about 
trademarks,  we  write  about  them.  This  year  we  will  publish  our  sixth  annual  Trademark  issue  on 
December  3rd  with  special  pullout  section. 

THE  EDITORIAL  LINE-UP: 

•  “The  View  From  the  Desk  —  Proper  use  of  Trademarks” 

Len  Valenti,  Chief  Copy  Editor,  The  New  York  Daily  News 

•  “The  Price  of  Success  —  or  Improper  Advertising  Use  of  Trademarks” 

John  M.  Dunleavy,  Advertising  Operations  Manager,  The  New  York  Daily  News 

•  “Trademark  Owners  Relations  with  the  Press” 

Julius  Lunsford,  Jr.,  Jones,  Askew  &  Lunsford,  Attorneys  at  Law 

E&P  recognized  years  ago  the  desire  for  editors  and  copy-writers  to  write  professionally  and 
correctly  about  trademarks  and  decided  to  publish  an  annual  “Trademark”  section  the  first  issue 
of  December.  Since  that  first  edition  five  years  ago,  the  awareness  of  trademark  importance  has 
infiltrated  the  newspaper  world  and  the  general  public.  And  every  year  our  readers  look  forward  to 
the  next  Trademark  issue  and  the  informative  articles. 

Be  sure  your  company’s  ad,  touting  and  clarifying  your  trademark,  is  in  this  section.  Remember, 
it’s  your  trademark  —  protect  it.  We’re  doing  our  part  to  inform  the  newspaper  industry  about 
trademarks,  make  sure  you  do  yours. 

Call  now  and  reserve  your  space  in  E&P’s 
December  3rd  Trademark  Issue! 

Ask  for  Don  Parvin  at  212  •  675  •  4380 
Advertising  deadlines:  Space  —  November  15;  Material  —  November  21 


EdHor  &  Publisher 

1 1  West  19th  Street  •  New  York.  NY  1001 1  •  212  675  4380 
FAX#  212  929  1259 


Underserved 

(Continued  from  page  17) 

are  so  driven  to  do  so,"  Chavarria 
explained.  "At  the  same  time,  1  rec¬ 
ognize  that  there  is  a  tremendous 
need  for  developing  an  information 
resource  that  would  benefit  the  gen¬ 
eral  advertising  marketing  commu¬ 
nity.  And  that's  the  background  to  ‘Se 
Habla  Espahol.’ 

“It’s  really  a  business  decision.  We 
have  a  commodity  to  sell.  That  com¬ 
modity’s  information.  There’s  a 
demand  for  this  information.  We 
thought  we  would  bring  everyone 
together.  We  would  bring  together  the 
practitioners  of  Hispanic  marketing 
and  those  who  are  interested  in  mar¬ 
keting  to  Hispanic  consumers,  and 
have  them,  in  a  concentrated  way, 
exchange  information  over  a  period  of 


Legal 

(Continued  from  page  22) 

name  was  published  by  mistake  in 
October  1983  after  an  intern  copied 
dozens  of  police  reports  verbatim. 

Although  a  sign  in  the  Duval 
County  Sheriff’s  Office,  where  the 
reports  were  copied,  warned  of  the 
publication  ban,  the  woman’s  name 
was  printed  in  a  Page  12  crime  report. 

She  filed  a  lawsuit  and  charged  the 
paper  had  violated  the  statute.  She 
won  a  $100,000  judgment  from  a  trial 
jury. 

On  appeal,  the  newspaper  argued 
the  statute  was  unconstitutional 
because  it  violates  the  First  Amend¬ 
ment  of  the  U.S.  Constitution  which 
guarantees  the  freedom  of  speech, 
press,  assembly  and  religion. 

A  three-judge  panel  of  the  1st  Dis¬ 
trict  Court  of  Appeal  in  Tallahassee 
upheld  the  judgment  against  the 
newspaper,  but  did  not  rule  on  the 
constitutionality  question.  The  paper 
then  asked  the  state  Supreme  Court  to 
review  the  case. 

—  AP 


Free-lance 

(Continued  from  page  39) 

of  small  magazines,  including  the 
Columbia  Journalism  Review,  but  the 
battle  with  the  Village  Voice  marks  its 
first  major  effort  against  a  paper  for 
the  fledgling  union.  Started  in  1983, 
the  union  has  grown  to  2,600  mem¬ 
bers  nationwide.  The  Voice  "local’’ 
has  about  2(K)  members. 


three-and-a-half  days  in  the  media 
marketing-advertising  capital  of  the 
world,  which  is  New  York.” 

Chavarria  explained  that  “We 
have,  over  the  years,  developed  a 
fairly  good  grasp  of  who’s  who  in 
Hispanic  marketing  and  advertising 
across  the  country.  We’ve  had  to  do 
this  as  a  necessity  for  our  own  maga¬ 
zine.  In  the  course  of  developing  the 
[annual]  Hispanic  market  special 
issue,  we’ve  made  contacts  with  a  lot 
of  people  who  are  most  interested  in 
seeing  that  this  market  continues  to 
grow.  It’s  a  vested  interest,  a  business 
interest,  a  commercial  interest.  So  on 
that  basis,  they  have  responded  with 
great  enthusiasm. 

“The  Hispanic  market  up  until  now 
has  primarily  been  sold  by  individual 
entrepreneurs  or  individual  media 
companies.  This  is  the  first  time  that 
the  Hispanic  market  is  going  to  sell 
itself  as  an  industry." 


Libel  suit  against 
Monitor  dismissed 

A  libel  suit  against  the  Concord 
(N.H.)  Monitor  has  been  dismissed 
by  a  Superior  Court  judge  who  said 
the  reporter  had  relied  on  police  rec¬ 
ords  when  identifying  the  wrong 
brother  as  an  accused  burglar. 

Judge  George  Manias  had  turned 
down  an  earlier  request  to  dismiss  the 
case,  but  made  the  ruling  after  the 
Monitor  supplied  an  affidavit  from  the 
reporter  that  said  she  had  never  been 
given  supplemental  police  reports. 

He  ruled  that  there  was  no  indica¬ 
tion  the  reporter  acted  negligently  and 
that  no  jury  could  find  in  favor  of  the 
plaintiffs  based  on  undisputed  facts. 
Monitor  lawyer  Sabin  Willett  said. 

Raymond  Cheney  of  Hillsboro 
sued  the  Monitor  for  false  and  mali¬ 
cious  libel  in  January  1987  after  a 
story  identified  him  as  the  man 
arrested  in  the  burglary  of  a  building 
materials  firm  in  Concord. 

The  police  report  listed  Raymond 
Cheney  as  the  man  arrested,  but  it 
was  later  learned  that  Richard  Che¬ 
ney  was  the  man  arrested  and  that  he 
gave  the  police  his  brother’s  name. 

—  AP 

New  ad  agency 
for  Seattle  P-l 

The  Seattle  Times  has  retained  the 
advertising  agency  of  Elgin  Syferd  for 
the  Seattle  Post-Intelligencer's  cir¬ 
culation  promotion  account. 

In  a  joint  agency  agreement  with 
Hearst  Corp.,  the  Times  handles  all 
business  and  production  operations 
for  the  Post-Intelligence. 


Tennessean  seeks 
records  in  blood 
center  investigation 

The  Tennessean.  Nashville’s 
morning  newspaper,  recently  asked  a 
judge  to  order  a  federal  agency  to 
release  records  about  an  investigation 
of  blood  supplies  at  the  Nashville  Red 
Cross  blood  center. 

A  reporter  was  denied  access  to 
records  on  a  Food  and  Drug  Adminis¬ 
tration  investigation  of  the  blood  cen¬ 
ter,  the  newspaper  said  in  a  suit  filed 
Aug.  30  in  federal  court.  The  suit  asks 
the  U.S.  Department  of  Health  and 
Human  Services  to  be  ordered  to 
release  the  records. 

FDA  inspectors  investigated  the 
center  for  two-and-a-half  months. 
Their  report,  issued  April  4,  identi¬ 
fied  at  least  35  errors  made  by  the 
American  Red  Cross  chapter,  the  suit 
said. 

The  errors  included  the  shipment  of 
16  pints  of  blood  potentially  infected 
with  the  AIDS  virus,  and  the  ship¬ 
ment  of  seven  pints  of  blood  poten¬ 
tially  infected  with  hepatitis,  the  suit 
said. 

Red  Cross  officials  said  no  tainted 
blood  was  distributed  and  none  actu¬ 
ally  carried  the  AIDS  virus.  Blood 
processing  was  suspended  for  several 
weeks  last  spring  following  the  inves¬ 
tigation. 

The  FDA  report  also  said  records 
covering  at  least  8,735  units  of  whole 
blood  drawn  during  March  1986  were 
missing,  lost  or  otherwise  unavailable 
for  inspection. 

On  April  20,  a  Tennessean  reporter 
requested  through  the  federal  Free¬ 
dom  of  Information  Act  to  see  all 
records  pertaining  to  the  investiga¬ 
tion. 

The  reporter  was  given  the  Red 
Cross  response  to  the  report,  in  which 
the  Red  Cross  acknowledged  the 
problems  and  said  it  was  trying  to 
comply  with  FDA  standards.  But  offi¬ 
cials  withheld  other  documents,  say¬ 
ing  the  records  pertained  to  a  law 
enforcement  investigation  and  their 
release  could  interfere  with  enforce¬ 
ment  proceedings. 

The  Tennessean’s  lawsuit  said 
there  were  indications  that  the  inves¬ 
tigation  was  administrative  and  didn’t 
involve  law  enforcement  proceed¬ 
ings. 

“Even  if  the  investigation  can  be 
characterized  as  being  for  law 
enforcement  purposes,  there  is  no 
indication  that  the  disclosure  of  the 
information  ‘could  reasonably  be 
expected  to  interfere  with  enforce¬ 
ment  proceedings,’”  as  the  state  con¬ 
tends,  the  lawsuit  says. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 

BUSINESS 

EUROPEAN  BUSINESS  BRIEFING 
provides  crisp  one-paragraph  items 
weekly  on  the  European  business  envi¬ 
ronment.  written  for  U.S.  managers  by 
prominent  journalist  with  extensive 
international  business  wire  service 
experience.  For  more  information  and 
samples,  contact  European  Business 
Briefing,  PO  Box  9779,  Minneapolis, 
MN  55458.  (612)  222-7210. 

CAR  COLUMN 

AUTO  COLUMN  from  Detroit.  Cheap. 
Edward  Janicki,  37825  Santa  Barbara, 
Mt.  Clemens,  Ml  48043. 

HEALTH 

“SENIOR  CLINIC”.  Specialist  Geriatric 
Medicine  writes  America's  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  “Time- 
ly.  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Maclnnis,  M.D.,  HFM  Literary  Enter¬ 
prises.  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

PSYCHOLOGY 

SOURCES  DICES!  is  a  monthly 
psychology  briefing  report  which 
summarizes  research  studies  from 
over  150,000  academic  journals. 
Written  in  non-technical  language  in 
capsule  brief  style.  Contact  Sources 
Digest,  10  S.  5th  St  , Minneapolis,  MN 
55402.1-(800)552-2013,ext.  365. 

READERiPROMOTIONS 

ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 

SCRAMBLR'... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 

SCRAMBLR', 1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 

We  guarantee  results! 

SOCIAL  ISSUES 

"SOCIETY  TODAY,”  a  weekly  column 
highlighting  trends  in  American  society 
and  their  influence  on  the  average  citi¬ 
zen.  Previous  columns  have  included 
“Is  Day  Care  Harmful  to  Children?" 
“The  Growing  Impact  of  Two-paycheck 
Families,”  “Americans'  Love  of 
Gambling,"  “The  Dangers  of  Lenient 
Prison  Sentences."  Written  by  Henry  L. 
Tischler,  Ph.D.,  well-known  sociologist 
and  author  of  three  major  books.  For 
details  and  samples,  contact  Henry  L. 
Tischler,  46  Brewster  Road,  Sudbury, 
MA  01776. 

BUSINESS  OPPORTUNITIES 

SMALL,  WELL-ESTABLISHED,  well- 
managed  weekly  newspaper  seeks 
buyer.  Caribbean  based.  Ideal  tax  shel¬ 
ter.  Box  3210,  Editor  &  Publisher. 


_ FINANCING _ 

MEDIA  FINANCING  -  Acquisitions, 
equipment,  recapitalizations.  M  Capital 
Corp.  (208)  939-0789. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy.  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick,  MA 
01037;  (413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772. 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive.  Suite  lOOA 
Fairway,  KS  66205 
Office;  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492.  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS^A 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


NEWSPAPER  BROKERS 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  Slate  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  PO  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

R.C.  CRISLER  &C0. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  CO. 
Many  years  solid  professional  experi¬ 
ence  in  selling  daily  and  weekly  news¬ 
papers.  Contact  Rickenbacher  Media  at 
PO  Box  792001,  Dallas,  TX  75379.  Or 
phone  (214)  380-9578. 


NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

ALL  SET  TO  GO,  two  eastern  Long 
Island  weeklies,  38  years  in  business, 
second  class  circulation  6,000  paid, 
county,  town,  and  village  legals.  Gross 
250, (300,  terms  available.  For  details 
call  Warren  (516)  567-7470. 


ALWAYS  WANTED  TO  RUN 
YOUR  OWN  NEWSPAPER’ 

Excellent  suburban  newspaper  in  beau¬ 
tiful  Northern  California.  Serves 
affluent  communities.  Ideal  living 
conditions.  Audited  circulation  exceeds 
50,000,  $2  million-!-  revenues.  Conti¬ 
nuing  link  with  parent  if  desired  in 
terms  of  ad  sales,  news  editorial 
support.  Once-in-a-lifetime  opportunity 
for  an  individual  who  wants  to  be  an 
editor  and  publisher.  This  newspaper 
should  be  operated  by  a  community- 
oriented  owner  rather  than  a  chain. 
You'll  need  $2.5  million  in  cash.  Write 
owner,  and  tell  us  about  yourself  and 
your  financial  references.  Box  3171, 
Editor  &  Publisher. 


ESTABLISHED,  20,000  circulation, 
700,000  gross,  30%  cash  flow,  sophis¬ 
ticated  management  systems,  state  of 
the  art  equipment,  new  building 
-$150,00(j,  total  price  $850,000. 
Zone  2.  Write  to  Box  3232,  Editor  & 
Publisher. 


FOR  SALE-  The  Elkland  Journal,  a 
7,000  TMC  weekly,  located  in  northern 
Tioga  County,  PA.,  a  growing  recrea¬ 
tional  and  residential  area.  Fully 
equipped  offset  shop  for  newspaper  and 
commercial  work,  including  3-unit  Goss 
Community  Press,  Compugraphic  MCS 
advertising  and  editorial  front  end 
system  and  computerized  financial  and 
circulation  system.  Grossing 
$250,000.  Contact  Dwight  Hurst. 
(717)  533-2900,  The  Hershey  Chroni¬ 
cle.  513  W.  Chocolate  Ave., 
Hershey, PA  17033. 

FREE  COMMUNITY  Maryland  weekly, 
well-established  over  60  years,  very 
profitable  with  excellent  potential,  gros¬ 
ses  over  $900K.  Write  Box  3249, 
Editor  &  Publisher. 


PROFITABLE  8,000  distribution  week¬ 
ly  serving  upscale  audience  in  SE  coas¬ 
tal  metro  Zone  4  area.  Proiects 
$150-200,000  gross  and  great  poten¬ 
tial.  Call  Bill  Ebersole,  (904) 
373-3583,  M.M.  Parish  and  Assoc. 
Inc.,  Broker. 


PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in 
excellent  environment  for  right  couple. 
Box  3118,  Editor  &  Publisher. 


Small  Connecticut  weekly  in  the  black, 
partnership  considered,  (203) 
927-0060. 
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EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


RESORT  AREA  free  weekly.  Estab¬ 
lished,  excellent  growth  potential. 
$25,000  down.  Owner  will  finance 
balance.  Real  estate,  extra  equipment, 
and/or  job  shop  available  also.  H  &  H 
Publishing.  122  N.  Main  St.,  Union, 
OH  45322. 


RETIRING  PUBLISHER  PAID  TAX  ON 
$140,000  net  last  year.  Net  over 
$100,000  for  several  years.  Cash  only, 
$300,000  firm.  Long  established  coun¬ 
ty  seat  weekly,  no  competition.  Other 
nev/spapersalso  available,  some  losing, 
some  profitable.  Low  down  payments, 
owner  financing  on  most.  Send  for  list. 
Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  1801  Exposition  Blvd., 
Austin,  TX  78703,  (512)  476-3950. 


Semi-weekly  plus  another  one  in  same 
county.  Profitable,  includes  real  estate. 
Long  established,  no  competition.  $1.4 
million.  Others  available,  free  list.  Send 
for  list:  Bill  Berger.  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition 
Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


TEXAS  LISTINGS 

Weekly.  2500  circulation.  $280,000 
gross.  3-unit  press.  $400,000  includes 
real  estate. 

Hill  country  weeklies.  Total  gross 
$210,000.  Price  $260,000. 

Southeast  Texas  weekly.  2400  circula¬ 
tion.  Gross  $100,000.  $110,000 
price. 

South  Texas  free  circulation  22,500 
tab  newspaper.  Gross  $420,000. 
Tremendous  growth  potential. 

Jim  Webster  &  Associates 
PO  Box  850 
Rockwall,  TX  75087 
(214)  722-3030 


Up  to  40,000  free  weekly  circulation  in 
growing  Atlantic  City  market.  Annual 
revenue  $800,000.  For  details,  quali¬ 
fied  buyers  contact:  PO  Box  605, 
Franklin  Lakes.  NJ  07417. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old,,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


FORMER  17-YEAR  Publisher  of  6 
award-winning  weeklies  seeks  to  return 
to  field.  Interested  in  opportunity  for 
purchase,  investment,  management, 
newspaper  or  magazine,  preferably  New 
England.  C.  Peter  Jorgensen,  PO  Box  C, 
Arlington,  MA  02174.  (617) 
648-1396,  646-2010. 


Growing  family  newspaper  group  is 
interested  in  acquiring  5,000-20,000 
paid  circulation  weeklies  in  rapid 

trowth  markets.  Write  Box  3228,  Editor 
;  Publisher, 


MIAMI’S  14  Community  Newspapers 
seeks  to  purchase  large  circulation 
weeklies  or  group  of  weeklies.  Minimum 
$700,000  gross.  Southeast  U.S.  Call 
Grant  Miller  (305)  665-8214. 


VETERAN  newspaper  couple  seeks 
weekly  property  doing  volume  up  to 
$350,000.  Wish  to  buy  in  or  purchase 
from  publishers;  will  provide  creden¬ 
tials.  Prefer  location  in  major  metropoli¬ 
tan  area  or  sophisticated  vacation 
community.  Box  3231,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WELL-KNOWN  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium-sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  and  interested  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Write  Box  3208,  Editor  & 
Publisher. 


PUBLICATIONS  FOR  SALE 


FLORIDA  -  Local  entertainment  maga¬ 
zine  (bi-weekly)  for  Tampa  Bay  area. 
Established  10  years,  very  profitable. 
Full  staff  in  place.  Call  Al  Walters  (813) 
536-4981.  V.  R.  Business  Brokers. 


NORTHWEST  JERSEY  based  magazine 
in  fast  growing  area,  additional  growth 
unlimited.  Publisher  has  other  inter¬ 
ests,  $235M  owner  will  help  with 
financing.  Box  3203,  Editor  & 
Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 

“Gold  Bond  Starts" 
International  References 
Call  Today.  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656, 


Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTERS 


1- Dymo  CPS  720  System  GRI  64K 
Memory  Split  Disc  Controller 

2- 50  Megabytes  CDC  Disc  Drives 
1-Dymo  CPS  64K  GRI  Memory  Rack 
and  Components 

1- 50  Megabyte  CDC  Drive 

7- 50  Megabyte  Discs 

8- Model  51’  VDT’s 
31-Model  50’  VDT’s 

2- 703  Centronic  Printers 

3- Mark  VIII  Typesetters 
1-Mark  VII  for  parts 

1-50  Megabyte  CDC  Disc  Drive 
1-Harris  2230  Display  Ad  System 

4- Harris  2230  VDT  Work  Stations 
Newman  Wills,  Production  Director, 
High  Point  Enterprise,  High  Point,  N(i 
(919)  841-5700, 


TERMINAL  SYSTEMS  Copy  Control  III 
terminals.  7  units,  3  with  hard  disk,  3 
double  floppy,  1  single  floppy.  4  work¬ 
ing,  2  new.  Plus  spare  parts.  Includes 
WP  software.  Additions,  backups,  parts 
machines  for  your  system.  Asking 
$5,000.  Dan  Woodbury,  Velo-news 
Corp.,  Brattleboro,  VT  (802) 
254-2305. 


HAZARDOUS  WASTE  EQUIP. 

"SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


MAILROOM 


•  24-P,  48-P,  and  72-P  SHERIDAN 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 

2  Muller  counter  stackers.  Model  231 
and  270.  1  unit  tension  pallet  wrapper. 
(818)  709-1766. 


MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


Stepper  collator  quarter  folder.  Six 
pocket.  Model  76QF-2.  Never  used. 
Cost  $28,000  sell  for  $5,000.  Ideal  for 
collating  two  or  more  sections  of  news¬ 
papers  and  quarter  folding.  Label  head 
for  mailing  can  be  added.  Call  Bill 
Smith  (215)  547-4210. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


Muller-Martini  newspaper  inserting 
machine.  Model  227.  Five  into  one. 
Call  Bill  Smith  (215)  547-4210. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


When  there  are 
no  papers,  there  is 
no  agitation.  That 
is  why  we  imposed 
censorship. 

Indira  Gandhi 


PHOTOTYPESETTING 

CG  advant.  II,  MDT  -  350,  MDR,  Video. 
Univ.  w/grids.  Spares  kits.  (716) 
385-3027. 


COMPLETE  HASTECH  HS  52  system 
with  12  terminals,  4-years  old,  dual 
34mb  Winchester  drive,  remote  diag¬ 
nostic  system  and  HS  43  backup 
system.  Includes  wire  service  and  all 
other  interfaces,  spare  parts  and 
cables.  Videosetter  and  CG  8600  print¬ 
ers,  2  Advantages,  2400Z  RC  proces¬ 
sor,  MDT,  MDR,  2  7200s.  All  under 
maintenance  contract.  Take  all  for 
$50,000  or  best  offer.  The  Messenger, 
PO  Box  430,  Union  City,  TN  38261. 
(901)  885-0744. 


COMPUGRAPHIC  COMPUWRITER  II. 
book  and  commercial  keyboard  layout. 
Eight  width  plugs,  two  film  cassettes, 
two  film  boxes.  With  operator’s  manual 
and  15  fonts.  Make  offers.  Bob  Henry, 
(813)  996-2786,  PO  Box  1199,  Land- 
0-Lakes,  FL  34639. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 
(215)439-1942  Telex  846239 


Bob  Weber,  Inc. 

now  offering... 

PCB’s  PARTS 

for 

•  CG  One  System 

•  MCS  Digitized 
Systems 

•  All  CG  Film  Font 
Typesetters 

•  Videosetters 

•  Advantage 

•  Harris  Front  End 
Systems 

Call  for  free  catalogues 

(216)  831-0480 

Bob  Weber,  Inc. 

23850  Commerce  Park  Rd. 
Cleveland,  Ohio  44122 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers- 1 0%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VARITYPER  5810  and  5816  both  with 
image  preview;  processor  and  miscella¬ 
neous  supplies.  $11,500.  Call  Joe  at 
ISM  (302)656-4944. 


Urbanite  3  Color  Unit  U  1 172 
Available  immediately. 
Excellent  condition 
$140,000 

DAUPHIN  GRAPHICS 
(717)  362-3243 


_ PRESSES _ 

DON'T  SELL  YOUR  WEB  PRESS  until 
you  contact  Newman  International 
Press  Sales  (913)  362-8888  or  telex 
275257. 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4”  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 
1  160-page  double  3:2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45”  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note:  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4” 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  II  PRESS  22-3/4” 

8  -  Printing  units 
4  -  Color  humps 
1  -  Single  3:2  Imcerial  folder 
New  SCR  motor  and  drive  in  1986 
8  -  Goss  40”  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w/double  upper  formers  23-9/16” 

7  -  Goss  digital  40”  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

MISC,  EQUIPMENT 

4  M.A.N.  1983-84  160  page 
double 

3  Goss  Mark  II  color  cylin  ders 
INLAND  NEWSPAPER  MACHINERY 

CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


Goss  Suburban  1500  series  3  units, 
folder  14,  1/2,  double  parrallel  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


It  is  we*/  to  remember 
that  freedom  through 
the  press  is  the  thing 
that  comes  first.  Most 
of  us  probably  feel  we 
couldn’t  be  free  with¬ 
out  newspapers,  and  that 
is  the  real  reason  we 
want  the  newspapers 
to  be  free. 

Edward  R.  Murrow 


HARRIS 

-NCH  400,  6  units,  1985,  22-3/4”. 
-V-15D,  8  units,  JF-25.  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTP’s. 
-Urbanite,  10  units,  2  folders,  76  83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units.  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


JF-7  Folder  for  a  V-15A  press.  Used  in 
dual-ended  operation.  $12,000  or  best 
offer.  Call  Bob  Vedder  (813) 
484-2611. 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 
4  Unit  NK  with  KJ6  1966, 
excellent  starter  press 
GOSS 

Add-on  oil  lub.  Community  unit 

1  SC  1/2  &  1'4  page  folder  1975 

2  Unit  Community,  grease  lub. 

4  Unit  Community,  SC  folder  1968/74 

5  Unit  Community,  Community  folder 
1977 

11  Unit  Urbanite  U-664  with  upper 
former  available  April  1989. 

HARRIS  COTTRELL 
Add-on  V-25  unit 

5-Unit  Harris  1660  installed  new  in 
1980 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALI.  US  IF  YOU’RE  COSSIDER- 
INC  SEI.UNU  YOUR  PRESS' 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  Tlx  42362 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4”  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4”  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St.. 
Sylmar,  CA  91342.  (818)  362-7771. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 

22”  CUTOFF 

GOSS  Metro,  10  units,  4  decks,  3:2 
Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4”  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC/Community,  6  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units.  2  decks 
NewsKing,  6  units 
King  KJ8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 

ONE  Corp'Atlanta 

(404)458-9351  Telex  700563 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  One  125  hp  motor  for  Harris  press. 
Low  time,  good  price. 

*  N-1650,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66”,  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66”  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTP's,  66"  tor 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4”  cut  off  for 
33”x47”  plates. 

*  Five  LPA  blowers  from  300 
•to  800  CFM. 

Call  Bert,  Presstime  International.  Inc. 

(401)  348-8683- 


WANTED  TO  BUY 

WANTED  TO  BUY-One  to  eight  units 
used  Harris  VI 5  RV  25.  R678  units 
with  folder.  Like  VI 5.  We  are  printers. 
(409)276-1966  anytime. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefiting  from 
our  low 
contract  rates 


For  information 
call 

(212)  675-4380. 


E&P  Classified 

Selling  Supplies? 

Buying  or  Selling 

Used  Equipment? 

Put  your  a(d  in  E&P  Classifiecd,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 

Ecilor  &  Pubisher  A  ABP 

11  west  19th  Street  >  New  Vt>rk.  N  Y  1001 1  *212  675  4380  ANm 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP 

WANTED 


_ ACADEMIC _ 

DIRECTOR  OF  COLLEGE  RELATIONS 
Minimum  qualifications:  college  degree 
with  a  major  in  public  relations,  journal¬ 
ism,  or  related  fields.  Five  years  experi¬ 
ence  in  a  senior  public  affairs  position 
requiring  direct  contact  with  media  and 
the  public.  Additional  work  beyond  the 
baccalaureate  degree  in  the  fields  of 
journalism  or  public  relations  is  desir¬ 
able.  Position  concept:  This  position 
provides  direct  liaison  with  the  media 
and  varied  community  groups.  Duties 
include  preparation  and  dissemination 
of  news  releases  and  features  to  local 
newspapers,  radio  and  TV  as  well  as 
state  and  national  educational  newslet¬ 
ters  and  journals.  Also  included  are 
promotional  activities  for  special 
events,  educational  programs  and  other 
activities  as  requested  by  the  President. 
Starting  salary  considers  relative 
credentials  and  experience.  Submit  a 
resume  tO:  Personnel  Office,  Brevard 
Community  College,  1519  Clearlake 
Rd,  Cocoa,  FL  32922. 


Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 


PROFESSIONALS-IN-RESIDENCE 
Applications  invited:  Colorado  State 
University.'Gannett  Foundation 
Professionals-in-Residence.  Each  visi¬ 
tor  spends  3  weeks  on  campus  to  teach 
and  counsel  students  and  profession¬ 
als.  Spring  and  Fall  1989  terms. 
Stipend  $1,500,  transportation  paid, 
apartment  provided.  5  visitors  will  be 
chosen: 

Community  newspaper  editor 
Feature  writer  or  editor 
Business  writer  or  editor 
Photographer  or  photo  editor 
Graphics/design  editor 
(Graphics'design  editor’s  stipend  is 
$1,000  for  2-week  visit  in  late  May  to 
teach  students  and  lead  a  computer 
graphics/design  workshop  for  editors.) 
Preference  to  current,  full-time  news¬ 
paper  employees.  Teaching  experience 
helpful,  but  not  required.  Resumes, 
clips  and  references  by  October  31  to: 
Professor  Garrett  Ray,  Technical  Jour¬ 
nalism  Dept.,  Colorado  State  Universi¬ 
ty,  Fort  Collins,  CO  80523.  (303) 
491-5132. 


UNIVERSITY  OF  ALABAMA.  Dynamic 
MA  program  invites  pros/students  who 
have  demonstrated,  or  shown  potential 
for,  excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-1482;  or  call  (205) 
348-861-3. 


Lots  of  folks  confuse 
bad  management  with 
destiny. 

Elbert  Hubbard 


ASSISTANT  TO  COMPANY  PRESIDENT 
Flands-on,  one-year  internship  for 
minority  journalist  with  3-5  years  exper¬ 
ience  and  commitment  to  a  career  in 
newspaper  management.  Intern  will 
sente  as  assistant  to  company  president 
■in  all  aspects  of  news  business.  Salary 
commensurate  with  experience.  Travel 
allowance.  Application  deadline 
December  1,  1988.  Send  resume, 
three  letters  of  recommendation  and  a 
500-word  essay  describing  reasons  for 
interest  in  internship  tO:  Mr.  Loren 
Ghiglione,  President,  Worcester  County 
Newspapers,  25  Elm  Street,  South- 
bridge.  MA  01550. 


CONTROLLER-For  medium  size  daily. 
Qualified  candidates  will  have  degree, 
newspaper  experience,  excellent 
analysis  skills.  Send  resume  to:  Charles 
G.  Pettit,  Publisher,  Scottsdale  Prog¬ 
ress,  PO  Box  1150,  Scottsdale,  AZ 
85252-1150. 


One  of  the  great 
misfortunes  of  man  is 
that  even  his  good 
qualities  are  some¬ 
times  of  no  use  to 
him,  and  that  the 
art  of  using  them 
and  controlling  them 
properly  is  often  a 
late  fruit  of  experience. 
Nicholas  Chamfort 


GENERAL  MANAGER 
Experienced  newspaper  person  to 
become  general  manager  for  an  award¬ 
winning,  profitable  N.J.  weekly.  Experi¬ 
ence  in  all  phases  of  operation.  (3ood 
community  news  product  supported  by 
good  community  advertising.  Send 
resume  and  salary  history  to  Box  3204, 
Editor  &  Publisher. 


GENERAL  MANAGER 
Independent  News  of  Pompton  Lakes, 
New  Jersey  is  looking  for  a  General 
Manager  to  manage  day-to-day  opera¬ 
tions  of  a  fast-growing  weekly  mailed 
newspaper.  Responsible  for  budgets 
and  profitability  of  newspaper.  Requir¬ 
ing  3  to  5  years  of  general  management 
and  sales  experience.  Good  salary, 
excellent  benefits  and  bonus.  Call  Joe 
Nicastro,  (201)  839-7200,  or  send 
resume  to  Independent  News,  200 
Wanaque  Avenue,  Pompton  Lakes,  NJ 
07442. 


National  storytelling  association  seek¬ 
ing  an  Assistant  Director  for  Publishing 
Services  to  oversee  production  of  publi¬ 
cations  and  other  resources.  Minimum 
of  BS  degree,  three  years  experience, 
strong  writing  and  editing  skills,  affinity 
for  the  performing  arts.  $18,000  to 
$24,000  plus.  Write  immediately  for 
information  and  application  to  National 
Association  for  the  Preservation  and 
Perpetuation  of  Storytelling,  PO  Box 
309,  Jonesborough,  TN  37659. 


OUTSIDE  SALES  MANAGER 
36,000  daily-40,000  Sunday.  Looking 
for  a  top-notch  person  to  direct  and 
motivate  our  retail,  classified  display 
and  supplemental  products  staff. 
Successful  candidate  will  have  strong 
leadership,  budgeting  and  communica¬ 
tion  skills.  If  you’re  looking  for  an  envi¬ 
ronment  that  encourages  new  ideas  and 
values  team  players,  we’d  like  to  talk 
with  you.  Send  resume  tO:  Cheryl 
Ebright,  Ed  Director,  Standard-Times, 
PO  Box  5111,  San  Angelo,  TX  76902. 


PUBLISHER 

Our  growing  newspaper  group  is  looking 
for  the  right  person  to  join  its  manage¬ 
ment  team.  Duties  include  managing 
day-to-day  operations  of  three  weekly 
newspaper  in  Central  Pennsylvania. 
Responsible  for  budgets  and  profitablil- 
ity  of  the  newspapers.  Newspaper 
management  experience  preferred. 
Send  resume  and  salary  history  to  Box 
3257,  Editor  &  Publisher. 


SALES  ARE  UP  45% 
at  this  70,000  circ.  weekly!  Now  we’re 
seeking  a  top-notch  General  Manager  to 
pilot  our  growth.  Resume  and  salary 
reqirement  to  Metro  Times,  800  David 
Whitney  Bldg.,  Detroit,  Ml  48226, 

ZONE  5  PUBLISHER 
Sales-oriented  management  person 
needed  tor  small  county  seat  weekly  to 
be  a  working  publisher  willing  to  relo¬ 
cate.  Submit  resume  and  present  salary 
to  Box  3209,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
For  Connecticut  17,000  daily.  Sales 
and  some  management  experience 
essential.  Organizational  and  selling 
skills  a  must.  Write  Mack  Stewart,  The 
Register  Citizen,  PO  Box  58,  Torring- 
ton,  CT  06790. 


SALES 

MANAGER 


•  Do  you  yearn  for  independence  in 
your  work  and  a  chance  to  fuiiy 
express  yourself  in  a  company 
who  appreciates  your  potentiai? 

•  Do  you  get  satisfaction  from 
helping  saies  people  develop  and 
achieve  personai  success? 

•  Are  you  aware  of  the  power  of 
close  relationships  with  your 
sales  people? 

•  Are  you  that  rare  executive  who 
can  grow  a  profitabie  company  by 
25%  annually? 

•  Does  your  personal  style  indicate 
an  excelience  in  saies  abiiity? 

if  so,  your  talent  can  help  us  growl 
Scanlland  Communications  wants  to 
build  on  our  success  at  NEWSLIFE  & 
OUTLOOK  newspapers.  We  are  a 
multi-media  community-oriented  cor¬ 
poration  and  winner  of  numerous 
national  awards  who  needs  your  tal¬ 
ent  to  direct  our  newspaper  sales 
department  You  will  play  a  key  role  in 
management's  inner  circle  of  strategy 
and  decision-making,  helping  sha^ 
our  direction  and  expansion. 

Responsibilities  include  all  aspects 
of  sales  people  reauitment,  develop¬ 
ment  and  retention.  Advertising 
management  will  be  extremely  use¬ 
ful.  Management  talent  is  the  only  pre¬ 
requisite. 

WE  OFFER: 

•  Unlimited  income  potential. 

•  Stock  ownership  to  recognize 
results. 

•  Life  in  a  family  community, 
adjacent  to  Columbus  but 
wnhout  the  hassle  of  traffic  & 
crime. 

•  A  chance  to  join  a  company  with 
integrity,  a  sense  of  purpose  and 
absolutely  unlimited  growth 
potential. 

CALL;  Frank  Montesano,  V.P. 

Scantland  Communications 
P.O.  Box  10,000,  Marion, 
Ohio  43302  fe.O.E. 
Weekdays:  9  a.m.-5  p.m., 
(614)387-9343 


ADVERTISING  DIRECTOR 
The  Daily  Reflector,  a  growing  17,500 
daily,  20,000  Sunday  independent 
newspaper  in  Greenville,  North  Carolina 
is  seeking  an  energetic  and  imaginative 
individual  to  direct  its  advertising  sales 
and  marketing  activities.  The  sucessful 
candidate  should  possess:  strong  lead¬ 
ership  and  interpersonal  skills;  exper- 
ince  in  advertising  sales  management, 
including  product  developement  and 
market  research;  and  a  well-developed 
appreciation  for  interdepartmental 
approaches  to  marketing  the  daily 
newspaper.  Please  send  resume  and 
salary  history  in  strict  confidence  to  D. 
Jordon  Whichard,  III,  General  Manager, 
The  Daily  Reflector,  Inc.,  PO  Box  1967, 
Greenville,  N.C.  27835. 


ADVERTISING  MANAGER 
Proven  hands-on  person  wanted  to  sell 
regional  and  local  advertising  for  new  4- 
color  upscale  weekly  supplement. 
Ground  floor  opportunity  in  zone  2.  Call 
Mr.  Rabinowitz  (201)  667-8123, 


ADVERTISING  SALES 
TRAINING  MANAGER 
The  Chicago  Sun-Times  is  seeking  a 
professional  to  handle  all  advertising 
sales  training  for  new  employees  as  well 
as  advanced  training  for  those  individu¬ 
als  employed  by  the  company  for  more 
than  one  year.  Candidate  must  be  know¬ 
ledgeable  in  market  research  data, 
advertising  rates,  circulation  and 
production.  Also  experienced  in  making 
major  presentations  to  clients,  with  a 
minimum  of  3  years  training  experi¬ 
ence.  We  offer  a  competitive  salary  as 
well  as  an  excellent  benefits  package. 
Send  resume  to  The  Chicago  Sun- 
Times,  401  N.  Wabash  Ave.,  Rm.  326, 
Chicago,  IL  60611. 

ADVERTISING  EXECUTIVES 
Brehm  Communications,  Inc.  has 
immediate  openings  for  sales  and  sales 
management,  experienced  in  competi¬ 
tive  markets.  Join  a  growing  company 
that  affords  opportunity  and  compensa¬ 
tion  limited  only  by  your  personal  moti¬ 
vation.  Send  resume  and  cover  letter  to 
General  Manager,  BCI,  PO  Box  28429, 
San  Diego,  CA  92128. 

CLASSIFIED  ADVERTISING  MANAGER 
Large  New  Jersey  TMC  Publication 
seeks  take-charge  person  to  head  our 
growing  classified  advertising  Depart¬ 
ment,  Must  be  able  to  build  from  the 
round  up.  Salary,  bonus  package  up  to 
75,000  for  the  right  person.  Oppor¬ 
tunity  for  equity  partcipation,  second 
year.  Box  3213,  Editor  &  Publisher. 

CO-OP  ADVERTISING  MANAGER 
Newspaper  group/  2  daily,  12  weeklies, 
growing  central  California  market.  Co¬ 
op  knowledge  and  the  implementation 
of  effective  co-op  presentation  essen¬ 
tial.  You  will  know  about  RECAS, 
NACON,  and  other  co-op  programs.  You 
will  have  a  solid  background  in  advertis¬ 
ing  sales  and  know  how  to  work  with 
merchants  and  inspire  your  newspap¬ 
er’s  sales  people  to  sell  more  co-ops. 
Box  3230,  Editor  &  Publisher. 


PROMOTION  RESEARCH  MANAGER 
Newspaper  group/  1  daily,  8  weeklies, 
growing  central  California  area.  Applic¬ 
ants  must  have  proven  track  record  in 
advertising  sales  developed  through 
calls  and  key  advertising  accounts; 
strong  in  creativity;  knowledge  of  audio¬ 
visual  helpful;  gregarious;  able  to  work 
with  and  communciate  with  all  depart¬ 
ments.  You  are  a  person  who  will  be 
concerned  about  the  communities  you 
serve  and  how  your  newspapers  can 
help  those  communities.  You  should 
know  how  to  gather  primary  and  secon¬ 
dary  research  and  how  to  effectively 
promote  and  present  that  research.  Box 
3229,  Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER.  The 
Corvallis  (Oregon)  Gazette-Times  is 
looking  for  a  manager  for  the  retail 
department  consisting  of  seven  sales 
reps  arid  two  artists.  The  successful 
applicant  should  have  a  minimum  of 
three  years  of  newspaper  retail  sales 
experience  including  supervisory  or 
management  experience;  a  college 
degree,  preferably  in  marketing;  and  a 
commitment  to  being  responsive  to  an 
enthusiastic  and  creative  staff. 
$25,000  to  $35,000.  Send  resume 
and  letter  outlining  sales  successes, 
professional  goals  and  managerial 
philosophy  to  Libet  Hatch,  Human 
Resources  Manager,  Box  368,  Corval¬ 
lis,  Oregon  97339.  EOE. 


Telemarketing  Manager 
NEED 
A 

CHALLENGE? 

Major  Middle  Atlantic  Region,  a 
publishing  company,  is  seeking  a 
Telemarketing  Manager  to  manage, 
motivate  and  energize  our  Telemarket¬ 
ing  staff. 

If  you  can  train,  inspire  and  challenge 
seasoned  telemarketers,  we  need  to 
talk! 

We  are  looking  for  a  manager  with  at 
least  two  years  experience  in  managing 
telemarketers  and  a  proven  record  of 
success. 

We  offer  an  excellent  salary,  incentive 
and  benefit  package. 

Send  resume  and  salary  history  to:  Box 
3227,  Editor  &  Publisher. 


THE  BAKERSFIELD  CALIFORNIAN  is 
looking  for  a  new  Classified  Advertising 
Manager.  This  82,000  daily/89,000 
Sunday  paper  is  in  a  growing  communi¬ 
ty,  two  hours  from  Los  Angeles.  Highest 
market  penetration  in  the  state  for  size 
of  paper.  One  paper  town.  An  exciting, 
state  of  the  art,  innovative  work  envi¬ 
ronment,  new  printing  facility  in  1983, 
Mac  Plus-supported  ad  graphics  depart¬ 
ment,  positive  and  professional  mana¬ 
gerial  culture.  Environment  demands 
and  fosters  creativity  in  its  employees. 
Successful  candidate  will  have  an 
undergraduate  degree,  at  least  2  years 
Classified  or  Retail  management  experi¬ 
ence  and  4  years  other  newspaper 
experience,  have  strong  managerial 
skills,  have  creative  sales  ideas,  have  a 
proactive  vision  for  the  Classified 
department  and  the  ability  to  transition 
the  organization  towards  that  vision. 
Excellent  people  skills  a  must. 

Please  send  resume  and  cover  letter  to: 
The  Bakersfield  Californian,  PO  Box 
440,  Bakersfield,  CA  93302,  Atten¬ 
tion:  Personnel  Department.  EOE. 


VICE  PRESIDENT/ADVERTISING 
Northwest  Media  Inc.  is  seeking  candi¬ 
dates  for  a  Vice  President  Advertising 
tor  its  two  dailies,  three  weeklies  and 
three  shoppers.  This  position  will  be 
based  at  the  Eastside  Journal-American 
in  Bellevue,  Washington.  Responsibili¬ 
ties  will  include  overseeing  regional 
operations  with  primary  focus  on  build¬ 
ing  advertising  share  of  market  for 
Bellevue's  daily  (28,000  circulation). 
Proven  leadership  qualities  must 
include  staff  development,  budgeting 
and  competitive  sales  experience.  We 
are  seeking  a  hands-on  manager  with 
solid  track  record.  This  is  an  opportuni¬ 
ty  to  be  on  the  ground  floor  of  an 
expanding  media  company.  We  offer  a 
competitive  salary  and  bonus  program, 
plus  an  excellent  stock  ownership  prog¬ 
ram.  Send  resume  and  salary  history  tO: 
President,  Northwest  Media  Inc.,  1705 
132nd  Ave.  NE,  Bellevue,  WA  98005. 


We  think  in  generalities, 
we  live  in  detail. 

Alfred  North  Whitehead 


HELP  WANTED 


ART/GRAPHICS 


ARTIST  -  ILLUSTRATOR 
For  mid-sized  Michigan  daily  in  Univer- 
isty  community  with  high  quality  of  life. 
Strong  background  in  graphic  design 
and  newspaper  color  essential.  Excel¬ 
lent  salary,  fringes.  Challenging  job 
responsibilities  include  creating 
cartoons,  graphics  and  finished  art, 
keylining  and  color  separations.  At  least 
two  years  newspaper  or  equivalent 
experience  desired.  Equal  Opportunity 
Employer.  Send  resume  to  Box  3244, 
Editor  &  Publisher. 


Cartoonist/Artist  needed  for  monthly 
circulation  graphics.  Send  samples  & 
price  to  CPS,  Box  95,  Dixon,  IL  61021. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


INFO  GRAPHICS  ARTISTS 
The  Pulitzer  Prize-winning  Charlotte 
Observer  is  looking  for  informational 
graphics  artists  knowledgeable  in  the 
use  of  Macintosh.  Experience  in  Illus¬ 
trator  88  and  MacDraw  11  is  a  must.  The 
job  includes  doing  charts,  graphs, 
maps,  and  diagrams.  We  are  committed 
to  building  a  strong,  visual  newspaper 
and  are  looking  for  artists  to  help  us  in 
that  effort.  Send  your  resume,  refer¬ 
ences  and  sample  work  to  Art  Director, 
Earnest  Hart,  The  Charlotte  Observer, 
PO  Box  32188,  Charlotte,  NC  28232, 
No  phone  calls,  please.  EOE,  M/F. 

News  Page  Designer 
Informational  Graphics  Specialist 
The  Asbury  Park  Press,  New  Jersey’s 
3rd  largest  daily  (Sunday  circ. 
215,000)  and  one  of  the  country's  top 
color  papers  has  openings  for  two  visual 
journalists: 

NEWS  PAGE  DESIGNER  will  join  our 
night  desk  to  package  A-1  and  other 
breaking  news  fronts.  Should  have 
experience,  top  skills  in  design,  type, 
use  of  photos  and  graphics. 

GRAPHICS  SPECIALIST  for  our  dynam¬ 
ic,  10-member  Art  Dept.  Should  be 
“Mac-smart”  and  love  creating  classy 
information  display.  Send  resume, 
samples  tO:  Nancy  Tobin,  Design  Direc¬ 
tor,  The  Asbury  Park  Press,  3601  Hwy. 
66,  Box  1550,  Neptune,  NJ  07754.  No 
calls,  please. 

Fearful  is  the 
seductive  power 
of  goodness. 

Bertolt  Brecht 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 
30,000  daily  and  Sunday  Zone  4  seek¬ 
ing  assistant  circulation  manager  with 
potential  to  assume  additional  responsi¬ 
bility.  Ideal  candidate  will  be  circula¬ 
tion  manager  of  a  smaller  daily  with 
some  large  daily  district  manager  exper¬ 
ience.  Degree  preferred.  Strong  empha¬ 
sis  required  in  generating  sales  and 
sales  promotion  material.  Single  copy 
and  route  delivery  experience  helpful. 
Progressive  family-owned  small  group. 
Good  salary  plus  MBO  bonus  and  bene¬ 
fits.  Send  resume  to  Box  3254,  Editor 
&  Publisher. 


CIRCULATION  DIRECTOR-For  20,000 
daily  in  Southwest.  Qualified,  exper¬ 
ienced  candidate  should  send  resume 
and  cover  letter,  including  salary 
requirements  tO:  Box  3217,  Editor  & 
Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  SALES  MANAGER 
We  are  seeking  an  aggressive  hands-on 
manager  to  supervise  our  sales  and 
promotion  program.  Responsibilities 
include  telemarketing,  crewing,  carrier/ 
DSN  sales  contest,  target  marketing 
and  sample  programs.  Must  be  able  to 
manage  effectively  and  handle  several 
assignments  simultaneously.  Three 
years  minimum  experience.  This  is  a 
growth  market  with  heavy  competition 
located  in  Central  Jersey.  We  offer  a 
starting  salary  in  the  low  $40's,  a  bonus 
program  along  with  a  complete  benefit 
package.  Please  send  resume  and 
salary  history  to  Box  3250,  Editor  & 
Publisher. 


Dynamic,  Orange  County,  California 
based  distributor  of  controlled  circula¬ 
tion  publication  searching  for  exper¬ 
ienced  and  dedicated  “hands  on  profes¬ 
sional"  to  manage  distribution  for  state 
wide  operation  (Zone  9).  Must  be  able 
to  train  and  supervise  area  managers 
and  outside  contractors,  establish  and 
maintain  major  retail  relationships, 
knowledge  of  route  systems,  and  deve¬ 
lop  all  policies  as  well  as  be  responsible 
for  bottom  line.  Send  resume  and  salary 
history  to:  CDS,  PO  Box  9452,  Newport 
Beach,  CA  92658. 


THE  CHICAGO  TRIBUNE  has  an  oppor¬ 
tunity  for  experienced  Circulators  to  join 
one  of  the  industry's  best  Circulation 
teams  in  a  “hands-on"  field  manage¬ 
ment  position.  Opportunities  will  vary 
based  on  experience.  Ideal  candidates 
will  have  experience  as  a  Circulation 
Director  of  papers  with  circulation  of 
less  than  50,000  or  field  experience 
with  larger  newspapers.  This  is  a 
growth-oriented  position  designed  for 
professional  Circulators  interested  in 
progressive  and  continued  career 
advancement  with  the  Midwest’s  lead¬ 
ing  newspaper.  Please  send  your 
resume  and  salary  history  in  strict  confi¬ 
dence  tO: 

CHICAGO  TRIBUNE  COMPANY 
Jim  Sollenberger 
Field  Service  Opportunities 
777  West  Chicago  Avenue 
Chicago,  Illinois  60610 


HELP  WANTED 


CIRCULATION 


REGIONAL  SALES  MANAGER 
TELEPHONE  SALES 
The  leader  in  newspaper  circulation 
telemarketing  seeks  a  self-starting  sales 
manager.  Promotion  to  regional  position 
and  vice  presidency  within  first  year. 
Ideal  candidate  will  have  3  to  5  years 
experience  in  circulation  or  telephone 
sales  and  the  ability  to  call  on  top  circu¬ 
lation  executives.  Travel  a  must,  reloca¬ 
tion  possible.  All  replies  kept  confiden¬ 
tial.  Send  resume  and  earning  require¬ 
ments  to:  Dick  Levis,  Levis  Sales,  Inc., 
4  Lincoln  Place,  Madison,  NJ  07940. 


ZONE  3  five  afternoon  and  Sunday 
seeks  promotion-minded  circulation  pro 
who  is  committed  to  quality  growth. 
ABC,  computerized.  Adult  carriers. 
Honest  circulators  who  want  to  be 
rewarded  for  growth  reply  to:  Box  3246, 
Editor  &  Publisher. 


ZONE  MANAGERS 

THE  WASHINGTON  POST  is  anticipat¬ 
ing  openings  for  highly  motivated  indivi¬ 
duals  with  proven  management  experi¬ 
ence.  preferably  in  both  home  delivery 
and  single  copy  sales.  Candidates  must 
possess: 

-  Strong  sales  orientation 

-  Appreciation  of  the  importance  of 
customer  service 

-  Positive  field  orientation 

-  Ability  to  recruit,  train  and  motivate 
independent  distributors  in  a  wide 
variety  of  environments  (urban, 
suburban,  rural) 

-  Excellent  people  skills  and  organiza¬ 
tional  ability 

-  Solid  record  keeping  skills 

-  Demonstrated  management  ability 
Excellent  benefits  and  salary  (commen¬ 
surate  with  experience)  plus  MBO.  If 
you’re  interested  in  a  challenging  posi- 
fion  as  a  member  of  a  diverse,  energetic 
circulation  team  on  a  leading  metropoli¬ 
tan  newspaper  with  a  great  tradition  and 
a  record  of  consistent  growth,  send 
detailed  resume,  including  salary 
reqirements  to: 

The  Washington  Post 
Circulation  Dept.  TAM 
1150  15th  St.  NW 
Washington,  DC  20071 
We  are  an  equal  opportunity  and 
affirmative  action  employer. 


irS  A  CLASSIFIED  SECRET! 

We never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  dis¬ 
card  your  reply. 

EdHor&Pubfisher  ^  ABP 

11  West  19th  Streel- New  York  N  Y  tool  l  •  212  675  4380  ANRA 
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HELP  WANTED 


COMPUTER  TECHNOLOGY 


ELECTRONICS  TECHNICIAN 
The  Boulder  Daily  Camera,  a  Knight- 
Ridder  daily,  is  looking  tor  a  technical 
or  trade  school  graduate  w'several  years 
experience,  capable  of  working  with 
little  supervision  tor  a  night  shift  posi¬ 
tion.  Atex,  Harris,  Compugraphic  and 
electro/mechanical  experience  helpful. 
Please  send  resume,  salary  history  and 
salary  requirements  to:  Director, 
Human  Resources,  Daily  Camera,  PO 
Box  591,  Boulder,  CO  80306. 


To  hazard  much  to 
get  much  has  more  of 
avarice  than  wisdom. 

William  Penn 


DATA  PROCESSING 

DATA  PROCESSING 
SYSTEMS  ANALYST 
The  Fresno  Bee,  central  California’s 
leading  newspaper  with  a  circulation  of 
1 55,000  plus,  needs  an  individual  with 
strong  analytical  and  communication 
skills  with  heavy  exposure  in  an 
HP3000  environment  using  IMAGE  and 
COBOL.  Ideal  candidate  will  have 
experience  in  advertising  and  financial 
applications;  knowledge  of  circulation 
systems  a  plus.  Competitive  salary  and 
excellent  benefit  package  offered.  Send 
resume  and  salary  history  tO: 

PERSONNEL  DEPARTMENT 
The  Fresno  Bee 
1626  E  Street 
Fresno,  CA  93786 
An  Equal  Opportunity  Employer 


_ EDITORIAL _ 

AGGRESSIVE  SPORTS  WRITER 
needed  by  Zone  4,  medium-sized  AM 
daily  that  values  enterprise  reporting  to 
cover  all  aspects  of  a  major  college 
sports  program.  Salary  commensurate 
with  experience.  Box  3221,  Editor  & 
Publisher. 


AGING  EDITOR  seeks  young  individual 
to  train  for  replacement.  Will  send 
copies  of  paper.  Write  to  Box  3253, 
Editor  &  Publisher. 


ASSISTANT  EDITOR 
Entry-level  editorial  position  available 
for  award-winning,  national  agriculture 
magazine.  Journalism  degree  and 
strong  writing  skills  required.  Livestock 
knowledge  helpful.  Some  travel 
involved.  Send  resume  and  writing 
samples  to  Vance  Publishing  Corp., 
Attn:  Human  Resources,  PO  Box  2939, 
Shawnee  Mission,  KS  66201. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MedlaLine.  MedlaLlne  Is  the 
newspaper  industry's  daily 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day. 
Staff  writers,  copy  editors, 
sports  writers  and  editors 
can  all  get  a  jump  in  the 
competitive  job  market  with 
MediaLine.  Get  the  best 
leads  in  the  business.  Get 
MediaLine. 

800-237-8073 

In  California;  408-296-7353 


HELP  WANTED 


EDITORIAL 


ASSISTANT  METRO  EDITOR 
The  Ann  Arbor  News  is  seeking  an 
experienced  editor  to  assist  in  directing 
our  award-winning  metro  department. 
The  assistant  metro  editor  will  have 
strong  leadership  skills,  an  ability  to 
develop  stories  and  share  coverage  in  a 
vibrant  university  community.  Send 
resume  and  cover  letter  outlining  your 
management  approach  to  Ed  Petykiew- 
icz.  Editor,  The  Ann  Arbor  News,  PO 
Box  1147,  Ann  Arbor,  Ml  48106. 


ASSISTANTS  SPORTS  EDITOR 
The  Southern  Illinoisan,  35,000,  7-day 
AM,  needs  an  assistant  sports  editor  to 
work  slot  3  days  a  week,  help  direct  and 
manage  six-person  staff  heavy  in  colle¬ 
giate  and  prep  coverage.  Needs  strong 
copy  editor  and  writer.  Send  clips, 
layouts  &  resume  to  Scott  Monserud, 
Sports  Editor,  Southern  Illinoisan,  Box 
2108,  Carbondale,  IL  62902. 


BUSINESS  REPORTERS 
Investor’s  Daily  has  immediate  open¬ 
ings  in  its  Los  Angeles  headquarters  for 
experienced  business  reporters  and 
copy  editors.  Prior  business  journalism 
required  and  advanced  degrees 
preferred.  Salary  and  benefits  competi¬ 
tive  with  other  major  national  dailies. 
We-  are  an  innovative  and  aggressive 
newspaper  looking  for  people  who  can 
help  us  grow.  Resume  and  clips  to 
Stephen  Fox,  Editor,  1941  Armacost 
Ave.,  Los  Angeles,  CA  90025. 


BUSINESS  WRITER  for  daily/Sunday 
newspaper  in  heart  of  New  Jersey’s 
Fortune  500  country.  Daily  business 
reporting  experience  a  plus.  Forward 
resume,  clips,  references  and  salary 
requirements  to  Eric  Chabrow,  Business 
Editor,  Daily  Record,  629  Parsippany 
Rd.,  PO  Box  217,  Parsippany,  NJ 
07054. 


CITY  EDITOR 

The  Knoxville  Journal,  an  award¬ 
winning,  44,000-circulation  PM  daily, 
needs  experienced  journalist  to  super¬ 
vise  staff  of  fifteen  aggressive,  enter¬ 
prising  reporters.  Requires  strong 
reporting,  editing  skills,  love  for 
competition.  Send  resume,  references, 
clips  to:  Larry  Aldridge,  Managing 
Editor,  The  Knoxville  Journal,  PO  Box 
911,  Knoxville,  TN  37901, 


CITY  EDITOR 

The  Bismarck  Tribune’s  metro  editor  of 
fourteen  months  has  been  snared  by 
another  Lee  Enterprises  paper,  and  we 
need  help  fast.  Twelve-member  report¬ 
ing  staff  covering  North  Dakota’s  capital 
city  needs  encouragement,  direction 
and  good  ideas.  Candidates  should  be 
experienced  at  spotting  holes  in  stories 
and  turning  hum-drum  prose  into  spark- 
eling  copy.  Join  us  and  find  out  why  the 
Bismarck  Tribune  has  been  the  Lee’s 
fastest  growing  newspaper,  and  a 
breeding  ground  for  group  editors. 
Write:  Paula  Redmann,  Human  Resour¬ 
ces.  The  Bismarck  Tribune,  PO  Box 
1498,  Bismarck,  ND  58504. 


CITY  EDITOR 

ASSISTANT  NEWS  EDITOR 
ASSISTANT  SPORTS  EDITOR 
Mountain  states  daily  anticipates  open¬ 
ings  for  these  positions.  If  your 
reputation  for  quality  has  prepared  you 
for  more  responsibility,  please  respond 
to  Box  3248,  Editor  &  Publisher. 


COPY  EDITOR 

For  daily  newsroom  -  entry  level  posi¬ 
tion.  Includes  editing,  correcting,  head¬ 
lines,  and  limited  page  layout.  Journal- 
ism  degree  or  commensurate 
experience.  Excellent  benefits.  Send 
resume  to:  The  Yuma  Daily  Sun, 
Personnel  Department,  PO  Box  271, 
Yuma,  AZ  85364.  EOE. 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS 

Winter’s  not  far  off.  If  you  are  hot,  but 
where  you  work  is  not,  read  on.  We  are 
an  aggressive  group  of  newspapers  in 
the  San  Francisco  Bay  Area  with  a 
circulation  well  in  excess  of  100,000. 
Promotions  and  expansion  have  created 
slots  for  ambitious,  experienced  copy 
editors.  We’ll  challenge  you  profession¬ 
ally,  now  and  in  the  future.  You  can 
learn  for  yourself  why  this  is  a  great 
place  to  live.  Write  News  Editor  Jack 
Lyness,  Alameda  Newspapers,  116 
West  Winton  Avenue,  Hayward,  CA 
94544. 


COPY  EDITOR  -  63,000  southeastern 
morning  newspaper  seeks  quality  editor 
with  talent  in  editing,  headline  writing, 
layout.  Send  letter,  resume  and 
samples  to  Jim  Willis,  Mananing  editor, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


COPY  EDITOR  for  hard  news-oriented 
financial  daily  newspaper  in  the  heart  of 
New  York’s  financial  district.  Ability  to 
challenge  copy  and  to  work  closely  with 
reporters  essential.  Daytime,  weekday 
hours;  competitive  salary,  benefits. 
Send  resume  and  clips  to  John  Allan/ 
Editor,  THE  BOND  BUYER,  One  State 
St.  Plaza,  31st  fir..  New  York,  NY 
10004. 


COPY  EDITOR  for  growing  30,000  daily 
near  Cincinnati.  Send  resume  to 
Howard  Saltz,  Editor,  The  Journal 
News,  228  Court  Street,  Journal 
Square,  Hamilton,  OH  45012. 


COPY  EDITOR 

For  progressive,  15,000-circulation 
daily.  Experience  preferred.  This  is  a 
demanding  position  on  a  two-person, 
paginated  desk  operation.  Send  resume 
to  Jill  Claflin,  The  Telegraph,  PO  Box 
370,  North  Platte.  NE  69103;  Tel: 
(308)  532-6000. 


COPY  EDITOR 
Full-time  -  Sports  Dept. 

For  Northern  New  Jersey  daily  newspap¬ 
er.  Prefer  minimum  of  2-3  years  daily 
newspaper  editing  experience.  Some 
layout  background  a  must  -  will  be  work¬ 
ing  with  color.  Will  be  working  the  even¬ 
ing  shift.  Starting  time  4,  5  or  6  PM. 
Excellent  salary  and  benefits.  Please 
submit  resume,  with  salary  require¬ 
ments  to  The  Record,  c/o  Helen  Moore, 
150  River  St.,  Hackensack,  NJ  07601. 
Or  call  (201)  646-4227.  EOE-MT. 


COPY  EDITOR 

Needed  by  The  Las  Vegas  Review- 
Journal,  which  has  a  circulation  of 
120,000.  Two  years  of  copy  editing 
experience  on  a  daily  newspaper  is 
required.  Prefer  someone  with  slot 
experience  and  strong  layout  skills. 
Send  resume  to  Joe  Kirby,  News  Editor, 
PO  Box  70,  Las  Vegas,  NV 
89125-0070. 


DESIGN  EDITOR 

We’re  looking  for  a  talented  designer 
manager  to  direct  a  five-person  depart¬ 
ment  of  artists  and  page  designers.  We 
recently  redesigned  our  57,000  PM 
Knight-Ridder  daily,  where  quality 
design  is  an  essential  ingredient  in 
every  section.  We  have  two  Macs  in 
heavy  use  and  recently  completed  a 
Flexo  press  upgrade.  Artistic  ability  a 
plus  but  not  essential.  Send  work 
samples  and  resume  to  Gary  Peterson, 
Assistant  Managing  Editor,  The  News- 
Sentinel,  PO  Box  102,  Fort  Wayne,  IN 
46801.  An  Equal  Opportunity 
Employer. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 
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The  York  Dispatch  in  Pennsylvania 
seeks  an  experienced  business  editor. 
Business  writing  and  editing  experience 
a  must.  Apply  tO:  Pete  Bhatia,  Editor, 
The  York  Dispatch,  15-17  E,  Philadel¬ 
phia  St.,  York,  PA  17405. 


EDITORIAL  WRITER 
Our  editorials  have  made  a  difference 
and  we  are  looking  for  that  writer  whose 
aggressive  reporting  techniques  and 
ability  to  develop  projects  will  serve  as 
catalysts  for  change.  Newsroom  experi¬ 
ence  highly  preferred  as  is  an  eye  for  the 
community  and  regional  issues  that 
touch  readers’  lives.  Detailed  resume 
and  clips  to  John  J.  Fried,  editor,  editor¬ 
ial  pages.  Press  Telegram,  604  Pine 
Ave.,  Long  Beach,  CA  90844-0001. 


EDITOR  Managing  statistical  depart¬ 
ment  for  new  daily  newspaper.  Organi¬ 
zational  ability,  experience  required. 
Knowledge  of  Thoroughbred  Racing, 
Data  Processing  desirable.  Write  to 
President,  RACING  ACTION,  18  Indust¬ 
rial  Park  Drive,  Port  Washington,  NY 
11050.  (516)  484-3300. 


EXPERIENCED  NEWSPERSON  who 
can  tackle  tough  assignments  and  show 
a  good  flair  for  soft  news  writing  as  well. 
Position  also  requires  some  layout  and 
design  work.  Send  resume  and  clips  to 
Box  3236,  Editor  &  Publisher. 


EXPERIENCED,  VERSATILE  Reporter 
for  key  metro/regional  staff  position  on 
57,000  daily,  Sunday  nearing  80,000. 
Need  an  aggressive  person  for  depth 
and  lighter  features  plus  breaking 
news.  Tight,  bright  writing  style. 
Replacing  an  excellent  reporter  we 
promoted  to  features  editor.  Mail  only 
resume,  clips  to  John  Gibson,  Editor, 
Green  Bay  Press-Gazette,  PO  Box 
19430,  Green  Bay,  W1  54307-9430.  A 
Gannett  newspaper.  An  equal  opportun¬ 
ity  employer. 


FREELANCE  EDITOR 
Writer/Editor  to  write  product-oriented 
feature  articles  for  electric  utility 
industry  magazine.  Articles  must  be 
technically  accurate  and  also  tell  a  good 
story.  Looking  for  a  journalist  who 
specializes  in  our  industry  (or  a  closely 
related  one)  and  is  skilled  at  selecting, 
writing,  and  editing  articles  that  tell 
how  a  new  product,  technology  or 
procedure  solved  a  problem  or  improved 
operations  for  a  company.  A  science  or 
engineering  degree  is  a  plus.  Send 
resume  and  clips.  Beginners  and  gener¬ 
alists  should  not  apply  for  this  position. 
Box  3247,  Editor  &  Publisher. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-4261  for 
current  Federal  list.  (Fee  required). 


GROWING  NEWSLETTER  publisher 
needs  two  experienced  editors  for  bi¬ 
weekly  newsletters  on  Pentagon 
contractor  litigation  and  regulatory 
issues.  Litigation  newsletter  requires 
legal  reporting  experience,  legal  back¬ 
ground  preferred.  Regulation  letter 
requires  government  reporting  experi¬ 
ence,  Salaries  in  upper  $20s  to  upper 
$30s,  depending  on  background,  legal 
exprience.  Excellent  benefits.  Send 
resumes,  writing  samples  to  Pasha 
Publications,  1401  Wilson  Blvd.,  Suite 
900,  Arlington,  VA  22209.  Attn:  GL. 


Immediate  opening  for  news  editor. 
Career  track  position.  Must  have  experi¬ 
ence  in  news  and  page  layout.  Will 
consider  reporter  with  two  or  more  years 
experience  who  is  ready  to  move  to  news 
editor  slot.  Send  letter  of  application, 
resume  and  your  best  clips  to  Wallace 
Goodman,  General  Manager,  Enterprise 
Ledger,  PO  Box  1140,  Enterprise,  AL 
36331. 
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KIPLINGER  FELLOWSHIPS 
Journalists  with  three  years’  or  more 
experience  are  invited  to  apply  to 
Kiplinger  Midcareer  Program  in  Public 
Affairs  Reporting  at  Ohio  State  Univer¬ 
sity.  Yearlong  program  combines  writing 
long-form  articles  for  publication  with 
liberal  arts  studies  leading  to  a  master’s 
degree.  Ten  fellows  appointed  each  year 
receive  full  tuition  plus  monthly  living 
stipends.  Reporting  trip  to  Washington 
included.  Selection  is  competitive. 
Minorities  encouraged  to  apply.  Next 
class  begins  Sept.  20,  1989.  Write  or 
call  Prof.  John  Wicklein,  director, 
Kiplinger  Program,  School  of  Journal¬ 
ism,  Ohio  State  University,  242  W. 
18th  Ave.,  Columbus,  OH  43210, 
(614)  292-2607;  292-6291. 


LIFESTYLE  EDITOR 
Aggressive  SF  Bay  Area  group  seeks  a 
lifestyle  editor  with  style.  Of  course  you 
are  a  leader  with  strong  editing  skills 
and  a  good  eye  for  graphics.  But  can 
you  help  us  shine  in  one  of  the  country’s 
most  competitive  market?  We  win 
awards,  but  winning  readers  is  more 
important.  And  there  is  plenty  of 
distractions  where  we  live,  so  we  want 
pages  that  sizzle.  Write  Features  Editor, 
Sharon  Betz,  Alameda  Newspapers, 
116  West  Winton  Avenue,  Hayward,  CA 
94544. 


LIFESTYLES  EDITOR  trainee  sought  by 
small  daily  in  Southwest.  Lifestyles 
experience  preferred,  but  bright  young 
journalism  professional  wanting  career 
position  will  be  considered.  We’re  in  the 
heart  of  a  scenic,  historic  and  dry- 
climate  area  offering  an  outdoors  cornu¬ 
copia.  Salary  will  depend  on  experi¬ 
ence.  Call  Berky  at  Farmington  (NM) 
Daily  Times  (505)  325-4545. 


MANAGER  OF  COMMUNICATIONS 
Private  club  seeks  mature  person  with 
15  years  experience  in  editing,  writing 
monthly  magazines,  newsletters  and 
internal  publications.  Must  have  exper¬ 
ience  in  handling  all  aspects  of  commu¬ 
nications,  public  relations,  layout  and 
design,  media  and  vendor  selection. 
Send  resume  along  with  samples  of 
work  to  Bella  Knight,  Union  League 
Club  of  Chicago,  65  W.  Jackson  Blvd., 
Chicago,  IL  60604. 


MANAGING  EDITOR 
Weekly  newspaper  covering  the  CT  legal 
community  seeks  a  great  writer  with  a 
minimum  of  3  years  of  newspaper  copy 
editing  experience.  The  right  candidate 
must  be  able  to  work  Stamford,  CT  as  a 
writing  coach  to  our  small,  talented 
reporting  staff.  Responsibilities  include 
layout  and  copy  editing.  Knowledge  of 
AP  Style  a  must.  Salary  negotiable. 
Send  resume  to  Box  3237,  Editor  & 
Publisher. 


MEDIUM-SIZED  ZONE  4  AM  daily  that 
values  enterprise  reporting  needs 
aggressive  reporter  who  knows  how  to 
develop  and  work  new  sources  for  a 
highly  competitive  bureau.  Salary 
commensurate  with  experience.  Box 
3225,  Editor  &  Publisher. 


News  Editor 
Sports  Editor 
Graphics  Editor 
Photo  Director 

A  mid-sized  New  England  daily  is 
looking  for  a  news  editor.  A  paper  in  the 
Southeast  needs  a  sports  editor.  A 
metro  in  the  Southeast  wants  a  graphics 
editor  and  photo  director  with  proven 
track  records.  If  you  are  qualified  for 
these  positions,  send  your  resume  to 
JOB  BANK,  2615  River  Road,  Suite  7, 
Cinnaminson,  NJ  08077  or  call  director 
Jenny  Woestendiek  at  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  these  positions. 


NEWS  DESK  EDITOR  Washington 
bureau  for  one  of  the  nation’s  largest 
newspaper  groups  seeking  experienced 
copy  editor  for  news  desk  opening. 
Alternating  late  afternoon/evening  shift. 
Send  resume  and  salary  requirements 
to  Box  3235,  Editor  &  Publisher. 


NIGHT  EDITOR 

Good  position  for  individual  growth  at 
this  family  owned  9,000  circulation 
daily  newspaper.  Perfect  for  an  aggres¬ 
sive  person  who  has  a  working  know¬ 
ledge  of  newspaper  layout  and  editing, 
and  is  willing  to  learn  more.  Fringes, 
evening  hours.  Our  night  editor  is  a 
person  who  can  manage  a  news  staff 
and  photographers  and  wants  the  chal¬ 
lenge  of  designing  and  filling  our  news 
pages.  Send  cover  letter,  resume,  and 
clips  to  B.  J.  Small,  Gettysburg  Times, 
18  Carlisle  Street,  Gettysburg,  PA 
17325,  or  call  (717)  334-1132. 


NIGHT  METRO  EDITOR 
The  Press-Enterprise,  an  expanding 
150,000  circulation  daily  in  fast¬ 
rowing  Riverside  County  in  Southern 
alifornia,  seeks  an  experienced  assign¬ 
ment  editor  who  can  lead  reporters, 
make  solid  news  decisions,  handle  a 
high  volume  of  copy,  balance  the 
concerns  of  both  reader  and  writer  and 
do  it  all  on  deadline  in  a  fast-paced 
news  operation  that  is  into  zoning  in  a 
big  way.  Excellent  salary  and  benefits. 
Resume  and  references  to  Bob 
Marshall,  Assistant  Managing  Editor, 
The  Press-Enterprise,  PO  Box  792, 
Riverside,  CA  92502.  No  phone  calls, 
please.  EOE. 


POLICE  AND  COURTS  REPORTER 
Needed  by  38,000  PM  in  highly 
competitive  market.  Two  or  three  years 
experience  preferred;  speed,  accuracy, 
fairness  required.  Send  resumes  to  Bill 
Jackson,  Editor,  The  Evansville  Press, 
PO  Box  454,  Evansville,  IN  47703. 


Progressive  North  Central  Illinois  Daily 
has  opening  for  general  news  reporter. 
Previous  newspaper  experience  and 
knowledge  of  local  government  helpful. 
Send  clips  and  resume  to;  J.  McCul¬ 
lough,  News-Tribune.  LaSalle,  IL 
61301. 


PULITZER  PRIZE-WINNING  23,000 
daily  seeks  general  assignment  reporter 
who  makes  copy  sparkle,  has  a  flare  for 
the  unusual  and  believes  in  community 
journalism.  Opportunities  for  advance¬ 
ment.  Send  resume,  clips  to  Bob  Brad¬ 
ley,  Managing  Editor,  The  Globe  Times. 
202  West  Fourth  Street,  Bethlehem,  PA 
18015. 


REPORTER:  13,000  AM  daily  in  north¬ 
western  Pennsylvania  seeks  reporter 
with  a  flair  for  features  and  a  respect  for 
the  importance  of  local  government 
reporting.  Desk  experience  a  plus.  Send 
clips,  resume  and  references  to  Paul 
Reichart,  Managing  Editor,  The  Brad¬ 
ford  Era,  PO  Box  365,  Bradford,  PA 
16701. 


REPORTER  wanted.  Small.  5-day  PM 
daily.  Chance  to  learn  it  all  in  good, 
working  conditions.  Photo  and  editing 
skills  helpful.  Send  resume,  clippings 
and  references  to  David  Critchlow  Sr., 
Messenger,  PO  Box  430,  Union  City, 
TN  38261. 


REPORTERS  -  All  Levels.  A  train  of 
investigative  financial  reporters  has 
been  setting  Wall  Street  on  its  ear  with  a 
rowing  50-year-old  weekly  magazine, 
ome  see  if  there’s  a  fit  for  you.  Open¬ 
ings  for  staff  at  all  levels.  Respond  in 
confidence  with  a  note  and  resume  to; 
HR  Dept.,  Dealers  Digest,  2  World 
Trade  Center,  18th  Floor,  New  York,  NY 
10048.  Equal  Opportunity  Employer. 
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REPORTER 

We’re  growmg.  We  need  experienced 
reporters  willing  and  able  to  learn  to 
report  news  on  business.  Start  as  a 
reporter,  great  potential  tc  advance  to 
editor  and  beyond.  You  must  be  a  self¬ 
starter,  capable  of  discovering  stories 
following  leads  and  researching  the 
tacts.  All  by  telephone.  To  apply  for  this 
unique  opportunity,  rush  your  resume  to 
Personnel  Dept.  C-E,  Crittendon  News 
Service,  Inc.,  Box  1150,  Novato,  CA 
94948. 


SENIOR  EDITOR:  Manhattan  Lawyer, 
the  aggressive  year-old  weekly 
published  by  The  American  Lawyer 
Newspapers  Group,  seeks  an  exper¬ 
ienced  assignment  editor.  ML  covers 
state  and  federal  courts  and  the  busi¬ 
ness  of  New  York  law  firms.  The  senior 
editor  will  direct  and  edit  the  work  of  six 
reporters.  Salary  negotiable.  ML  is  aisc 
looking  for  experienced  REPORTERS. 
Resumes  to  Nirdi  Relis,  Manhattan 
Lawyer,  2  Park  Ave.,  NY,  NY  10016. 


SMALL  CARIBBEAN  weekly  newspaper 
seeks  aggressive,  hardworking  reporter 
ideal  for  recent  J  school  graduate  with 
excellent  skills  considered.  Salary 
$  1 7 5/wk.  Box  32 1 1 ,  Ed  itor  &  PubI  isher. 


SMALL  GROWING  DAILY  PAPER  in 
South  Dakota  is  looking  for  highly  moti¬ 
vated  Editors  and  Reporters.  Knowledge 
of  desk  top  publishing  preferred.  Strong 
photographic  skills  a  must.  If  interested 
please  send  resume  and  salary  require¬ 
ments  to  Box  3212,  Editor  &  Publisher. 

SPORTS  EDITOR 

For  small  growing  southeastern  daily. 
Send  clips,  resume,  and  a  list  of  refer¬ 
ences  to  Box  3220,  Editor  &  Publisher. 

SPORT  WRITER:  We  have  an  opening  in 
our  sports  department  tor  a  flexible 
writer  who  can  handle  the  gamut  from 
scholastic  sports  to  hunting  and  fishing. 
Send  clips  of  features,  columns  and 
news  stories  plus  resume  and  refer¬ 
ences  to  Paul  Reichart,  Managing 
Editor,  The  Bradford  Era,  PO  Box  365, 
Bradford,  PA  16701. 

STATE  GOVERNMENT  REPORTER 
San  Jose  Mercury  News  is  looking  for  a 
state  government  reporter  for  our  two- 
person  Sacramento  bureau.  Apply  only 
if  you  have  at  least  3  years  of  demon¬ 
strated  experience  in  government,  polit¬ 
ical  and  investigative  reporting  at  the 
State-house  or  equivalent  government 
levels.  Send  a  resume  and  clips  to  Patri¬ 
cia  A.  Fisher,  AME/Personnel  &  Deve¬ 
lopment,  San  Jose  Mercury  News,  750 
Ridder  Park  Dr.,  San  Jose,  CA  95190. 


NEWS 

EDITORS 

Put  Your 

Newsroom  Expertise 
To  Work  For  Us. 


Prodigy  Services  Company  is  a  partnership  of  IBM  and 
Sears.  The  PRODIGY^*^  service  will  allow  families  with  per¬ 
sonal  computers  to  receive  a  broad  range  of  personalized 
information,  send  electronic  mail  and  conduct  many 
transactions,  including  banking,  shopping  and  travel  reser¬ 
vations  from  their  homes  and  offices.  We  are  currently 
seeking  two  full-time  News  Editors  to  join  our  newsroom 
editorial  department. 

Applicants  should  have  at  least  2-3  years  newsroom 
experience  in  print,  broadcast  or  on-line  media.  A  concise 
and  lively  writing  style  is  required  and  basic  computer  skills 
are  preferred.  Sports  expertise  is  an  asset,  and  applicants 
must  be  able  to  edit  news  and  business  stories. 

Our  White  Plains  newsroom  operates  24  hours  a 
day,  7  days  a  week,  so  applicants  should  expect  some  shift 
work.  In  return,  we  offer  an  opportunity  to  be  part  of 
something  brand  new  and  exciting,  working  for  a  mowing 
company  in  a  newsroom  staffed  by  experienced  and 
talented  journalists. 

For  immediate  consideration,  please  send  your  resume  to: 
Recruiting  Manager,  Prodigy  Services  Company,  445 
Hamilton  Avenue,  White  Plains,  New  York  10601.  An 
equal  opportunity  employer. 

PRODIGY 

Semces  Company 

PRODIGY  is  a  service  mark  and  registered  trademark  of  Prodigy 
Services  Company,  a  partnership  of  IBM  and  Sears. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
LIBRARY 


HELP  WANTED 
PHOTOGRAPHY 


HELP  WANTED 
PRODUCTION 


THE  ARIZONA  DAILY  STAR  is  looking 
for  a  classical  music  and  jazz  writer. 
Some  general  assignment  features  work 
also  required.  Applicants  must  have 
classical/jazz  experience.  Send  resume 
and  clips  to  Bobbie  Jo  Buel,  PO  Box 
26807,  Tucson,  AZ  85726. 


THE  HERALD,  located  in  one  of  the 
South's  most  dynamic,  competitive 
markets,  is  looking  for  an  opinion  page 
editor  and  a  business  editor.  Send 
resume,  work  samples  to  Terry  Plumb, 
Editor,  PO  Box  11707,  Rock  Hill,  SC 
29731. 


ASSISTANT  METRO  EDITOR 
The  Press-Enterprise,  circulation 
150,000  and  growing,  has  an  opening 
for  an  editor  who  can  lead  reporters  on  a 
big  and  busy  staff,  handle  the  demands 
of  producing  daily  stories  while  helping 
to  shape  long-range  coverage  on  key 
beats  and  work  with  reporters  in  several 
bureaus  and  in  the  main  office.  Excel¬ 
lent  salary  and  benefits,  day  hours. 
Resume  and  references  to  Bob 
Marshall.  Assistant  Managing  Editor, 
The  Press-Enterprise,  PO  Box  792, 
Riverside,  CA  92502.  No  phone  calls. 
An  Equal  Opportunity  Employer. 


The  Sandusky  (OH)  Register  has  an 
opening  for  a  full-time  reporter  in  its 
Norwalk  bureau.  Send  resume,  5 
feature  and  5  news  clips,  to  Rex 
Rhoades,  314  West  Market  St.,  Sandu¬ 
sky,  OH  44870,  OH,  PA,  IN,  Ml  applic¬ 
ants  preferred.  Starting  salary: 
$245,00. 


THE  YORK  DISPATCH  in  Pennsylvania 
has  immediate  openings  for  talented 
general  assignment,  business  and 
feature  reporters.  We  also  have  an  open¬ 
ing  for  an  editorial  artist  with  design 
experience  and  anticipate  editing-desk 
openings  in  the  near  future.  Great 
opportunity  in  a  competitive  market. 
Send  resume,  clips,  references  to:  Pete 
Bhatia,  Editor,  The  York  Dispatch, 
15-17  E,  Philadelphia  St,,  York,  PA 
17405.  No  phone  calls,  please. 


WANTED  FUNNY  NEWS 
What's  weird  on  your  beat?  We  need 
stringers  for  National  Lampoon's  "True 
Facts,"  No  "funny"  writing-just  funny 
stories,  told  straight.  Byline  plus 
payment.  Write  for  guidelines:  Stringer, 
National  Lampoon,  155  Ave.  of  the 
Americas,  New  York,  NY  10013. 


WEEKEND  EDITOR 

For  award-winning  southern  New 
England  dailies  with  50,000  circula¬ 
tion,  Strong  assigning,  copy  editing, 
and  layout  skills  a  must,  plus  good  writ¬ 
ing  skills,  and  a  knowledge  of  the  world 
of  art  and  entertainment.  Creative  indi¬ 
vidual  with  three  years  daily  newpaper 
experience  or  equivalent.  Excellent 
career  opportunity.  Good  salary  and 
benefits.  Send  cover  letter,  resume  and 
clips  and/or  samples  of  sections  to: 
Features  Editor,  The  Advocate,  PO  Box 
9307,  Stamford,  CT  06904. 


WRITERS  AND  EDITORS:  Fast-growing 
dailies  in  an  exciting  part  of  the  country 
are  looking  for  the  best.  We  cover  law, 
business  and  real  estate  with  flair  and 
guts.  Box  3239,  Editor  &  Publisher, 

WRITERS  -  The  Grandbury  Gazette,  a 
literary  newspaper,  wants  to  see  your 
best  fiction  and  nonfiction.  Submit  to: 
203  E.  Bridge  St,,  Grandbury,  TX 
76048. 


ZONE  4  MEDIUM-SIZED  AM  DAILY 
that  values  enterprise  reporting  needs 
aggressive  sports  news  editor  to  direct 
staff  of  eleven  covering  professional 
teams,  major  colleges,  ACC  sports, 
national  sporting  events  and  area 
sports.  Salary  commensurate  with 
experience.  Box  3224,  Editor  & 
Publisher, 


LIBRARIAN  -  NEWSPAPER 
Approximately  $37K 
The  New  York  Post  editorial  department 
Is  seeking  an  assistant  head  librarian. 
Must  have  Master  of  Library  Science 
degree  and  minimum  of  five  years 
library  experience  including  supervisory 
background.  Newspaper  library  experi¬ 
ence  important,  but  not  essential. 
Knowledge  of  Nexis  preferred.  Write: 
Lucy  Lambert,  Personnel  Department, 
New  York  Post,  210  South  Street,  New 
York,  NY  10002, 

The  New  York  Post  is  an  Equal  Oppor¬ 
tunity  Employer, 


Classified  Advertising 
(212)  675-4380 


_ MAILROOM _ 

A  daily  newspaper  located  in  the  beauti¬ 
ful  West  Coastal  area  of  Florida  has  an 
immediate  opening  for  an  experienced 
mailroom  supervisor.  Responsibilities 
will  be  the  hiring,  training,  scheduling 
and  supervision  of  a  mailroom  team  to 
get  out  a  morning  daily  and  other  publi¬ 
cations  with  a  combined  circulation  of 
more  than  300,000,  Applicant  should 
have  at  least  2  years  experience  as  a 
mailroom  supervisor  with  a  working 
knowledge  of  the  Harris  inserter  and 
Cutler  Hammer  and  IDAB  stacker 
equipment.  Send  resume  and  cover 
letter  to  Box  3255,  Editor  &  Publisher. 


MAILROOM  FOREPERSON 

The  Times  Herald-Record,  one  of  the 
fastest  growing  daily  newspapers  in  the 
nation,  is  seeking  an  experienced  mail- 
room  foreperson.  We  are  a  dynamic 
community  oriented  newspaper  in  Zone 
2  serving  the  mid-Hudson  Valley  just  65 
miles  from  NYC;  current  circulation 
95,000. 

This  individual  will  be  responsible  for 
the  daily  and  Sunday  inserting  opera¬ 
tions  of  the  paper.  The  position  requires 
working  on  the  night  shift,  supervising  a 
staff  of  approximately  40  employees. 

Applicants  must  have  prior  supervis¬ 
ory  experience  in  addition  to  pre-print 
zoning  experience.  Harris  or  (IMA 
inserting  experience  a  plus. 

To  apply  send  resume  and  salary 
history  to  Debra  Sherman,  Personnel 
Director,  The  Times  Herald-Record,  40 
Mulberry  St.,  Middletown,  NY  10940. 

EOE/M/F/V/H. 


MARKETING 


PHOTOGRAPHER/REPORTER  position 
open  on  art-oriented  11,000  daily  and 
has  a  long  history  of  winning  awards. 
Right  person  also  must  be  able  to 
handle  reporting  and  writing  duties. 
Reply  to  The  Shelbyville  News,  c/o  Jim 
McKinney,  Executive  Editor,  PO  Box 
750,  Shelbyville,  IN  46176, 


STAFF  PHOTOGRAPHER 
The  Bismarck  Tribune,  North  Dakota's 
blue  ribbon  newspaper  has  an  opening 
for  a  staff  photographer.  The  successful 
applicant  will  have  both  people  skills 
and  technical  skills  and  will  be 
prepared  to  meet  the  high  production 
demand  of  a  newspaper  that  publishes 
full-color  seven-days-a-week.  We  offer 
excellent  working  conditions  in  a 
recreation-minded  capital  city  and  the 
chance  to  put  your  stamp  on  a  newspap¬ 
er  that  wins  awards  for  design.  Send  a 
resume  and  cover  letter  to:  Kevin  Giles, 
Editor,  The  Bismarck  Tribune,  PO  Box 
1498,  Bismarck,  ND  58502.  Closing 
date  Ocober  1,  1988. 


PHOTOGRAPHER  Needed  Immediately 
Second  person  of  two-person  staff  for 
small  7-day  AM  daily.  Great  opportunity 
for  wide  variety  of  assignments.  Univer¬ 
sity  town;  Fort  Campbell,  KY  is  our 
coverage  area.  Our  photo  team  has 
outstanding  record  of  consistently 
producing  award-winning  photos.  Send 
resume  and  portfolio  to  Dee  W.  Bryant, 
Editor,  The  Leaf  Chronicle,  PO  Box 
829,  Parksville,  TN  37041. 


PHOTOGRAPHER 

Progressive  New  Mexico  daily  antici¬ 
pates  openings.  $220.00  a  week. 
40 IK  savings  plan,  bonus.  Send  cover 
letter,  resume,  non-returable  clips  to 
Box  3260,  Editor  &  Publisher, 


PRODUCTION 


MACHINE  OPERATOR 
Major  Californian  daily  metro  is  accept¬ 
ing  applications  for  machine  operators. 
Our  Mailroom  contains  Harris  1372P 
inserters,  Signode  strappers,  IDAB  and 
Quipp  stackers.  Position  requirements 
include  experience  in  mailroom  equip¬ 
ment  maintenance,  set-up  and  opera¬ 
tion  of  stackers,  strappers  and  1372P 
inserters.  Must  have  excellent  organiza¬ 
tional  employee  relations  and  oral/ 
written  communication  skills.  Apply  tO: 
The  Sacramento  Bee,  Personnel 
Department,  2100  Q  Street,  Sacramen¬ 
to,  CA  95816,  EOE, 


Assistant  Production  Manager 
The  Baltimore  Sun  is  seeking  a  highly- 
skilled  individual  to  fill  a  position  as  an 
Assistant  Production  Manager.  This 
person  will  have  the  responsibility  for 
coordinating  work-flow  through  the 
entire  production  cycle,  from  Ad  Order 
Entry  to  the  finished  newspaper 
product. 

Qualified  applicants  will  have  an  in- 
depth  knowledge  of  newspaper  produc¬ 
tion  from  Ad  Order  Entry  through  Mail- 
room  operations.  In  addition,  a  basic 
knowledge  of  ad  composition  and 
typesetting;  an  understanding  of 
Engraving  procedures,  including  multi¬ 
color  processing;  the  ability  to  do  press 
layouts;  and  a  k^nowledge  and  familiari¬ 
ty  with  basic  computer  operations  are 
also  required. 

We  offer  an  outstanding  salary  and 
benefit  package.  To  apply,  interested 
applicants  should  send  a  resume  with  a 
cover  letter,  detailing  salary  require¬ 
ments  tO: 

Employment  Manager 
The  Baltimore  Sun  Co. 

501  N.  Calvert  St. 

Baltimore,  MD  21278-0001 

An  Equal  Opportunity  Employer 
M/FA//H 


PRESS  OPERATOR 

Experienced  3  years  minimum  Goss 
Community  S.C.  folders.  Immediate 
need.  Call  {605)  339-3633,  or  toll  tree 
1-800-843-6805  Mr.  Lesnar. 


PRESSROOM  SUPERVISOR 
Morning  daily  newspaper  and  potential 
two-shift  job  printing  plant,  with  8  units 
Goss  Community,  needs  experienced 
press/camera  supervisor.  Salary 
commensurate  with  skill  and  experi¬ 
ence.  Liberal  benefits  include  family 
health  care,  paid  vacation,  and  40 IK 
savings  plan.  If  you  are  ambitious  and 
want  to  settle  in  New  England's  finest 
ski'ng,  fishing,  and  hunting  country  this 
could  be  the  opportunity  you've  looked 
for.  Write  Mac  Stewart,  The  Brattleboro 
Reformer,  Black  Mountain  Road,  Brat¬ 
tleboro,  VT  05301, 


PRODUCTION  MANAGER 
60  miles  northwest  of  Atlanta,  Georgia, 
a  25,000,  6-day  PM  daily  with  6  week¬ 
lies  needs  a  production  manager.  Must 
have  solid  newspaper,  people,  and 
communication  skills  to  manage 
23-person  department.  Excellent  salary 
and  benefits  package.  Contact:  Dan 
Mozley,  Rome  News-Tribune,  PO  Draw¬ 
er  F,  Rome,  GA  30162,  All  inquiries 
confidential. 


PUBLIC  RELATIONS 


SENIOR  SCIENCE  WRITER 
Albany  (NY)  Medical  Center  seeks  an 
energetic  senior  science  writer  for  its 
Public  Relations  Department,  Qualifi¬ 
cations  include  a  Bachlor's  degree  and 
three  to  five  years  science  or  feature 
writing  experience  with  a  daily  paper, 
wire  service  or  in  a  public  relations 
department.  Salary  to  $30,000, 
Forward  credentials  and  writing 
samples  to:  Director  of  Employee  Rela¬ 
tions  Staffing,  Human  Resources, 
Albany  Medical  Center,  New  Scotland 
Avenue,  Albany,  NY  12208, 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Piihlisher 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


Commercial  Products  Manager 

Hall  Processing  Systems,  a  worldwide  supplier  of  process¬ 
ing  and  distribution  equipment  for  the  newspaper  and  print¬ 
ing  industries,  has  an  opening  in  the  Sales  Department  due 
to  continued  growth. 

We  are  expanding  our  sales  effort  to  the  commercial  printing 
marketplace  and  are  looking  for  an  aggressive  individual  to 
spearhead  our  campaign.  The  successful  candidate  will  be 
degreed,  BSME  or  BSEE  preferred,  and  have  managerial 
and  technical  sales  experience  dealing  in  capital  equipment. 
We  offer  a  competitive  salary  and  fringe  benefits  package.  If 
you  are  a  motivated  self-starter  who  enjoys  the  challenge  of 
opening  up  a  new  market,  have  good  communication  skills 
and  are  able  to  interact  well  with  people  at  all  organizational 
levels,  please  send  your  resume  and  salary  history  in  confi¬ 
dence  to: 

Personnel  Administrator 
HALL  PROCESSING  SYSTEMS 
24400  Sperry  Drive 
Westlake,  Ohio  44145 
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CUSSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  week  —  $5  80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4  30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1,  1988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

3er  issue  2  weeks  —  $3  05  per  line,  per  issue 

3er  issue  3  weeks  —  $2.60  per  line,  per  issue 

oer  issue  4  weeks  —  $2  40  per  line,  per  issue 


Add  $6  00  per  insertion  lor  bok  service  Add  $4  00  per  insertion  for  box  sennce 


Count  as  an  additional  line  in  copy 


Count  as  an  additional  line  m  copy 


Count  approximately  37  characters  and  or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS 

DEADLINE;  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rataa  available  upon  raquaai 
Box  number  responses  are  mailed  each  day  as  they  are  received 

■ditor  A  Publlalwr 

11  West  19th  Strsat,  NY.  NY  10011.  (212)  675-4380 


POSITIONS 

WANTED 

ADMINISTRATIVE 

Need  Help  with  sales  and  marketing? 
Leery  of  hiring  someone  full-time?  You 
CAN  justify  bringing  in  an  experienced 
"trouble-shooter,"  with  over  25  years  of 
success  on  all  types  and  sizes  of  publi¬ 
cations,  on  a  temporary  contractual 
basis!  I  can  help  formulate  your  plan, 
and  how  to  execute  it.  Reasonable 
rates,  excellent  references,  hands  on 
experience.  Please  write  to  Box  3206, 
Editor  &  Publisher. 


CIRCULATION 


COUNTRY  CIRCULATION  )ob  wanted. 
Will  travel.  Experienced  with  Kansas 
daily.  Gene  Springer  (701)  572-3119. 


GROWTH-ORIENTED  Zone  9,  Circula¬ 
tion  Manager  seeks  new  opportunity  to 
build  and  maintain  quality  circulation. 
Box  3256,  Editor  &  Publisher. 


EDITORIAL 


BEST  SPORTS  EDITOR  in  America 
seeks  move  to  mid-major  of  major  metro 
or  suburban.  Excellent  leader,  organiz¬ 
er.  Computer  and  people  oriented. 
Don't  pass  me  by.  Contact  Chuck 
(914)-428-6111. 


COLLEGE  SPORTS  Information  or  any 
combination  sports,  news  bureau,  Engl¬ 
ish  teaching.  Experience  in  all  plus 
recruiting.  Daily  employee,  61,  healthy, 
productive.  Prefer  Lakes  area.  Will 
consider  public  relations.  Box  3258, 
Editor  &  Publisher, 


EDITORIAL  WRITER,  opinion  page 
editor  seeks  position  with  spirited  daily 
or  serious  weekly  group  that  views  OP- 
Ed  page  as  its  heart  and  soul.  Prefer 
Zone  5.  Box  3245,  Editor  &  Publisher. 


EXPERIENCED,  hard-working  reporter 
seeks  job  with  weekly  or  small  to 
medium-sized  daily.  Will  relocate 
anywhere.  Call  Jay  at  (901)  664-3921. 


FORMER  IRE  award-winner,  master's, 
17  yrs.  print  broadcast,  national  maga¬ 
zine  stringer,  seeks  freelance,  esp. 
projects  &  investigative.  Zone  8.  Box 
3241,  Editor  &  Publisher. 


If  you  have  a  city  desk  position,  I  have 
the  credentials:  20  years  of  skilled  writ¬ 
ing,  surgical  editing,  exceptional  story 
recognition  and  source  development, 
mostly  on  metros.  Plus  extensive  maga¬ 
zine  free-lancing  and  a  law  license.  Box 
3252,  Editor  &  Publisher. 


POSITIONS  WANTED 


NINE-YEAR  VETERAN  as  only  member 
of  daily  sports  “staff  seeks  position  at 
larger  newspaper.  Looking  for  a  career, 
not  just  a  job.  and  knows  how  much 
work  that  takes.  Prefers  Zone  2,  but  will 
relocate  for  right  job.  Call  Chuck  at 
(717)  538-9854. 


SEASONED.  YOUTHFUL  feature  writer 
from  New  York  with  five  years  experi¬ 
ence,  eclectic  clips  and  expertise  in 
music  writing  seeks  position  on  daily  or 
magazine.  Will  relocate  for  that  special 
job.  Box  3242,  Editor  &  Publisher. 


Small  daily  editor  seeks  like  position  in 
Southeast.  Strong  on  realistic  objec¬ 
tives  in  the  newsroom.  Solid  back¬ 
ground  with  emphasis  on  accuracy, 
attractive  layouts  and  good  headlines. 
Write  or  phone  Editor,  Box  606,  Moore 
Haven,  FL  33471;  phone 
(813)946-0921. 


SPORTS  COLUMNIST/BEAT  WRITER 
with  20  years  experience  in  Philadel¬ 
phia  market  seeks  similar  position  with 
newspaper  interested  in  more  than 
game  story  company  line  and  why  and 
what's  really  going  on  in  pro  sports. 
Contact:  Paul  Giordano  (201) 
793-0752. 


TALENTED  J-grad  seeks  staff  writer 
position  in  Illinois.  Missouri  or  Iowa. 
Call  Sharon  Davis  (217)  289-3367. 


THEATRE  CRITIC  REPORTER  with 
current  metro  daily  experience  seeks 
career  opportunity  with  aggressive 
entertainment  reporting  team.  Any  zone 
OK.  For  clips  &  resume,  write  Box 
3243,  Editor  &  Publisher. 


WRITER  EDITOR.  Bright,  aggressive 
young  Journalism  grad  with  diversified 
experience  seeks  challenging  Los 
Angeles-area  position  as  magazine  or 
newspaper  copy  assistant  editor.  High- 
level  computer  science.  Box  3251, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MGR.  Proven  achieve¬ 
ments  in  small' large  papers.  Top  effi¬ 
ciencies,  cost  reductions,  quality  assur¬ 
ance,  creativity,  communications, 
management  and  technical.  Call  (314) 
272-8623,  (314)  278-1400. 


SALES 


SALES  -  30  Years  experience  Manage¬ 
ment,  and  sales  of  printing  equipment, 
and  supplies  to  the  newspaper  and 
commercial  printer.  Interested  in  prog¬ 
ressive  organization.  Midwest  location. 
Write  to  Box  3230,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


The  perserverence  of  Panamanian  journalists 


By  Herasto  Reyes 

The  soldiers  came  into  the  building 
of  La  Prensa  of  Panama  and  ordered 
the  journalists  and  printers  to  leave 
our  workplaces  on  the  night  of  Feb. 
25. 

They  had  no  legal  w a i' r a n t 
whatsoever  —  much  less  any  reason 
to  justify  such  an  outrage.  The  only 
possible  explanation  for  the  incident 
was  that  one  hour  earlier  the  Defense 
Forces  had  overthrown  the  president 
of  Panama. 

So  began  another  dramatic  chapter 
in  the  agony  we  have  been  undergoing 
at  La  Prensa  since  its  foundation  eight 
years  ago,  eight  years  in  which  the 
government  has  frequently  attacked 
freedom  of  expression. 

Para-military  groups  have  raided 
the  newspaper  on  more  than  one 
occasion.  Unfounded  accusations 
against  La  Prensa  reporters  and  edi¬ 
tors  have  been  before  the  courts  virtu- 
ally  permanently.  The  censors 
imposed  by  the  government  have 
installed  themselves  in  the  newsroom 
for  weeks  at  a  time. 


(Reyes  was  magazine  section  editor 
of  La  Prensa  for  three  years  before  the 
newspaper  was  closed  by  troops  of  the 
Noriega  government.  His  report  was 
recently  distributed  by  the  Inter 
American  Press  Association  to  its 
members.) 


The  ruling  military  poured  corro¬ 
sive  acid  over  the  presses  in  late  July 
1982  and  shut  the  paper  down  for 
several  weeks.  On  July  26,  1987,  the 
military  again  shut  La  Prensa  down, 
together  with  three  other  newspa¬ 
pers.  for  an  indefinite  period  that 
lasted  six  months.  And  on  Feb.  25, 
one  month  after  its  reopening,  once 
again  soldiers  —  who  had  never  left 
the  newspaper’s  door  —  moved 
among  the  newsroom  VDTs. 


Prensa  to  carry  on  in  a  country  such 
as  Panama. 

The  first  is  the  democratic  will  of 
the  Panamanian  people,  front-line 
defenders  of  freedom  of  expression. 
Secondly,  the  conscience  that  we  La 
Prensa  workers  have  developed  as 
guarantors  of  the  democratic  right  to 
free  information.  Third  has  been  the 
La  Prensa  publishing  company's 
unswerving  decision  to  maintain  an 
independent  editorial  line  that  gives 


Para-military  groups  have  raided  the  newspaper  on 
more  than  one  occasion.  Unfounded  accusations 
against  La  Prensa  reporters  and  editors  have  been 
before  the  courts  virtually  permanently.  The  censors 
imposed  by  the  government  have  installed  themselves 
in  the  newsroom  for  weeks  at  a  time. 


This  situation  is  occurring  against  a 
background  of  a  deep  and  increas¬ 
ingly  serious  political  crisis,  symbol¬ 
ized  by  the  fact  that  in  the  past  eight 
yeai  s  the  country  has  had  six  different 
presidents  installed  by  the  military, 
and  four  of  them  were  overthrown  by 
the  very  military  that  had  put  them 
there.  The  military  holds  the  real 
power  in  Panama. 

It  is  important  to  bear  in  mind  the 
main  factors  that  have  caused  La 
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the  citizens  the  opportunity  to  exer¬ 
cise  freedom  of  expression. 

For  employees,  the  newspaper 
principally  represents  an  undertaking 
to  defend  freedom,  but  it  also  means 
our  livelihood.  The  prolonged,  indefi¬ 
nite  closures  have  caused  severe 
problems  for  the  paper's  200  employ¬ 
ees,  because  so  long  as  we  are  not 
working  we  receive  no  wages  or 
social  security  benefits. 

Normally  La  Prensa  is  a  newspaper 
that  we  put  together  with  pleasure. 
We  enjoy  our  work.  Often,  for  exam¬ 
ple.  at  the  end  of  a  shift  we  will  hang 
around  chatting  with  and  helping  our 
colleagues.  We  josh  each  other,  we 
know  each  other  well  and  get  along 
well.  That  camaraderie  has  strength¬ 
ened  our  resolve  to  serve  Panama. 

In  times  of  disaster,  such  as  now, 
together  we  weather  the  storm.  To 
survive,  so  that  our  children  may 
have  something  to  eat,  for  example, 
we  have  organized  food  drives  to  pro¬ 
vide  parcels  of  basic  foodstuffs.  With 
the  direct  collaboration  of  the  com¬ 
pany,  the  journalists,  printers  and 
administrative  staff  band  together  to 
scour  the  country  in  a  truck  to  load  up 
with  food.  That  is  how  we  have  been 
able  to  get  some  bread. 

But  man  does  not  live  by  bread 
alone.  Other  needs  must  be  met  — 
housing,  education,  health.  1  know  of 
women  reporters  at  La  Prensa  who 
have  turned  to  making  candies  to  sell, 
typesetters  who  have  become  part- 
time  automobile  tire  repairers,  main- 
( Continued  on  pufte  40) 


52 


EDITOR  &  PUBLISHER  for  September  17,  1988 


A  Division  of  Wasserood,  Inc.  11818  SE  Mill  Plain  Blvd.,  Suite  311  Vancouver,  Washington  98684 
I  Yes!  I  would  like  more  information  about  your  Yellow  Pages  conversion  program.  1 

I  Name _ Phone .( _ ) _ . 

■Newspaper _ ■ 

I  Address _ | 

I  I 

^It^  Sta^.ap _ p.j^ 


Now  available  on  video  cassette! 

"A  Closer  Look  at  Yellow  Pages  Advertising" 


The  most  results  oriented  training  program 
available  to  the  newspaper  industry  has  now 
been  captured  on  videotape.  A  very  affordable 
alternative  to  our  live  seminars,  these  tapes  aiiow 
you  to  efficiently  train  new  staff  as  well  as  retrain 
your  present  staff  for  years  to  come.  Take  "A  Closer 
Look  at  Yellow  Pages  Advertising"  for  yourself.  See 
why  over  450  newspapers  have  used  this  training 
program  to  increase  revenues  in  the  sales 
department. 


Yellow  Pages  Live  Seminar 
Pefresher/Retraining 
Fjeld  Selling  With  Your  Staff 
Retailer  Seminars 
Videotape  Training 


[American 
Consulting 
Services 


Call  Today! 

1-800-255-9784 


Outside  U.S. 
1-206-254-5600 


‘I  ■■ 


I 


THE  FRIENDLY  VOICE 

A  couple  of  hundred  times  a  day,  Carolyn  Turner  s  cancel,  she  frequently  talks  them  out  of  it. 
phone  rings.  Someone  has  a  problem.  Sometimes  the  “The  key  is  making  customers  feel  you  care’’  she 

caller  is  angry.  says.  “I  let  them  know  we  want  their  business  and  want 

Carolyn  Turner  is  a  customer  service  represen-  to  give  them  quality  service!’ 

tative  in  the  circulation  department  of  the  Rocky  She  stays  in  constant  contact  with  the  district  man- 

Mountain  News.  She’s  at  the  forefront  of  Denver’s  hot  agers.  As  a  result,  the  News  is  where  it’s  supposed  to  be 
circulation  battle,  where  any  little  edge  counts.  each  morning— dry,  on  time  and  right  by  the  front  door. 

If  a  paper  is  wet  or  missing,  if  someone  is  going  Carolyn  Tumen  Caring.  Efficient.  The  friendly 

on  vacation,  if  the  caller  wants  to  subscribe,  Carolyn  voice.  One  of  more  than  8,000  people  at  Scripps  Howard 

has  an  answer— or  finds  one.  If  customers  want  to  Newspapers. 
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